
We speak your language
C O N N E C T E D  C U S TO M E R  J O U R N E Y S 

F O R  H O M E B U I L D I N G  B R A N D S



From imagination...
We believe that everyone has  
a unique story to tell, and that 
every conversation can have 
lasting impact, for you and  
your end users.

We exist to inform, inspire and 
empower your audience to take 
action – in print, online or in film.



...to inspiration
We connect your stories to 
your chosen audience through 
expert print management and 
online procurement systems, 
and through Bigkid, our own 
creative, digital and experiential 
design agency.

We are Cubiquity.  
We speak your language.



Meet the family

PRINT AND MARKETING 
PROCUREMENT

—

PUBLICATIONS 

—

CHILDREN’S MAGAZINE 
PUBLICATIONS

—

PUBLICATIONS

—

COMMERCIAL 
PRINTING

—

PUBLISHING 
SOFTWARE

—

ONLINE MARKETING 
SOLUTIONS

—

CREATIVE AND  
DIGITAL DESIGN 

—



 
 

  
    

£100m+ £20m 600,000 25,000+ 95

75%+ 60 50+ 3 1



 



Smart Systems - At your Service
 Bigkid has been disrupting the agency proposition for years by offering a broad  

spectrum of innovative solutions save time and make marketing budget go further.

Online Templates
One template creative. One cost. Then build and distribute as many versions as you like.

Online Marketing Technology
Transform those time-consuming operational tasks into smooth and simple processes,  
from business card production to core marketing collateral and campaign distribution.

Brochure Consolidation
Reduce your time-to-market and cut down on agency and production fees with efficient 

brochure artworking processes that still leave plenty of room for individual creativity.

Campaign Tool kits
Create new assets for campaigns more efficiently via a single, consolidated Indesign file.

Our USP: CEROS Interactive
The world-leading interactive design and client engagement tool, developer free,  

and fully responsive. Bigkid are one of only two UK ambassadors agencies offering this 
platform without the need for clients to invest in expensive annual licence fees.



Putting clients and their 
customers at the heart of  
every decision we make

Customer journey expertise 
 

Click a tile to view examples of our work



STAGE 01 
TAYLOR WIMPEY 
HQ BRANDING AND INSTALL

✔

✔

Excellence 
HOW TO EXCEED  
IN MY JOB

Able to deal with 
complex customer 
projects whilst 
ensuring we are going 
above and beyond 
to deliver a great 
customer experience 

Excellence
Module 9 

Completed

✔

✔

✔

✔

      

ACADEMY OF

Customer Excellence
ACADEMY OF

Sales Excellence

ACADEMY OF

Excellence



PROUD
HOUSE

Find your

moment withPART EXCHANGE

Share your houseproud 

heaven at #TAYLORWIMPEY

Share your journey with 

#TAYLORWIMPEY

For a Hassle Free Move

Share your houseproud 

heaven at #TAYLORWIMPEY

PROUDHOUSEFind your

moment with

EASYMOVER

STAGE 01 
TAYLOR WIMPEY 
CAMPAIGN MARKETING

Click screen 
to view video

https://player.vimeo.com/video/330779306?autoplay=1


STAGE 01 
NURTURING NATURE BY CREATING 
AND GROWING HABITATS



STAGE 02 
TAYLOR WIMPEY 
JOURNEY TOOLKIT

Building our reputation
How to communicate at every stage of the 
development process
Issue 1 – June 2015

Design and planning
Preparing for developm

ent

Development
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nD

evelopment complete

Su
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BUILDING
OUR REPUTATION

Development lifecycle planner
This document replaces the large wall chart which was supplied to business units previously.

The table on this fold-out is intended to provide a chronological overview of the various tools which are available for you to 

use at each stage of a development’s life cycle. It should be used in conjunction with the rest of the information provided in 

this document, and is colour-coded and structured to match the relevant sections.
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Phase Milestone Action What are we going to do? Who is responsible?

Design and 
planning

Buying land

Looking for land

Land acquired/
contract agreed

Design and 
technical

Keeping people 
up to date

Public exhibitions 
and other events

Seeking comments 
and feedback

Post consultation 
feedback

Planning gains and 
economic benefits

Design and access 
statement

Investigations and 
surveys

Keeping people up 
to date

Planning 
application 
submitted

Our planning 
application

Preparing for 
development

Planning consent 
granted

Keeping people up 
to date

Preliminary works 
and infrastructure

Starting on site

Ceremonial start on 
site

Building new 
infrastructure

Local contractors

Ready for launch
Coming soon/
register interest

Development 
open

New site launch

First homes on sale

VIP launch

Show home coming 
soon/now on sale

First occupation

Sales phase 
(continued on the 
next page)

New phase coming 
soon/now open

50% sold – hurry to 
reserve

Sales success

Testimonials

General promotions

Business unit: Development:

Building our reputation action plan

Phase Milestone Action What are we going to do? Who is responsible?

Development 
open

Sale phase 
(continued from the 
previous page)

Focusing on a 
particular housetype

Special events

If our plans change

Winning awards

Recommend 
a friend

Final phase

Final phase coming 
soon/now on sale

Final home(s)

Sold out

Community 
benefits

Handover of 
affordable homes

Public art

Handover of land or 
facilities

Major works and 
possible inconvenience

Section 106/75 
milestones

Development 
complete

Site closure

Final home completed 
and occupied

What have we 
delivered?

Moving off site

Adoption of roads

1 to 5 year 
anniversaries

Recommend a friend

Supporting our 
communities

Sponsorship 
and community 
activities

Sports team or 
community group

Local newspaper 
competition

Education

Schools sponsorship

Schools curriculum 
pack

Health and safety 
visits and industry 
awareness

Work experience and 
apprenticeships
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14 Design and planning

It’s our aim to become the industry leader in all aspects of planning and 
this includes community engagement and design.

It’s vital that we begin to talk to local people about our developments from the earliest stage. By beginning our communication 

with the public before the planning process gets under way, we can help to smooth the progress of planning applications. This will 

generate future sales leads and cement our reputation as a developer that genuinely listens to people’s views.

Design and planning

What stages do I need to consider during the Design and planning phase??

Design and 
planning

Milestones Actions

Phase

Buying land

Design and 
technical

Investigations 
and surveys

Planning 
application 
submitted  

Looking 
for land

Keeping 
people up to 

date

Keeping 
people up to 

date

Our planning 
application

Land 
acquired/ 
contract 
agreed

Post 
consultation 

feedback

Public 
exhibitions 
and events

Design 
and access 
statement

Planning 
gains and 
economic 
benefits

Seeking 
comments & 

feedback

B
uy

in
g 

la
nd

When we buy a site we should let local people know. This will keep communities informed about our plans in 

their area and can highlight to potential vendors our interest in land in that location.

Buying land

Why should I be communicating??

Design and 
planning

Milestones Actions

Phase

Buying land 
page 15 

Design and 
technical
page 19

Investigations 
and surveys

page 31

Planning 
application 
submitted
page 33  

Looking 
for land

Keeping 
people up to 

date

Keeping 
people up to 

date

Our planning 
application

Land 
acquired/ 
contract 
agreed

Post 
consultation 

feedback

Public 
exhibitions 
and events

Design 
and access 
statement

Planning 
gains and 
economic 
benefits

Seeking 
comments & 

feedback

16 17
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100 Development complete

S
ite

 c
lo

su
re

Communication with our residents and the local community should continue 
after the sales phase.

Closure of the site and completion of adoption works can often have a big impact on our residents and neighbours. We should also keep 

in mind our reputation in the area as we may return for future planning applications.

Development complete

What stages do I need to consider during the development complete phase??

Development 
complete Milestones Actions

Phase

Site closure

1 to 5 year 
anniversaries

Adoption 
of roads

Recommend 
a friend

Final home 
completed/ 
occupied

What 
have we 

delivered?

Moving 
off site

Local people will want to be aware when work on a development in their area has been completed. 

The closure of a site also provides an opportunity to promote other active developments nearby or new 

homes which are coming soon to the area.

Site closure

Why should I be communicating??

Development 
complete Milestones Actions

Phase

Site closure 
page 101 

1 to 5 year 
anniversaries 

page 107

Adoption 
of roads

Recommend 
a friend

Final home 
completed/ 
occupied

What 
have we 

delivered?

Moving 
off site

102

106

103 105
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4342 Preparing for development    >   Preliminary works and infrastructure   >   Starting on site Preparing for development    >   Preliminary works and infrastructure   >   Ceremonial start on site

We should let people know in advance we are starting work on site, include any site preparation and clearance 

works. Address any potential concerns about noise, dirt and construction traffic, and don’t forget to mention any 

positive measures such as road cleaning. Any work related to the heritage of the site provides an opportunity to 

keep the development in the news – e.g. photographing buildings prior to demolition for a positive ‘before and after’ 

feature in the local press.

Starting on site

Which tools should I use to let people know we’re starting on site??

Press release

What’s this? 

This should announce when work on site is due to begin and should be 

issued before this date. It should also outline the work that is due to take 

place. Any work related to the heritage of the site may be of particular media 

interest. The release will be issued to the regional press.

Where do I find it? 

See the PR templates manual goo.gl/E8jwHq

Who can help me with this? 

Your PR agency.

 

20. Work Started PR Template 
 

Date:	  	  
Ref:	  	  
	  

WORK	  BEGINS	  AT	  TAYLOR	  WIMPEY’S	  [DEVELOPMENT]	  	  

IN	  [LOCATION]	  

	  

Construction	  work	  is	  now	  under	  way	  at	  Taylor	  Wimpey’s	  prestigious	  new	  [DEVELOPMENT]	  development	  

in	  [LOCATION].	  

	  

The	  beginning	  of	  works	  at	  the	  site	  off	  [ADDRESS]	  means	  property-‐seekers	  will	  soon	  be	  able	  to	  take	  their	  

pick	  from	  this	  stunning	  collection	  of	  [HOUSING	  MIX]	  homes,	  with	  the	  first	  plots	  due	  to	  be	  released	  for	  

sale	  in	  [DATE/MONTH/SEASON].	  

	  

Anyone	   interested	   in	   finding	   out	   more	   about	   the	   exceptional	   new	   homes	   coming	   soon	   at	  

[DEVELOPMENT]	  is	  being	  urged	  to	  register	  their	  interest	  now.	  

	  

[NAME,	  POSITION],	  says:	  “We’re	  really	  pleased	  to	  have	  begun	  building	  work	  at	  [DEVELOPMENT],	  which	  

means	   we	   are	   now	   another	   step	   closer	   to	   unveiling	   the	   first	   selection	   of	   beautiful	   properties	   to	   local	  

home-‐hunters.	  

	  

“Interest	  in	  this	  exciting	  new	  homes	  development	  is	  steadily	  building	  and	  it	   is	  shaping	  up	  to	  be	  hugely	  

popular	  with	  discerning	  purchasers	  –	  so	  I	  would	  encourage	  would-‐be	  buyers	  to	  act	  quickly	  and	  register	  

their	  interest	  without	  delay.”	  

	  

[INSERT	  DEVELOPMENT	  DETAILS]	  

	  

[INSERT	  LOCATION	  DETAILS]	  

	  

[INSERT	  CONTACT	  DETAILS]	  

 

	  

Don’t forget 
to update your 

website

Newsflash postcard and Taylor Wimpey email

What’s this? 

These are intended to be used when you have specific information to pass on 

to a limited number of people, for example if undertaking work which may cause 

inconvenience for local residents. Printed and email templates are available. If you 

have a lot of information to convey a newsletter may be more appropriate.

Where do I find it? 

See the Community engagement toolkit goo.gl/5mvNjD

Who can help me with this? 

Your advertising agency.

Press release

What’s this? 

This should provide details of the ceremonial event including who attended. 

Press releases can be issued to regional, trade and national press.

Where do I find it? 

See the PR templates manual goo.gl/E8jwHq

Who can help me with this? 

Your PR agency.

 

19. Ground Breaking Event PR Template 
 

Date:	  	  
Ref:	  	  
	  

AND	  THEY’RE	  OFF!	  WORK	  IS	  UNDERWAY	  ON	  	  

[INSERT]	  AT	  [DEVT	  NAME]	  

	  

Work	   has	   officially	   started	   on	   a	   new	   [INSERT]	   at	   Taylor	   Wimpey’s	   [DEVT	   NAME]	   development	   in	  

[LOCATION,	  COUNTY].	  

	  

The	   leading	   housebuilder	   is	   building	   [INSERT	   NUMBER]	   new	   [INSERT]-‐bedroom	   homes	   at	   the	   new	  

development	  providing	  much-‐needed	  housing	  for	  local	  people/providing	  the	  new	  facility	  alongside	  the	  

new-‐build	  houses	  and	  apartments	  at	  the	  new	  development.[DELETE	  AS	  APPROPRIATE]	  

	  

A	   special	   ground-‐breaking	   ceremony	  was	   held	   at	   the	   site	   on	   [DATE],	  which	  was	   attended	  by	   [INSERT	  

NAMES,	  POSITIONS,	  ORGANISATIONS].	  

	  

Work	   on	   the	   project/development,[DELETE	   AS	   APPROPRIATE]	   which	   will	   also	   include	   [INSERT],	   is	  

expected	  to	  be	  completed	  within	  [INSERT]	  months.	  

	  

[NAME,	  POSITION]	  says:	  “[INSERT	  QUOTES]”	  

	  

[LOCATION	  DETAILS]	  

	  

[PROPERTY	  AVAILABILITY	  AND	  PRICES]	  

	  

Further	   information	   is	   available	   by	   calling	   the	   Sales	   Executive	   on	   [INSERT]	   or	   by	   visiting	   the	   Sales	  

Information	   Centre/Sales	   and	   Information	   Centre/Sales	   Centre/Sales	   and	  Marketing	   Suite,[DELETE	   AS	  

APPROPRIATE]	  located	  off	  [ADDRESS],	  and	  open	  [DAYS	  AND	  TIMES].	  

	  

	  

A simple sod-cutting ceremony can be a newsworthy event in itself, and more so if local people can be involved, for 

example, local schoolchildren or a well-respected local dignitary.

Ceremonial start on site

Which tools should I use to let people know??

Social media

What’s this? 

The ceremony can be publicised on Facebook and Twitter after the event.

Where do I find it? 

See the Social media guidelines goo.gl/d5e4WO

Who can help me with this? 

Your PR agency.

Don’t forget 
to update your 

website
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113112 Supporting our communities   >   Sponsorship and community activities   >   Sponsor sport team… Supporting our communities  >  Sponsorship and community activities  >  Local newspaper competition

Press release

What’s this? 

This should include details of the team or group being sponsored and how 

the donation is being used. It should also include quotes from the recipient 

explaining why the money is making a difference. The release will be issued 

to the regional press.

Where do I find it? 

See the PR templates manual goo.gl/E8jwHq

Who can help me with this? 

Your PR agency.

Social media

What’s this? 

Details of the team or group being sponsored, and how the donation is being 

used, can be publicised via social media channels.

Where do I find it? 

See the Social media guidelines goo.gl/d5e4WO

Who can help me with this? 

Your PR agency.

 

1. Sponsor Sports Team-Kit PR Template  
 

Date:	  	  
Ref:	  	  
	  

TAYLOR	  WIMPEY	  SUPPORTS	  [GROUP]	  

WITH	  £[AMOUNT]	  DONATION	  

	  

Leading	   housebuilder	   Taylor	   Wimpey	   has	   delivered	   a	   welcome	   boost	   to	   a	   [GROUP]	   in	   [LOCATION]	   by	  

donating	  £[AMOUNT]	  for	  [PURPOSE].	  

	  

[INSERT	  FURTHER	  DETAILS	  OF	  DONATION	  /	  ORGANISATION	  /	  USE	  OF	  DONATION]	  

	  

The	  donation	  has	  been	  made	  as	  part	  of	  Taylor	  Wimpey’s	  ongoing	  commitment	  to	  working	  in	  partnership	  

with	  local	  communities,	  and	  is	   in	  association	  with	  the	  housebuilder’s	  [DEVELOPMENT]	  development	  in	  

[LOCATION].	  

	  

[NAME,	   POSITION],	   says:	   “As	   a	   considerate,	   responsible	   housebuilder,	   there’s	   so	   much	   more	   to	   what	  

Taylor	  Wimpey	  does	  than	  just	  build	  high-‐quality	  homes.	  

	  

“We	  also	  see	  it	  as	  our	  role	  to	  develop	  thriving,	  sustainable	  communities	  and	  we’re	  always	  happy	  to	  help	  

out	  if	  local	  groups	  are	  in	  need	  of	  our	  help,	  whether	  that’s	  by	  providing	  a	  cash	  donation	  or	  by	  offering	  our	  

expertise	  to	  assist	  with	  a	  building	  project.	  

	  

“We	  are	  delighted	  to	  be	  able	  to	  support	  [ORGANISATION	  NAME]	  and	  are	  pleased	  that	  our	  donation	  has	  

made	  a	  difference.”	  

	  

[INSERT	  DEVELOPMENT	  DETAILS]	  

	  

[INSERT	  LOCATION	  DETAILS]	  

	  

[INSERT	  CONTACT	  DETAILS]	  

	  

This could include sponsoring a sports team/kit, the donation of funds to a community group or the sponsorship of, 

or the participation in, a community event such as a fête or carnival. Where appropriate we should let the wider local 

community know about the support we have provided.

Sponsor sports team or community group

Which tools should I use when sponsoring a sports team or community group??

Don’t forget 
to update your 

website

Press release

What’s this? 

This should include details of the competition, how people can enter 

and what they could win. The release will be issued to regional press.

Where do I find it? 

See the PR templates manual goo.gl/E8jwHq

Who can help me with this? 

Your PR agency.

Social media

What’s this? 

Details of the competition and winner can be publicised via social 

media channels.

Where do I find it? 

See the Social media guidelines goo.gl/d5e4WO

Who can help me with this? 

Your PR agency.

 

4. Donation to Organisation PR Template 
 

Date:	  	  
Ref:	  	  

	  

TAYLOR	  WIMPEY	  DONATION	  FUNDS	  [PROJECT]	  IN	  [LOCATION]	  

	  

[ORGANISATION]	  is	  [DETAILS	  OF	  PROJECT/CAUSE]	  –	  thanks	  to	  a	  donation	  from	  Taylor	  Wimpey.	  

	  

The	   leading	   housebuilder	   has	   presented	   £[AMOUNT]	   to	   [ORGANISATION]	   in	   association	   with	  

[DEVELOPMENT	  NAME],	  its	  exclusive	  new	  homes	  development	  in	  [LOCATION].	  

	  

The	  money	  will	  be	  spent	  on	  [DETAILS	  OF	  WHAT	  MONEY	  HAS	  HELPED	  WITH]	  

	  

[NAME],	  of	  [ORGANISATION],	  says:	  “[QUOTES	  THANKING	  TAYLOR	  WIMPEY	  AND	  EXPLANATION	  OF	  HOW	  

THE	  MONEY	  HAS	  MADE	  A	  DIFFERENCE]”	  

	  

Taylor	   Wimpey’s	   £[AMOUNT]	   donation	   to	   the	   [ORGANISATION]	   is	   one	   of	   many	   contributions	   being	  

made	  by	  the	  housebuilder	  towards	  community	  facilities	  and	  infrastructure	  in	  the	  wider	  area.	  

	  

Under	   a	   Section	   106	   agreement	  which	   forms	   part	   of	   the	   planning	   approval	   for	   [DEVT],	   an	   additional	  

£[AMOUNT]	   is	   also	   being	   provided	   by	   Taylor	   Wimpey	   towards	   [E.G.	   sustainable	   transport,	   youth	  

provision,	  libraries	  and	  education].	  	  

	  

Over	  the	  past	  12	  months,	  Taylor	  Wimpey	  has	  also	  sponsored	  [INSERT	  ANY	  SPONSORSHIP	  INSTANCES].	  

	  

[NAME],	   [JOB	   TITLE]	   for	   Taylor	   Wimpey,	   says:	   “We	   invest	   millions	   of	   pounds	   in	   local	   facilities	   and	  

infrastructure	  in	  conjunction	  with	  our	  high-‐quality	  new	  homes	  developments	  across	  the	  region,	  and	  it’s	  

always	  rewarding	  to	  see	  our	  investment	  put	  to	  good	  use	  as	  it	  will	  be	  here	  in	  [LOCATION].	  

	  

“We’re	  delighted	  to	  make	  this	  contribution	  towards	  [INSERT	  DETAILS	  OF	  DONATION].”	  

	  

For example, a readers’ competition to name a new road. This is an ideal opportunity to interact with local people 

and help to integrate the development with the wider local community.

Local newspaper competition

Which tools should I use for local newspaper competitions??

Don’t forget 
to update your 

website
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6564 Development open   >   Sales phase   >   New phase coming soon/now on sale Development open   >   Sales phase   >   New phase coming soon/now on sale

Letting people know a new phase of homes is coming soon generates a sense of urgency and anticipation with buyers.

New phase coming soon/now on sale

Which tools should I use when a new phase is coming soon/now on sale??

Leaflet

What’s this? 

A leaflet detailing the new phase can be sent to people on a 

purchased database.

Where do I find it? 

See the Brand guidelines goo.gl/3abf8G

Who can help me with this? 

Your advertising agency and your media buying agency.

Contacting your database

What’s this? 

Details of the new phase including housetypes and prices can be 

publicised via letter, leaflet, email or an SMS text message. You should 

also include opening hours and contact information.

Where do I find it? 

The database for your specific development will be held on COINS.

Who can help me with this? 

Your PR agency and your advertising agency.

 

 

 
 
 
 
 
 
 
 
 
Dear Mr Smith, 

 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam eu tellus ac leo dignissim adipiscing. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec lacinia vestibulum felis. 

 

Nullam eu tellus ac leo dignissim adipiscing. Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Donec lacinia vestibulum felis, eget cursus sem pretium a. Proin diam tortor, lobortis at scelerisque vitae, 

blandit vulputate leo. Suspendisse non molestie tortor. Donec augue nisl, scelerisque ut rhoncus et, 

accumsan pharetra libero. Vestibulum massa ligula, tincidunt eget rutrum convallis, mattis et turpis. 

 

Aenean nec arcu malesuada ipsum bibendum viverra. Integer a blandit risus. Etiam lorem nisi, 

condimentum eu laoreet sed, pulvinar ac lectus. Quisque condimentum semper pellentesque. Maecenas 

vestibulum augue a nibh faucibus commodo. Nulla ut neque lectus, at consequat velit. Nullam et purus 

vel turpis faucibus elementum sit amet eu est. 

 

 

Yours sincerely, 

 

Jane Brown  

 

Don’t forget 
to update your 

website

Portal email

What’s this? 

Emails can be sent to those who have registered their details 

with the property portals. Creative should include details of the 

new phase housetypes and prices, as well as opening hours and 

contact information.

Where do I find it? 

See the Brand guidelines goo.gl/3abf8G

Who can help me with this? 

Your advertising agency and your media buying agency.

Advertising

What’s this? 

Template adverts can be booked to appear in regional and national 

press, and should include details of the new phase housetypes and 

prices. Opening hours and contact information should also be included.

Where do I find it? 

See the Brand guidelines goo.gl/3abf8G

Who can help me with this? 

Your advertising agency and your media buying agency.

Press release

What’s this? 

This should include details of the new phase housetypes and prices. 

Opening hours and contact information should also be included. The 

release will be issued to the regional press.

Where do I find it? 

See the PR templates manual goo.gl/E8jwHq

Who can help me with this? 

Your PR agency.

 

35. New Phase Coming Soon PR Template  
 

Date:	  	  
Ref:	  	  

	  

THERE’S	  A	  BRAND	  NEW	  PHASE	  OF	  HOMES	  COMING	  SOON	  AT	  TAYLOR	  

WIMPEY’S	  [DEVT]!	  

Leading	   housebuilder	   Taylor	   Wimpey	   has	   responded	   to	   huge	   interest	   in	   its	   popular	   [DEVT	   NAME]	  

development	  in	  [LOCATION]	  –	  by	  announcing	  the	  release	  of	  a	  fresh	  collection	  of	  stunning	  new	  homes!	  

Savvy	  house-‐hunters	  have	  been	  quick	   to	   reserve	   their	  pick	  of	   the	  plots	   in	   the	  current	  phase	  at	   [DEVT	  

NAME],	  and	  now	  a	  brand	  new	  collection	  of	  properties	  is	  due	  to	  be	  released	  for	  sale	  on	  [DATE].	  

This	   new	   phase	   will	   comprise	   a	   beautiful	   collection	   of	   [INSERT]-‐bedroom	   homes,	   but	   with	   interest	  

already	   running	   high	   in	   this	   fantastic	   development	   located	   [INCLUDE	   PLUS	   POINT/S	   OF	   LOCATION],	  

property-‐seekers	  are	  being	  urged	  to	  register	  their	  interest	  without	  delay!	  

[NAME],	   Regional	   Sales	   and	   Marketing	   Director	   for	   Taylor	   Wimpey,	   says:	   “[DEVT]	   continues	   to	   prove	  

incredibly	  popular	  with	  a	  wide	  range	  of	  buyers,	  and	  so	  we’re	  delighted	  to	  be	  getting	  ready	  to	  open	  up	  

even	  more	  wonderful	  opportunities	  for	  people	  to	  own	  a	  brand	  new	  home	  at	  this	  stunning	  development.	  

“Anyone	   interested	   in	   staking	   their	   claim	   here	   should	   register	   their	   interest	   as	   quick	   as	   they	   can	   to	  

ensure	  they’re	  among	  the	  first	  to	  choose	  their	  favourite	  plot	  from	  this	  brand	  new	  collection!”	  

[INSERT	  PROPERTIES	  AVAILABLE	  FOR	  SALE]	  

[INSERT	  WALKTHROUGH	  OF	  ONE	  OF	  THE	  PROPERTIES]	  

All	   new	   homes	   at	   [DEVT]	   are	   completed	   to	   a	   high	   standard	   specification,	   including	   energy	   efficient	  

central	  heating,	  double	  glazing	  and	  a	  fitted	  kitchen	  with	  integrated	  oven,	  hob	  and	  hood.	  

[INSERT	  LOCATION	  DETAILS]	  
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Press release

What’s this? 

This can provide information about other Taylor Wimpey 

developments open in the area while emphasising the success of the 

sold-out site. The release will be issued to the regional press.

Where do I find it? 

See the PR templates manual goo.gl/E8jwHq

Who can help me with this? 

Your PR agency.

 

46. Sold Out Site Success PR Template 
 

Date:	  	  
Ref:	  	  

STUNNING	  NEW	  TAYLOR	  WIMPEY	  HOMES	  ARE	  IN	  

	  HIGH	  DEMAND	  IN	  [LOCATION]	  

Strong	   demand	   for	   high-‐quality	   homes	   in	   a	   top-‐notch	   location	   means	   [DEVT	   NAME]	   in	   [LOCATION,	  

COUNTY]	  has	  become	  the	  latest	  Taylor	  Wimpey	  development	  to	  completely	  sell	  out.	  

Savvy	  buyers	  have	  been	  flocking	  to	  this	  popular	  development	  to	  make	  sure	  they	  secure	  their	  pick	  of	  the	  

plots	  –	  and	  the	  incredible	  response	  from	  purchasers	  means	  there	  are	  now	  no	  new	  homes	  left	  to	  reserve!	  

But	   discerning	   property-‐seekers	   needn’t	   worry	   as	   Taylor	   Wimpey	   has	   a	   superb	   selection	   of	   stunning	  

houses	   available	   at	   its	   fantastic	   [DEVT]	   development	   in	   [LOCATION]	   –	   just	   [INSERT]	   miles	   away	   from	  

[SOLD	  OUT	  DEVT]!	  

[NAME],	  Regional	  Sales	  and	  Marketing	  Director	  for	  Taylor	  Wimpey,	  says:	  “We	  are	  absolutely	  thrilled	  to	  

have	   seen	   so	   many	   buyers	   choosing	   to	   make	   [DEVT]	   their	   home	   and	   considering	   the	   response	   we’ve	  

received	  at	  this	  development,	  it	  really	  is	  no	  surprise	  it	  is	  now	  sold	  out.	  

“Home-‐hunters	  who	  are	  on	  the	  lookout	  for	  their	  perfect	  property	  in	  [LOCATION/COUNTY]	  should	  pay	  a	  

visit	   to	   our	   [DEVT]	   development	   where	   there’s	   a	   wonderful	   choice	   of	   houses	   to	   suit	   every	   type	   of	  

purchaser!”	  

[INSERT	  PROPERTIES	  AVAILABLE	  FOR	  SALE	  AT	  OTHER	  DEVT]	  

[INSERT	  WALKTHROUGH	  OF	  ONE	  OF	  THE	  PROPERTIES]	  

All	   new	   homes	   at	   [DEVT]	   are	   completed	   to	   a	   high	   standard	   specification,	   including	   energy	   efficient	  

central	  heating,	  double	  glazing	  and	  a	  fitted	  kitchen	  with	  integrated	  oven,	  hob	  and	  hood.	  

[INSERT	  LOCATION	  DETAILS]	  

Letting people know we have sold out highlights the popularity of our homes with buyers. We should link this to the 

marketing of our other developments in the area.

Sold out

Which tools should I use to publicise the homes are sold out??

Don’t forget 
to update your 

website

There are many ways in which our developments bring improvements to their local communities. 

Sometimes local people are not aware that we provide more than just homes. We should take the 

opportunity to publicise the other things that we deliver within and alongside our developments.

Community benefits

Why should I be communicating??

Development 
open

New site 
launch 
page 53

Sales phase 
page 63

Final phase 
page 83
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benefits 
page 89
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13. Public Exhibition PR Template  

Date:	  	  
Ref:	  	  
	  
	  

PUBLIC	  INVITED	  TO	  COMMENT	  ON	  PLANS	  

FOR	  NEW	  HOMES	  DEVELOPMENT	  IN	  [LOCATION]	  

	  

Leading	   housebuilder	   Taylor	   Wimpey	   [REGION]	   is	   inviting	   people	   in	   [LOCATION]	   to	   have	   their	   say	   on	  

proposals	  to	  create	  a	  new	  residential	  development	  in	  the	  area.	  

	  

The	  developer	  is	  currently	  drawing	  up	  plans	  for	  approximately	  [NUMBER]	  new	  homes,	  including	  much-‐

needed	  affordable	  housing,	  plus	  [OPEN	  SPACE	  ELEMENTS	  /	  COMMUNITY	  FACILITIES]	  on	  land	  [SPECIFIC	  

LOCATION].	  

	  

The	  exhibition	  is	  taking	  place	  at	  [VENUE,	  ADDRESS]	  between	  [TIMES]	  on	  [DATE]	  –	  and	  will	  give	  residents,	  

businesses,	  community	  groups	  and	  other	   interested	  parties	   the	  opportunity	   to	  view	  and	  comment	  on	  

the	  proposals.	  

	  

Feedback	  received	  at	  the	  event	  will	  be	  used	  to	  help	  Taylor	  Wimpey	  refine	  its	  emerging	  proposals	  for	  the	  

site	  before	  an	  outline/detailed	  [DELETE	  AS	  APPROPRIATE]	  planning	  application	   is	  submitted	  to	   [LOCAL	  

AUTHORITY].	  

	  

[NAME,	   POSITION],	   says:	   “We	   understand	   the	   importance	   of	   giving	   local	   people	   the	   chance	   to	   get	  

involved	  and	  have	  their	  say	  on	  development	  plans	  for	  their	  community	  –	  and	  that’s	  why	  we	  want	  to	  give	  

[LOCATION]	  residents	  every	  opportunity	  to	  view	  and	  comment	  on	  these	  proposals.	  

	  

“We	  are	  confident	  that	  this	  development	  would	  not	  only	  fulfil	  a	  need	  for	  more	  high-‐quality	  homes	  in	  the	  

local	  area,	  but	  that	  it	  would	  also	  positively	  enhance	  the	  community	  for	  the	  benefit	  of	  everyone.	  

	  

“Those	  visiting	  our	  public	  exhibition	  on	  [DATE]	  will	  be	  able	  to	  speak	  to	  the	  Taylor	  Wimpey	  project	  team	  

to	  find	  out	  more	  about	  this	  scheme,	  as	  well	  as	  provide	  us	  with	  their	  valuable	  feedback.”	  

Press release

 

12. Land Acquired PR Template  

Date:	  	  
Ref:	  	  
	  

TAYLOR	  WIMPEY	  ACQUIRES	  LAND	  FOR	  

POTENTIAL	  DEVELOPMENT	  IN	  [LOCATION]	  

	  

Taylor	   Wimpey	   [REGION]	   has	   taken	   the	   first	   steps	   towards	   bringing	   much-‐needed	   new	   homes	   and	  

investment	  to	  [LOCATION]	  after	  acquiring	  an	  area	  of	  land	  for	  potential	  development.	  

	  

The	  leading	  housebuilder	  has	  agreed	  terms	  /	  completed	  the	  purchase	  [DELETE	  AS	  APPROPRIATE]	  of	  the	  

[SIZE	   HA/ACRES]	   site	   located	   [SPECIFIC	   LOCATION]	   with	   a	   view	   to	   submitting	   an	   outline	   /	   a	   detailed	  

[DELETE	  AS	  APPROPRIATE]	  planning	  application	  for	  residential	  development	  to	  [LOCAL	  AUTHORITY].	  

	  

Prior	  to	  the	  application	  being	  prepared,	  Taylor	  Wimpey	  will	  conduct	  a	  full	  public	  consultation	  to	  ensure	  

local	  residents,	  businesses,	  community	  groups	  and	  other	  stakeholders	  receive	  every	  opportunity	  to	  find	  

out	  more	  about	  its	  proposals,	  as	  well	  as	  help	  to	  shape	  the	  proposals	  by	  providing	  their	  feedback.	  

	  

Further	  details	  of	  the	  consultation	  will	  be	  announced	  at	  a	  later	  date.	  

	  

[NAME,	  POSITION],	  says:	  “We	  are	  delighted	  to	  have	  secured	  such	  a	  prestigious	  site	  and	  look	  forward	  to	  

working	   with	   the	   local	   planning	   authority	   and	   the	   community	   as	   we	   begin	   to	   formulate	   outline	   /	  

detailed	  [DELETE	  AS	  APPROPRIATE]	  plans	  for	  the	  provision	  of	  high-‐quality	  new	  homes.	  

	  

“The	  project	  will	  bring	  many	  benefits	  to	  [LOCATION]	  and	  the	  region	  as	  a	  whole	  through	  the	  creation	  of	  

much-‐needed	   housing	   –	   including	   affordable	   homes	   –	   as	   well	   as	   new	   employment	   opportunities	   plus	  

significant	  investment	  in	  the	  local	  community.”	  

	  

[INSERT	  FURTHER	  DETAILS	  ABOUT	  SITE	  /	  PLANNING	  BACKGROUND	  /	  FORTHCOMING	  APPLICATION].	  

	  

-‐ends-‐	  

	  

Invite

Advert

Sign

Community engagement 
boards

Feedback form

Design and access 
statement

Community 
engagement toolkit

Community 
engagement toolkit

Brand guidelines Brand guidelines

Postcards Postcards

Press release

 

16. Investigations and Surveys PR Template  

Date:	  	  
Ref:	  	  
	  

[TYPE	  OF	  SURVEY]	  TO	  TAKE	  PLACE	  AT	  

PLANNING	  APPLICATION	  SITE	  IN	  [LOCATION]	  

	  

Leading	   housebuilder	   Taylor	   Wimpey	   wishes	   to	   notify	   residents	   of	   [LOCATION,	   COUNTY]	   of	   a	  

programme	  of	  [TYPE	  OF	  SURVEY]	  works	  which	  is	  about	  to	  begin	  at	  a	  proposed	  development	  site	  in	  the	  

village/town/local	  area.	  

	  

A	   planning	   application	   was	   submitted	   to	   [COUNCIL	   NAME]	   in	   [MONTH,YEAR]	   to	   create	   a	   residential	  

development	  of	   [INSERT]	  homes	  on	   land	   to	   the	  north/south/east/west	  of	   [LOCATION],	   and	  as	  part	  of	  

this	  process,	  Taylor	  Wimpey	  is	  required	  to	  carry	  out	  [TYPE	  OF	  SURVEY]	  to	  ensure	  [EXPLAIN	  WHY	  SURVEY	  

IS	  NEEDED,	  E.G.	  TO	  PROTECT	  WILDLIFE].	  

	  

This	  work	  is	  due	  to	  begin	  at	  the	  site	  on	  [DATE]	  and	  is	  scheduled	  to	  continue	  until	  [DATE],	  although	  there	  

is	  a	  possibility	  it	  may	  continue	  into	  the	  following	  week.	  

	  

The	  scheduled	  works	  will	  involve	  [INSERT	  DETAILS],	  and	  the	  purpose	  of	  the	  works	  is	  to	  [INSERT	  DETAILS]	  

	  

The	  work	  has	   been	  discussed	   and	   approved	  by	   the	   [INSERT]	   officer	   at	   [COUNCIL	  NAME]	   and	   is	   being	  

supervised	  by	  an	  experienced	  [ECOLOGIST/ARCHEAOLOGIST/ETC].	  	  

	  

Residents	   of	   streets	   in	   the	   immediate	   vicinity	   of	   the	   application	   site	   have	   been	   informed	   of	   the	  

scheduled	  works	  by	  letter.	  

	  

[NAME,	  POSITION]	   for	  Taylor	  Wimpey	   [REGION],	   says:	   “This	  essential	  work	   is	  being	  carried	  out	  at	  our	  

proposed	   development	   site	   off	   [INSERT	   STREET]	   to	   ensure	   that	   [REASON	   FOR	   SURVEY]	   should	   our	  

planning	  application	  be	  approved.	  

	  

Press release

 

17. Planning Application Submitted PR Template  

Date:	  	  
Ref:	  	  

	  
TAYLOR	  WIMPEY	  SUBMITS	  PLANNING	  APPLICATION	  

FOR	  NEW	  HOMES	  DEVELOPMENT	  IN	  [LOCATION]	  

	  

Leading	   housebuilder	   Taylor	   Wimpey	   [REGION]	   has	   submitted	   a	   planning	   application	   for	   a	   new	  

residential	  development	  in	  [LOCATION].	  

	  

The	   outline	   /	   detailed	   /	   reserved	   matters	   [DELETE	   AS	   APPROPRIATE]	   application	   has	   been	   formally	  

lodged	   with	   [AUTHORITY],	   and	   seeks	   permission	   to	   construct	   [NUMBER]	   homes	   together	   with	   [OPEN	  

SPACE	  /	  COMMUNITY	  FACILITIES]	  at	  [SPECIFIC	  LOCATION].	  

	  

Taylor	   Wimpey	   has	   submitted	   the	   application	   after	   conducting	   a	   public	   consultation	   which	   gave	   local	  

residents,	  businesses,	  community	  groups	  and	  other	  stakeholders	  the	  chance	  to	  help	  shape	  the	  proposals	  

by	  providing	  their	  feedback.	  

	  

A	  decision	  on	  the	  application	  is	  expected	  by	  [DATE],	  and	  in	  the	  meantime,	   local	  people	  have	  a	  further	  

opportunity	   to	   comment	   on	   the	   proposed	   development	   by	   visiting	   the	   council’s	   website	   at	   [WEB	  

ADDRESS].	  

	  

[NAME,	   POSITION],	   says:	   “We	   are	   pleased	   to	   have	   submitted	   our	   planning	   application	   for	   this	   high-‐

quality	   residential	   scheme	   to	   provide	   much-‐needed	   new	   homes	   and	   investment	   for	   the	   [LOCATION]	  

area.	  

	  	  

“We	  have	  worked	  hard	  to	  ensure	  that	  our	  development	  proposals	  reflect	  the	  priorities	  and	  aspirations	  

of	   local	   people,	   and	   we	   are	   confident	   that	   it	   will	   both	   complement	   and	   enhance	   the	   surrounding	  

community.	   We	   now	   look	   forward	   to	   receiving	   a	   decision	   on	   the	   plans	   from	   [AUTHORITY]	   in	   due	  

course.”	  

	  

	  

Newsletter
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18. Planning Consent Granted PR Template  

Date:	  	  
Ref:	  	  
	  

TAYLOR	  WIMPEY	  SECURES	  APPROVAL	  FOR	  

NEW	  HOMES	  DEVELOPMENT	  IN	  [LOCATION]	  

	  

Property-‐seekers	   will	   soon	   have	   the	   chance	   to	   purchase	   a	   brand	   new	   Taylor	   Wimpey	   home	   in	  

[LOCATION]	  –	  after	  the	  leading	  housebuilder	  was	  granted	  permission	  for	  a	  new	  residential	  development.	  

	  

[AUTHORITY]	   has	   approved	   Taylor	   Wimpey’s	   planning	   application	   to	   build	   [NUMBER]	  

houses/apartments	  together	  with	  [OPEN	  SPACE	  /	  FACILITIES]	  at	  [SPECIFIC	  LOCATION].	  

	  

The	   development	   will	   comprise	   a	   combination	   of	   [HOUSING	   MIX	   /	   HOUSETYPES]	   to	   suit	   a	   range	   of	  

purchasers,	   from	   first-‐time	   buyers	   and	   downsizers	   through	   to	   growing	   families	   [AMEND	   AS	  

APPROPRIATE].	  

	  

[INSERT	  FURTHER	  DETAILS	  AS	  APPROPRIATE]	  

	  

Taylor	   Wimpey	   aims	   to	   begin	   construction	   work	   on	   the	   development	   in	   [DATE],	   with	   the	   first	   new	  

homes	  likely	  to	  be	  released	  for	  sale	  in	  [DATE].	  

	  

[NAME,	   POSITION],	   says:	   “We	   are	   delighted	   to	   have	   received	   planning	   approval	   for	   this	   exciting	  

development,	   which	   will	   provide	   much-‐needed	   new	   homes	   –	   including	   affordable	   housing	   –	   and	  

investment	  for	  the	  local	  community.	  

	  

“We	  are	  very	  much	  looking	  forward	  to	  beginning	  work	  on	  these	  high-‐quality	  new	  homes,	  and	  will	  keep	  

home-‐hunters	   in	   [LOCATION]	   up	   to	   date	   with	   the	   latest	   sales	   information	   as	   soon	   as	   it	   becomes	  

available.”	  

	  

[INSERT	  LOCATION	  INFO]	  

	  

Press release

 

20. Work Started PR Template  

Date:	  	  
Ref:	  	  
	  

WORK	  BEGINS	  AT	  TAYLOR	  WIMPEY’S	  [DEVELOPMENT]	  	  

IN	  [LOCATION]	  

	  

Construction	  work	  is	  now	  under	  way	  at	  Taylor	  Wimpey’s	  prestigious	  new	  [DEVELOPMENT]	  development	  

in	  [LOCATION].	  

	  

The	  beginning	  of	  works	  at	  the	  site	  off	  [ADDRESS]	  means	  property-‐seekers	  will	  soon	  be	  able	  to	  take	  their	  

pick	  from	  this	  stunning	  collection	  of	  [HOUSING	  MIX]	  homes,	  with	  the	  first	  plots	  due	  to	  be	  released	  for	  

sale	  in	  [DATE/MONTH/SEASON].	  

	  

Anyone	   interested	   in	   finding	   out	   more	   about	   the	   exceptional	   new	   homes	   coming	   soon	   at	  

[DEVELOPMENT]	  is	  being	  urged	  to	  register	  their	  interest	  now.	  

	  

[NAME,	  POSITION],	  says:	  “We’re	  really	  pleased	  to	  have	  begun	  building	  work	  at	  [DEVELOPMENT],	  which	  

means	   we	   are	   now	   another	   step	   closer	   to	   unveiling	   the	   first	   selection	   of	   beautiful	   properties	   to	   local	  

home-‐hunters.	  

	  

“Interest	  in	  this	  exciting	  new	  homes	  development	  is	  steadily	  building	  and	  it	   is	  shaping	  up	  to	  be	  hugely	  

popular	  with	  discerning	  purchasers	  –	  so	  I	  would	  encourage	  would-‐be	  buyers	  to	  act	  quickly	  and	  register	  

their	  interest	  without	  delay.”	  

	  

[INSERT	  DEVELOPMENT	  DETAILS]	  

	  

[INSERT	  LOCATION	  DETAILS]	  

	  

[INSERT	  CONTACT	  DETAILS]	  

 

	  

Social media
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23. Coming Soon PR Template  

Date:	  	  
Ref:	  	  
	  

NEW	  HOMES	  COMING	  SOON	  AT	  TAYLOR	  WIMPEY’S	  

[DEVELOPMENT]	  IN	  [LOCATION]	  

	  

Leading	   housebuilder	   Taylor	   Wimpey	   has	   revealed	   that	   the	   first	   new	   homes	   at	   its	   hotly-‐anticipated	  

[DEVELOPMENT]	  development	  in	  [LOCATION]	  will	  be	  going	  on	  sale	  soon.	  

	  

An	   initial	   selection	   of	   plots	   from	   this	   exceptional	   collection	   of	   [HOUSING	   MIX]	   properties	   will	   be	  

available	  to	  reserve	  off-‐plan	  when	  the	  development	  is	  officially	  launched	  on	  [DATE].	  

	  

Detailed	   plans	   and	   prices	   for	   the	   new	   homes	   are	   being	   kept	   under	   wraps	   until	   the	   opening	   day,	   and	  

would-‐be	  purchasers	  are	  being	  urged	   to	  come	  along	   to	  stand	   the	  best	  chance	  of	   finding	   their	  perfect	  

match.	  

	  

[NAME,	   POSITION],	   says:	   “We’re	   now	   just	   a	   few	   weeks	   away	   from	   the	   official	   launch	   of	  

[DEVELOPMENT],	  our	  prestigious	  new	  development	  which	  will	  offer	  a	  wealth	  of	  choice	  to	  homebuyers	  in	  

a	  range	  of	  circumstances.	  

	  

“Opportunities	   to	  own	  a	  brand	  new	  home	   in	  such	  a	  popular	   location	  don’t	  come	  along	  very	  often,	  so	  

discerning	   property-‐seekers	   in	   [LOCATION]	   should	   make	   sure	   they	   don’t	   miss	   our	   launch	   event	   on	  

[DATE].”	  

	  

[INSERT	  DEVELOPMENT	  DETAILS]	  

	  

[INSERT	  LOCATION	  DETAILS]	  

	  

[INSERT	  CONTACT	  DETAILS]	  

	  
	  

Letter

 

 

 
 
 
 
 
 
 
 
 
Dear Mr Smith, 

 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam eu tellus ac leo dignissim adipiscing. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec lacinia vestibulum felis. 

 

Nullam eu tellus ac leo dignissim adipiscing. Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Donec lacinia vestibulum felis, eget cursus sem pretium a. Proin diam tortor, lobortis at scelerisque vitae, 

blandit vulputate leo. Suspendisse non molestie tortor. Donec augue nisl, scelerisque ut rhoncus et, 

accumsan pharetra libero. Vestibulum massa ligula, tincidunt eget rutrum convallis, mattis et turpis. 

 

Aenean nec arcu malesuada ipsum bibendum viverra. Integer a blandit risus. Etiam lorem nisi, 

condimentum eu laoreet sed, pulvinar ac lectus. Quisque condimentum semper pellentesque. Maecenas 

vestibulum augue a nibh faucibus commodo. Nulla ut neque lectus, at consequat velit. Nullam et purus 

vel turpis faucibus elementum sit amet eu est. 

 

 

Yours sincerely, 

 

Jane Brown  

 

Letter

 

 

 
 
 
 
 
 
 
 
 
Dear Mr Smith, 

 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam eu tellus ac leo dignissim adipiscing. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec lacinia vestibulum felis. 

 

Nullam eu tellus ac leo dignissim adipiscing. Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Donec lacinia vestibulum felis, eget cursus sem pretium a. Proin diam tortor, lobortis at scelerisque vitae, 

blandit vulputate leo. Suspendisse non molestie tortor. Donec augue nisl, scelerisque ut rhoncus et, 

accumsan pharetra libero. Vestibulum massa ligula, tincidunt eget rutrum convallis, mattis et turpis. 

 

Aenean nec arcu malesuada ipsum bibendum viverra. Integer a blandit risus. Etiam lorem nisi, 

condimentum eu laoreet sed, pulvinar ac lectus. Quisque condimentum semper pellentesque. Maecenas 

vestibulum augue a nibh faucibus commodo. Nulla ut neque lectus, at consequat velit. Nullam et purus 

vel turpis faucibus elementum sit amet eu est. 

 

 

Yours sincerely, 

 

Jane Brown  

 

Letter

 

 

 
 
 
 
 
 
 
 
 
Dear Mr Smith, 

 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam eu tellus ac leo dignissim adipiscing. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec lacinia vestibulum felis. 

 

Nullam eu tellus ac leo dignissim adipiscing. Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Donec lacinia vestibulum felis, eget cursus sem pretium a. Proin diam tortor, lobortis at scelerisque vitae, 

blandit vulputate leo. Suspendisse non molestie tortor. Donec augue nisl, scelerisque ut rhoncus et, 

accumsan pharetra libero. Vestibulum massa ligula, tincidunt eget rutrum convallis, mattis et turpis. 

 

Aenean nec arcu malesuada ipsum bibendum viverra. Integer a blandit risus. Etiam lorem nisi, 

condimentum eu laoreet sed, pulvinar ac lectus. Quisque condimentum semper pellentesque. Maecenas 

vestibulum augue a nibh faucibus commodo. Nulla ut neque lectus, at consequat velit. Nullam et purus 

vel turpis faucibus elementum sit amet eu est. 

 

 

Yours sincerely, 

 

Jane Brown  

 

Letter

 

 

 
 
 
 
 
 
 
 
 
Dear Mr Smith, 

 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam eu tellus ac leo dignissim adipiscing. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec lacinia vestibulum felis. 

 

Nullam eu tellus ac leo dignissim adipiscing. Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Donec lacinia vestibulum felis, eget cursus sem pretium a. Proin diam tortor, lobortis at scelerisque vitae, 

blandit vulputate leo. Suspendisse non molestie tortor. Donec augue nisl, scelerisque ut rhoncus et, 

accumsan pharetra libero. Vestibulum massa ligula, tincidunt eget rutrum convallis, mattis et turpis. 

 

Aenean nec arcu malesuada ipsum bibendum viverra. Integer a blandit risus. Etiam lorem nisi, 

condimentum eu laoreet sed, pulvinar ac lectus. Quisque condimentum semper pellentesque. Maecenas 

vestibulum augue a nibh faucibus commodo. Nulla ut neque lectus, at consequat velit. Nullam et purus 

vel turpis faucibus elementum sit amet eu est. 

 

 

Yours sincerely, 

 

Jane Brown  

 

Letter

 

 

 
 
 
 
 
 
 
 
 
Dear Mr Smith, 

 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam eu tellus ac leo dignissim adipiscing. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec lacinia vestibulum felis. 

 

Nullam eu tellus ac leo dignissim adipiscing. Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Donec lacinia vestibulum felis, eget cursus sem pretium a. Proin diam tortor, lobortis at scelerisque vitae, 

blandit vulputate leo. Suspendisse non molestie tortor. Donec augue nisl, scelerisque ut rhoncus et, 

accumsan pharetra libero. Vestibulum massa ligula, tincidunt eget rutrum convallis, mattis et turpis. 

 

Aenean nec arcu malesuada ipsum bibendum viverra. Integer a blandit risus. Etiam lorem nisi, 

condimentum eu laoreet sed, pulvinar ac lectus. Quisque condimentum semper pellentesque. Maecenas 

vestibulum augue a nibh faucibus commodo. Nulla ut neque lectus, at consequat velit. Nullam et purus 

vel turpis faucibus elementum sit amet eu est. 

 

 

Yours sincerely, 

 

Jane Brown  

 

Letter

 

 

 
 
 
 
 
 
 
 
 
Dear Mr Smith, 

 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam eu tellus ac leo dignissim adipiscing. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec lacinia vestibulum felis. 

 

Nullam eu tellus ac leo dignissim adipiscing. Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Donec lacinia vestibulum felis, eget cursus sem pretium a. Proin diam tortor, lobortis at scelerisque vitae, 

blandit vulputate leo. Suspendisse non molestie tortor. Donec augue nisl, scelerisque ut rhoncus et, 

accumsan pharetra libero. Vestibulum massa ligula, tincidunt eget rutrum convallis, mattis et turpis. 

 

Aenean nec arcu malesuada ipsum bibendum viverra. Integer a blandit risus. Etiam lorem nisi, 

condimentum eu laoreet sed, pulvinar ac lectus. Quisque condimentum semper pellentesque. Maecenas 

vestibulum augue a nibh faucibus commodo. Nulla ut neque lectus, at consequat velit. Nullam et purus 

vel turpis faucibus elementum sit amet eu est. 

 

 

Yours sincerely, 

 

Jane Brown  
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31. First Homes PR Template  

Date:	  	  
Ref:	  	  

FIRST	  NEW	  HOMES	  GO	  ON	  SALE	  	  

AT	  [DEVT	  NAME]	  IN	  [LOCATION]!	  

	  

Leading	  developer	  Taylor	  Wimpey	  is	  presenting	  homebuyers	  with	  an	  exciting	  new	  opportunity	  to	  own	  a	  

high-‐quality	   home	   in	   a	   sought-‐after	   location	   –	   with	   the	   unveiling	   of	   a	   stunning	   new	   development	   in	  

[LOCATION].	  

	  

[DEVT	  NAME]	  enjoys	  a	  superb	  setting	  [LOCATION	  FEATURES].	  

	  

This	  beautiful	   collection	  of	   [INSERT]-‐bedroom	  homes	  offers	  exceptional	   choice	   for	  a	   range	  of	  movers,	  

including	  first-‐time	  buyers,	  downsizers	  and	  those	  stepping	  up	  the	  property	  ladder.[IF	  RELEVANT]	  

	  

Prices	  start	  at	  just	  £[PRICE]	  for	  the	  first	  release	  of	  homes	  at	  the	  development,	  which	  are	  currently	  being	  

sold	  from	  Taylor	  Wimpey’s	  nearby	  [INSERT]	  development	  in	  [LOCATION].[IF	  RELEVANT]	  

	  

[NAME,	   POSITION]	   says:	   “We	   are	   delighted	   to	   have	   released	   the	   first	   selection	   of	   homes	   at	   [DEVT	  

NAME]	   for	   sale	   and	   are	   thrilled	   to	   be	   providing	   such	   stunning,	   great-‐value	   homes	   in	   this	   fantastic	  

setting.	  

	  

“Anyone	  in	  search	  of	  their	  dream	  home	  in	  [COUNTY]	  should	  make	  sure	  they	  get	  in	  touch	  without	  delay	  

and	  be	  among	  the	  first	  to	  take	  their	  pick	  from	  this	  sensational	  new	  selection	  of	  beautiful	  properties.”	  

	  

[PROPERTY	  AVAILABILITY	  AND	  PRICES]	  

	  

All	   new	   homes	   at	   [DEVT	   NAME]	   will	   be	   completed	   to	   a	   high	   standard	   specification,	   including	   energy	  

efficient	  central	  heating,	  double	  glazing	  and	  a	  fitted	  kitchen	  with	  integrated	  oven,	  hob	  and	  hood.	  

	  

Social media
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35. New Phase Coming Soon PR Template   

Date:	  	  
Ref:	  	  

	  

THERE’S	  A	  BRAND	  NEW	  PHASE	  OF	  HOMES	  COMING	  SOON	  AT	  TAYLOR	  

WIMPEY’S	  [DEVT]!	  

Leading	   housebuilder	   Taylor	   Wimpey	   has	   responded	   to	   huge	   interest	   in	   its	   popular	   [DEVT	   NAME]	  

development	  in	  [LOCATION]	  –	  by	  announcing	  the	  release	  of	  a	  fresh	  collection	  of	  stunning	  new	  homes!	  

Savvy	  house-‐hunters	  have	  been	  quick	   to	   reserve	   their	  pick	  of	   the	  plots	   in	   the	  current	  phase	  at	   [DEVT	  

NAME],	  and	  now	  a	  brand	  new	  collection	  of	  properties	  is	  due	  to	  be	  released	  for	  sale	  on	  [DATE].	  

This	   new	   phase	   will	   comprise	   a	   beautiful	   collection	   of	   [INSERT]-‐bedroom	   homes,	   but	   with	   interest	  

already	   running	   high	   in	   this	   fantastic	   development	   located	   [INCLUDE	   PLUS	   POINT/S	   OF	   LOCATION],	  

property-‐seekers	  are	  being	  urged	  to	  register	  their	  interest	  without	  delay!	  

[NAME],	   Regional	   Sales	   and	   Marketing	   Director	   for	   Taylor	   Wimpey,	   says:	   “[DEVT]	   continues	   to	   prove	  

incredibly	  popular	  with	  a	  wide	  range	  of	  buyers,	  and	  so	  we’re	  delighted	  to	  be	  getting	  ready	  to	  open	  up	  

even	  more	  wonderful	  opportunities	  for	  people	  to	  own	  a	  brand	  new	  home	  at	  this	  stunning	  development.	  

“Anyone	   interested	   in	   staking	   their	   claim	   here	   should	   register	   their	   interest	   as	   quick	   as	   they	   can	   to	  

ensure	  they’re	  among	  the	  first	  to	  choose	  their	  favourite	  plot	  from	  this	  brand	  new	  collection!”	  

[INSERT	  PROPERTIES	  AVAILABLE	  FOR	  SALE]	  

[INSERT	  WALKTHROUGH	  OF	  ONE	  OF	  THE	  PROPERTIES]	  

All	   new	   homes	   at	   [DEVT]	   are	   completed	   to	   a	   high	   standard	   specification,	   including	   energy	   efficient	  

central	  heating,	  double	  glazing	  and	  a	  fitted	  kitchen	  with	  integrated	  oven,	  hob	  and	  hood.	  

[INSERT	  LOCATION	  DETAILS]	  
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44. Final Phase Released PR Template  

Date:	  	  
Ref:	  	  
	  

FINAL	  PHASE	  OF	  NEW	  HOMES	  NOW	  LAUNCHED	  AT	  	  

TAYLOR	  WIMPEY’S	  [DEVT	  NAME]	  

House-‐hunters	  looking	  for	  a	  stylish	  new	  home	  in	  [COUNTY]	  are	  being	  urged	  to	  act	  quickly	  if	  they	  want	  to	  

secure	  their	  perfect	  property	  at	  [DEVT	  NAME],	  Taylor	  Wimpey’s	  in-‐demand	  development	  in	  [LOCATION].	  

This	  stylish	  collection	  of	  homes	  enjoys	  a	  [INSERT	  LOCATION	  BENEFITS]	  and	  the	  final	  phase	  of	  [INSERT]-‐

bedroom	  properties	  has	  just	  been	  launched,	  with	  prices	  starting	  from	  just	  £[PRICE].	  

Interest	  in	  this	  very	  final	  selection	  of	  properties	  at	  the	  sought-‐after	  development	  is	  expected	  to	  be	  high,	  

so	   potential	   purchasers	   are	   being	   advised	   to	   move	   fast	   if	   they	   hope	   to	   make	   this	   wonderful	   location	  

their	  home.	  

[NAME,	  POSITION]	  says:	  “We	  are	  delighted	   to	   launch	   the	   last	  phase	  of	  homes	  at	   [DEVT	  NAME]	  which	  

really	  offers	  something	  special	  for	  purchasers.	  

“All	   the	  previous	  phases	  of	  this	  development	  have	  proved	  extremely	  popular	  and	  we’re	  expecting	  our	  

final	   collection	   to	   be	   no	   different	   –	   so	   would-‐be	   buyers	   should	   get	   in	   touch	   without	   delay	   to	   avoid	  

missing	  out.”	  

[INSERT	  PROPERTY	  AVAILABILITY	  AND	  PRICES]	  

[WALKTHROUGH]	  

To	  make	  moving	  even	  easier	  and	  more	  affordable,	  Taylor	  Wimpey	  offers	  a	  range	  of	  helpful	  homebuyer	  

incentives	  including	  Help	  to	  Buy	  and	  Part	  Exchange.[CHECK	  BOTH	  AVAILABLE]	  

Help	  to	  Buy	  enables	  eligible	  first-‐time	  buyers	  and	  those	  with	  a	  property	  to	  sell	  to	  secure	  a	  Government	  

loan	  for	  up	  to	  20%	  of	  their	  new	  home’s	  full	  price	  –	  so	  they	  only	  need	  a	  75%	  loan-‐to-‐value	  mortgage	  and	  

a	  deposit	  as	  low	  as	  5%.[IF	  AVAILABLE]	  

Press release

 

47. Handover of Affordable Homes PR Template  

Date:	  	  
Ref:	  	  
	  

AFFORDABLE	  HOMES	  FOR	  LOCAL	  PEOPLE	  AT	  	  

TAYLOR	  WIMPEY’S	  [DEVELOPMENT]	  IN	  [LOCATION]	  

	  

Much-‐needed	  new	  homes	  for	  the	  whole	  community	  are	  being	  built	  at	  Taylor	  Wimpey’s	  [DEVELOPMENT]	  

in	  [LOCATION].	  

The	   leading	   housebuilder	   has	   now	   exchanged	   contracts	   with	   [HOUSING	   ASSOCIATION]	   on	   a	   total	   of	  

[NUMBER]	  affordable	  homes	  at	  this	  popular	  new	  homes	  development	  in	  [LOCATION].	  

	  

The	  properties	  will	  be	  available	  through	  the	  housing	  association	  to	  rent	  or	  to	  buy	  under	  a	  special	   low-‐

cost	  homes	  scheme	  [CHECK]	  designed	  to	  help	  local	  residents	  who	  would	  otherwise	  not	  be	  able	  to	  afford	  

to	  purchase	  their	  first	  home	  in	  [LOCATION].	  	  

	  

[NAME],	   Managing	   Director	   for	   Taylor	   Wimpey	   [BUSINESS	   UNIT],	   says:	   “We’re	   delighted	   to	   have	  

exchanged	  contracts	  with	  [HOUSING	  ASSOCIATION]	  on	  this	  superb	  collection	  of	  high-‐quality	  affordable	  

properties,	   which	   will	   provide	   much-‐needed	   housing	   for	   all	   sectors	   of	   the	   local	   community	   and	   help	  

local	  people	  get	  a	  foothold	  on	  the	  property	  ladder.	  

	  

“These	  beautiful	  new	  homes	  at	  [DEVELOPMENT]	  will	  make	  purchasing	  a	  home	  in	  the	  area	  a	  reality	  for	  

buyers,	  who	  otherwise	  would	  have	  been	  unable	  to	  afford	  to	  buy	  locally.”	  

	  

[INSERT],	  [TITLE]	  for	  [HOUSING	  ASSOCIATION],	  says:	  “[INSERT]”	  

	  

The	  affordable	  homes	  at	  [DEVELOPMENT]	  include	  a	  choice	  of	  [INSERT	  TYPES	  OF	  HOMES].	  

	  

Social media

Newsletter

Press release

 

52. What Have We Delivered PR Template  

Date:	  	  
Ref:	  	  

	  

TAYLOR	  WIMPEY’S	  [DEVELOPMENT]	  IN	  [LOCATION]	  	  

BRINGS	  BENEFITS	  TO	  THE	  LOCAL	  COMMUNITY	  

	  

Taylor	  Wimpey’s	   popular	   [DEVELOPMENT]	   in	   [LOCATION]	   may	   now	   be	   completely	   sold	   out,	   but	   the	  

benefits	  it	  has	  delivered	  will	  be	  felt	  by	  the	  local	  community	  for	  years	  to	  come.	  

	  

In	  addition	   to	   the	   [NUMBER]	  new	  homes	  created	  at	   the	  development,	  which	  were	  built	   to	  help	  meet	  

demand	  for	  high-‐quality	  properties	  in	  the	  area,	  the	  leading	  housebuilder	  has	  funded	  a	  wealth	  of	  benefits	  

for	  the	  local	  community.	  

	  

In	  addition	  to	  the	  [NUMBER]	  of	  private	  new	  homes	  at	  [DEVELOPMENT],	  Taylor	  Wimpey	  has	  handed	  over	  

[NUMBER]	  affordable	  properties	  to	  [HOUSING	  ASSOCIATION] to	  rent	  or	  to	  buy	  under	  a	  special	  low-‐cost	  

homes	  scheme	  [CHECK]	  designed	  to	  help	  local	  residents	  who	  would	  otherwise	  not	  be	  able	  to	  afford	  to	  

purchase	  their	  first	  home	  in	  [LOCATION].	  

	  

Taylor	  Wimpey	  has	  also	  provided	  more	  than	  £[INSERT]	  in	  contributions	  to	  local	  services	  and	  amenities,	  

including	  [DETAIL	  S106	  PAYMENTS].	  Residents	  at	  the	  development	  and	  from	  the	  wider	  local	  community	  

also	  benefit	  from	  [LIST	  ON	  SITE	  FACILITIES	  WHICH	  ARE	  OPEN	  FOR	  RESIDENTS	  AND	  WIDER	  PUBLIC].	  

	  

The	  local	  economy	  has	  also	  been	  boosted	  through	  the	  creation	  of	  [NUMBER]	  jobs	  in	  construction	  on	  the	  

site	  over	  the	  past	  [NUMBER]	  years,	  including	  [NUMBER]	  apprenticeships.	  	  

	  

[NAME],	  Managing	  Director	  for	  Taylor	  Wimpey	  [BUSINESS	  UNIT],	  says:	  “[COMMENT	  QUOTE	  HERE].”	  

	  

Social media

Press release

 

1. Sponsor Sports Team-Kit PR Template   

Date:	  	  
Ref:	  	  
	  

TAYLOR	  WIMPEY	  SUPPORTS	  [GROUP]	  

WITH	  £[AMOUNT]	  DONATION	  

	  

Leading	   housebuilder	   Taylor	   Wimpey	   has	   delivered	   a	   welcome	   boost	   to	   a	   [GROUP]	   in	   [LOCATION]	   by	  

donating	  £[AMOUNT]	  for	  [PURPOSE].	  

	  

[INSERT	  FURTHER	  DETAILS	  OF	  DONATION	  /	  ORGANISATION	  /	  USE	  OF	  DONATION]	  

	  

The	  donation	  has	  been	  made	  as	  part	  of	  Taylor	  Wimpey’s	  ongoing	  commitment	  to	  working	  in	  partnership	  

with	  local	  communities,	  and	  is	   in	  association	  with	  the	  housebuilder’s	  [DEVELOPMENT]	  development	  in	  

[LOCATION].	  

	  

[NAME,	   POSITION],	   says:	   “As	   a	   considerate,	   responsible	   housebuilder,	   there’s	   so	   much	   more	   to	   what	  

Taylor	  Wimpey	  does	  than	  just	  build	  high-‐quality	  homes.	  

	  

“We	  also	  see	  it	  as	  our	  role	  to	  develop	  thriving,	  sustainable	  communities	  and	  we’re	  always	  happy	  to	  help	  

out	  if	  local	  groups	  are	  in	  need	  of	  our	  help,	  whether	  that’s	  by	  providing	  a	  cash	  donation	  or	  by	  offering	  our	  

expertise	  to	  assist	  with	  a	  building	  project.	  

	  

“We	  are	  delighted	  to	  be	  able	  to	  support	  [ORGANISATION	  NAME]	  and	  are	  pleased	  that	  our	  donation	  has	  

made	  a	  difference.”	  

	  

[INSERT	  DEVELOPMENT	  DETAILS]	  

	  

[INSERT	  LOCATION	  DETAILS]	  

	  

[INSERT	  CONTACT	  DETAILS]	  

	  

Social media Press release

 

6. Schools Sponsorship PR Template  

Date:	  	  
Ref:	  	  
	  

TAYLOR	  WIMPEY	  DONATION	  PROVIDES	  

A	  BOOST	  FOR	  SCHOOL	  IN	  [LOCATION]	  

	  

Leading	   housebuilder	   Taylor	  Wimpey	   [REGION]	   has	   demonstrated	   its	   commitment	   to	   supporting	   the	  

local	  community	  in	  [LOCATION]	  by	  providing	  a	  £[AMOUNT]	  donation	  to	  [SCHOOL	  NAME].	  

	  

Taylor	  Wimpey	   is	   currently	  building	  new	  homes	  at	   its	  nearby	   [DEVELOPMENT	  NAME]	  development	   in	  

[LOCATION]	  and	  has	  presented	  the	  donation	  after	  receiving	  a	  request	  for	  support	  from	  the	  school.	  

	  

The	  money	  will	  be	  spent	  on	  [INSERT	  DETAILS	  OF	  PROJECT/EVENT].	  

	  

[INSERT	  SCHOOL	  QUOTE	  IF	  AVAILABLE]	  

	  

[INSERT	  NAME,	  POSITION]	  for	  Taylor	  Wimpey	  [REGION],	  says:	  “The	  work	  we	  do	  is	  about	  so	  much	  more	  

than	  just	  building	  high-‐quality	  homes	  and	  we’re	  committed	  to	  supporting	  our	  local	  communities	  in	  any	  

way	  we	  can.	  

	  

“When	   we	   heard	   that	   [SCHOOL	   NAME]	   were	   in	   need	   of	   financial	   assistance	   for	   their	   [INSERT	  

PROJECT/EVENT]	  were	  only	  too	  happy	  to	  help	  out	  –	  and	  we’re	  delighted	  that	  our	  contribution	  has	  made	  

a	  difference.”	  

	  

There’s	   a	   range	   of	   homes	   currently	   available	   for	   sale	   at	   Taylor	   Wimpey’s	   [DEVELOPMENT	   NAME]	  

development,	  including	  [INSERT	  AVAILABILITY	  AND	  PRICES].	  

	  

To	   find	   out	   more,	   property-‐seekers	   can	   visit	   the	   Sales	   Information	   Centre/Sales	   and	   Information	  

Centre/Sales	  Centre/Sales	  and	  Marketing	  Suite	  [DELETE	  AS	  APPROPRIATE],	  located	  [ADDRESS],	  and	  open	  

[DAYS	  AND	  TIMES].	  Alternatively,	  the	  Sales	  Executive	  can	  be	  contacted	  on	  [NUMBER].	  	  

	  

Social media Schools pack

SMS SMS SMSPortal email Portal email Portal email Building our reputation action plan
Each development will have its own individual requirements in terms of the key messages we need to communicate and the tools 

needed to get these messages across. This section of the document is therefore intended to be used to help you establish an 

overall plan for what you want to communicate and how you are going to do this. It also enables you to allocate responsibility for 

delivering the tasks set out in each section.

To use the action plan, you should photocopy these pages and then complete the relevant sections for each development as 

required. You should regularly review the action plan throughout the life cycle of the development to ensure all relevant actions have 

been completed and to take account of changing communication needs.
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STAGE 02 
MASTERPLAN 
SIGNAGE

Coming
Soon

01778 300 618

Welcome centre open daily 
10:30am to 5:30pm

01778 300 618

For further information 
please call

Land
Required

01778 300 618

Welcome centre open daily 
10:30am to 5:30pm

01778 300 618

For enquiries 
please call

Land 
Acquired

01778 300 618

Welcome centre open daily 
10:30am to 5:30pm

01778 300 618

For further information 
please call

Land 
Acquired

A development by

Further information call

0116 366 0526
Visit us online at

taylorwimpey.co.uk



STAGE 02 
TAYLOR WIMPEY 
CONNECTED COMMUNITIES

OUR JOURNEY TO CREATING  
THRIVING COMMUNITIES

Inspiring and enabling the connected communities of tomorrow

ENCOURAGE 
COLLECTIVE ACTIVITIES

—
The community hubs we create will be  
a hive of activity, generating informal 

‘meeting moments’, offering a shared space 
for enriching activities and events.

BUILD SOCIAL 
NETWORKS

—
Our communications network will continue 

to provide ongoing inspiration and 
information, allowing local people to connect 

with and contribute to their environment.

DESIGN CONNECTED  
COMMUNITIES

—
We design spaces and places with 

communities in mind, that facilitate 
connections and contribute positively to 

the environments in which we build.

LEAVE A  
LASTING LEGACY

—
We will put the plans in place to ensure  

our communities continue to thrive –  
socially, environmentally and sustainably – 

when we have completed our build. 

CREATE A SENSE 
OF BELONGING

—
We provide environments that people 
identify with, through urban design, 

connectivity, communication, introductions 
and events that respect local traditions.  

ENHANCED LOCAL  
ENGAGEMENT

—
From the moment a site is identified, 
we will work closely with the existing 

community to understand  local needs, 
history, tradition and aspirations.



STAGE 03 
TAYLOR WIMPEY 
ON SITE SIGNAGE

TAYLOR WIMPEY
DEVELOPMENT SALES SUITE 
BRAND REFRESH



THAKEHAM
MASTER BRAND 
MARK

P E A S E  P O T T A G E

STAGE 04 
THAKEHAM HOMES 
DEVELOPMENT BRANDING

 

A great place to begin a new journey. 
Even better to come home to.

THAKEHAM
LIFESTYLE DESTINATION 
PROPOSITION

THAKEHAM
BRAND MARK VERSIONS 
AND SOCIAL ICONS

TYPE STYLING

P E A S E  P O T T A G E P E A S E  P O T T A G E

P E A S E  P O T T A G E P E A S E  P O T T A G EP E A S E  P O T T A G E

THAKEHAM
IMAGE SELECTION 
AND STYLING

TYPE STYLING

P E A S E  P O T T A G E P E A S E  P O T T A G E

P E A S E  P O T T A G E P E A S E  P O T T A G EP E A S E  P O T T A G E

THAKEHAM
IMAGE SELECTION 
AND STYLING

TYPE STYLING

P E A S E  P O T T A G E P E A S E  P O T T A G E

P E A S E  P O T T A G E P E A S E  P O T T A G EP E A S E  P O T T A G E

THAKEHAM
IMAGE SELECTION 
AND STYLING



Change

your life
Change

your life

Not your

lifestyle
Not your

lifestyle

4 5  M I N U T E S  F R O M  T H E  C I T Y . 
W O O D G A T E  I S  A R R I V I N G  S O O N .

C O A S T  T O  T H E  C O A S T  I N  3 5  M I N S . 
W O O D G A T E  E  I S  M A K I N G  W A V E S . 

THAKEHAM
PRE-LAUNCH CAMPAIGN 2 
LONDON PROXIMITY FOCUS

P E A S E  P O T T A G E

P E A S E  P O T T A G E

THAKEHAM
DESTINATION  
BROCHURESTAGE 04 

THAKEHAM HOMES 
BRAND CREATIVE

A great place to  begin your journey.

You’re never short of good local transport links.  
The enhanced dedicated Fastway bus service is 
designed to speed past local congestion hotspots and 
offers a comfortable, reliable and efficient alternative 
to the car. Perfect for quick trips to the nearby 
towns of Horsham, Crawley and Three Bridges. 

The M23 takes you straight to the bohemian 
heart of Brighton, so you can swap your  
work shirt for a wetsuit and be on the beach  
in just 30 minutes. Or head to Eastbourne  
and Hastings, just a little over an hour away. 

Woodgate is the gateway to your world. Step out of your door and you can take  
a trip to the city, a stroll through the countryside or a drive down to the coast.  

If you want to explore further afield, Woodgate’s central location offers unrivalled 
access to Gatwick Airport and onward travel to over 200 destinations worldwide. 

TREAT YOUR TASTE BUDS 
From local finger food to international cuisine and 
fine dining, the surrounding towns serve up delicious 
dining experiences to suit every taste and budget.

 
HISTORICAL HORSHAM 

Take a stroll past the 17th–19th century 
buildings along the Causeway, one of 

Sussex’s most famous ‘original’ streets.

 FAMILY FUN TIMES 
As famous as fish and chips, the Brighton 

Palace Pier opened to great fanfare in 1899 
and continues to welcome thousands of 

visitors to an entertaining mix of modern and 
traditional seaside attractions every year.

  
AT YOUR LEISURE 

The unique and exotic Royal Pavilion 
has a colourful history. Built as a seaside 
pleasure palace for King George IV, this 
historic house mixes Regency grandeur 
with the visual style of India and China.  A SWIFT SALES SERVICE 

The tube takes just seven minutes from 
London Victoria to Oxford Circus, where 
you can browse all your favourite brands 
and flagship stores in one place.

Destination
EVERYWHERE
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MINUTES BY TRAIN FROM 
THREE BRIDGES STATION

MINUTES BY CAR OR BY TRAIN  
FROM THREE BRIDGES STATION

Town

From your countryside base to the capital’s culture in 
under an hour. It’s a short trip on the Gatwick Express, 

with your pick of non-stop trains to London Victoria. 
You’re in prime position for a quick commute, a catch 

up with friends or a shopping outing.

Woodgate sits right alongside the magnificent Tilgate Forest, 
so you can embrace the great outdoors on any number of well 
sign-posted walks or bike trails. With National Trust gardens 
and magnificent green views in easy reach, Woodgate offers a 
balanced way of living, built around your lifestyle.

GARDENER’S WORLD 
National Trust owned Nymans is a 
garden lover’s home for all seasons, 
with an extensive yet intimate garden 
set around a romantic house and ruins. 

MINUTES FROM 
YOUR DOOR

MINUTES BY CAR

City

Country

Coast

Even better  to come home to.

BRAND RATIONALE BREAKER SPREAD BRAND RATIONALE BREAKER SPREAD

HIGHLIGHTS SPREAD 4PP THROW-OUT

THAKEHAM
BROCHURE 
SPREADS

A great place to  begin your journey.

You’re never short of good local transport links.  
The enhanced dedicated Fastway bus service is 
designed to speed past local congestion hotspots and 
offers a comfortable, reliable and efficient alternative 
to the car. Perfect for quick trips to the nearby 
towns of Horsham, Crawley and Three Bridges. 

The M23 takes you straight to the bohemian 
heart of Brighton, so you can swap your  
work shirt for a wetsuit and be on the beach  
in just 30 minutes. Or head to Eastbourne  
and Hastings, just a little over an hour away. 

Woodgate is the gateway to your world. Step out of your door and you can take  
a trip to the city, a stroll through the countryside or a drive down to the coast.  

If you want to explore further afield, Woodgate’s central location offers unrivalled 
access to Gatwick Airport and onward travel to over 200 destinations worldwide. 

TREAT YOUR TASTE BUDS 
From local finger food to international cuisine and 
fine dining, the surrounding towns serve up delicious 
dining experiences to suit every taste and budget.

 
HISTORICAL HORSHAM 

Take a stroll past the 17th–19th century 
buildings along the Causeway, one of 

Sussex’s most famous ‘original’ streets.

 FAMILY FUN TIMES 
As famous as fish and chips, the Brighton 

Palace Pier opened to great fanfare in 1899 
and continues to welcome thousands of 

visitors to an entertaining mix of modern and 
traditional seaside attractions every year.

  
AT YOUR LEISURE 

The unique and exotic Royal Pavilion 
has a colourful history. Built as a seaside 
pleasure palace for King George IV, this 
historic house mixes Regency grandeur 
with the visual style of India and China.  A SWIFT SALES SERVICE 

The tube takes just seven minutes from 
London Victoria to Oxford Circus, where 
you can browse all your favourite brands 
and flagship stores in one place.
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EVERYWHERE
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MINUTES BY TRAIN FROM 
THREE BRIDGES STATION

MINUTES BY CAR OR BY TRAIN  
FROM THREE BRIDGES STATION

Town

From your countryside base to the capital’s culture in 
under an hour. It’s a short trip on the Gatwick Express, 

with your pick of non-stop trains to London Victoria. 
You’re in prime position for a quick commute, a catch 

up with friends or a shopping outing.

Woodgate sits right alongside the magnificent Tilgate Forest, 
so you can embrace the great outdoors on any number of well 
sign-posted walks or bike trails. With National Trust gardens 
and magnificent green views in easy reach, Woodgate offers a 
balanced way of living, built around your lifestyle.

GARDENER’S WORLD 
National Trust owned Nymans is a 
garden lover’s home for all seasons, 
with an extensive yet intimate garden 
set around a romantic house and ruins. 

MINUTES FROM 
YOUR DOOR

MINUTES BY CAR

City

Country

Coast

Even better  to come home to.

BRAND RATIONALE BREAKER SPREAD BRAND RATIONALE BREAKER SPREAD

HIGHLIGHTS SPREAD 4PP THROW-OUT

THAKEHAM
BROCHURE 
SPREADS



STAGE 04 
THAKEHAM HOMES 
BRAND CREATIVE

THAKEHAM
DESTINATION 
WEBSITE

THAKEHAM
DESTINATION 
WEBSITE

THAKEHAM
ON-SITE DESTINATION 
LIFESTYLE BRANDS

THAKEHAM
ON-SITE DESTINATION 
LIFESTYLE BRANDS

THAKEHAM
ON-SITE DESTINATION 
LIFESTYLE BRANDS

THAKEHAM
ON-SITE DESTINATION 
LIFESTYLE BRANDS



Case Study: Crest Nicholson
By considering every element of the brochure building journey we have now reduced  

Crest Nicholson’s brochure spend by over 50% or over £500k pa.

Interactive Briefs
Comprehensive interactive PDFs for marketeers to fill in quickly and consistently.

Content Creation
A dedicated bank of writers, all fully briefed and immersed in the Crest Nicholson TOV, 

delivering to exacting word counts and local area info requirements.

House Types, Floor Plans, CGIs and Specifications
Bulk agreement and SLA with CGI supply chain. Central library of house types,  

floor plans and spec sheets, with minimal amends between developments.

Development and Local Area Maps
Working directly with Crest’s planning teams to obtain the right layered PDF files for editing.

Print and Production
Consolidated paper purchase from source. 100% recycled solution, featuring a standard 

outer folder and a range of flexible templated inserts, enabling both small quantity and fast 
turnaround options, with guaranteed fixed pricing standardised across all regions. 



STAGE 04 
CREST NICHOLSON 
END-TO-END BROCHURE CONSOLIDATION

JOB NUMBER TITLE PG VERSION DATE Size at 100%

CRHO07 BROCHURE GUIDELINES 1 3 30/04/2020 A4
DESIGNER Org A/W A/W AMENDS

C:  DATE:TM TM, MW

V 2 .0 ( JA N UA RY 2021 )

BROCHURE 
GUIDELINES
DESIGN, L AYOUT, CONTENT

JOB NUMBER TITLE PG VERSION DATE Size at 100%

CRHO07 BROCHURE GUIDELINES 10 3 30/04/2020 A4
DESIGNER Org A/W A/W AMENDS

C:  DATE:TM TM, MW

CREST N ICHOL SON  
B ROCH U RE GU I DELI N ES

V 2 .0 ( JA N UA RY 2021 )

3. LOCAL AREA INSERT

Inside spread

BRIEF REQUIREMENTS

• POI map
To be drawn by the studio. 
Maximum of 20 points of 
interest with postcodes 
needed. These need to be 
over not too wide an area 
to enable the map to be 
drawn to fit the layout 
shown.

• Local area intro copy

• Points of interest
A maximum 10 general 
points and 10 educational 
points.

• Travel information
Maximum of 8 distances 
and journey times to train 
stations, airports etc. 

• Local area images

JOB NUMBER TITLE PG VERSION DATE Size at 100%

CR LOCAL AREA INSERT 2 A4P
DESIGNER Org A/W A/W AMENDS

C:  DATE:

JOB NUMBER TITLE PG VERSION DATE Size at 100%

CR LOCAL AREA INSERT 3 A4P
DESIGNER Org A/W A/W AMENDS

C:  DATE:

HANSFORD PARK PHASE 2 AROUND THE AREA

WELCOME TO LIFE IN HOULTON 

With so much on offer right at your doorstep, there is everything you 
need to begin your new life at Hansford Park Phase 2.

Education

The first primary school in Houlton, St 
Gabriel’s CofE Academy will grow with 
the community each year, putting top 
class education in easy reach. Other 
education options are available a bit 
further into town, including pre-schools, 
infant schools, other primaries and a 
secondary school. As this is a growing 
community, Houlton will enjoy another 
two primary schools and a secondary 
school, in the near future.   

13  Squirrels Pre School

14  Abbots Farm Community Infant 
School

15  St Gabriel’s CofE Academy    

16  Hilmorton Primary School 

17  Ashlawn School  

Travel

One of the most well-connected places in 
the UK, you can reach 80% of the country 
from Rugby within four hours. Houlton 
itself currently enjoys easy access to 
major roads including the M1, M6 and 
M45, and a new link road is planned 
which will connect the community to the 
centre of Rugby – just four miles away. A 
ten minute drive takes you to Rugby train 
station, which offers regular services to 
Birmingham and London.

Rugby – 11 minutes

Northampton  – 27 minutes

Coventry – 31 minutes

Leicester  – 32 minutes

Birmingham  – 49 minutes

London Euston  – 51 minutes

Birmingham  – 30 minutes drive

On your doorstep

Just a few steps from your door you’ll find 
an award-winning eatery, a community 
centre with a range of activities, park 
land and easy access to a number of 
independent retailers in the town centre, 
as well as supermarkets, just a short 
drive away 

1  The Tuning Fork  

2  Dollman Farm

3  The Waterside Pub & Carvery    

4  Exotica Bengal Cuisine 

5  Hilmorton Locks 

6  Jasmine Court Chinese Restaurant 

7  The Grange Bowling Club 

8  Wilda’s

9  St George’s Church 

10  Hillmorton Community Centre  

11  Aldi  

12  Sainsbury’s Local  
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POI map

Local area images

Points of interest

Local area intro copy

POI sections copy

Travel Information

Max word count: 30

Max word count: 20 per section
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2. COVER IMAGES

Cover images

Our interior photography 
should capture the quality  
of design and specification 
using natural light and warm, 
strong colours.

Artworker note:
These images are to be  
used only on the front of  
the development or 
specification insert. 

Alternatively, a development 
specific image can be used.

Abstract development interiors

8
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1. OVERVIEW

Our brochures

Each brochure should be 
consistent across each of our 
developments. They are designed 
with an oversized A4 generic, 
corporate folder to include slot for 
business card, and will house the 
development specific, loose leaf 
brochure, made up of a series of 
inserts which can be put together 
based on the needs of the 
customer (i.e. which housetypes 
are more suited to them).. 

These guidelines set out:

•  Our minimum standard for 
brochure content and delivery, 
this should include a Local 
Area insert, a Siteplan insert, 
Housetype/Apartment inserts 
and a Specification insert.

•  A fixed design framework  
and price matrix.

• Consistent brand 
representation.

•  Areas of flexibility for content 
and best practice guidance.

The content is designed to support 
the website and marketing suites, 
with brochure assets being  
shared for use in both.

Corporate Folder – 215x303mm Inserts – 210x297mm

JOB NUMBER TITLE PG VERSION DATE Size at 100%

CR LOCAL AREA INSERT 1 A4P
DESIGNER Org A/W A/W AMENDS

C:  DATE:

HANSFORD PARK PHASE 2
HOULTON • RUGBY

Set in the beautiful new community of Houlton in Rugby, Hansford Park 
phase 2 will bring an exciting collection of 3, 4 & 5 bedroom homes.  

3, 4 & 5 BEDROOM HOMES

HANSFORD PARK PHASE 2

DEVELOPMENT PLAN
An attractive collection of 3, 4 & 5 bedroom homes surrounded by 
1,200 acres of countryside in well-connected Rugby, Warwickshire.

3, 4 & 5 BEDROOM HOMES 4 BEDROOM HOME

THE SALCOMBE
The Salcombe is a stunning four bedroom home with generous kitchen/dining/family 
area perfect for entertaining or relaxing with the family. The separate living space 
offers a calming space to unwind at the end of the day and the separate study 
perfect for home working. With four double bedrooms, the master and second 
bedroom complete with en-suite, this is a perfect home for a growing family.

JOB NUMBER TITLE PG VERSION DATE Size at 100%

CR SPEC INSERT 1 A4P
DESIGNER Org A/W A/W AMENDS

C:  DATE:

2 & 3   
Bedroom  

Home

4   
Bedroom  

Home
Up to 1350 sq ft

4   
Bedroom  

Home
1350 sq ft +

5  
Bedroom  

Home
KITCHEN

Choice of soft close fitted kitchen complete with laminate 
worksurface and upstand (subject to stage of construction) • • • •
Electric single built-in oven in stainless steel •
Electric built-under 1 ½ oven in stainless steel •
Electric built-in double oven in stainless steel • •
4 ring gas hob in stainless steel • •
5 ring gas hob in stainless steel • •
Stainless steel splashback behind hob • • • •
Integrated extractor hood  •
Stainless steel chimney extractor hood • • •
Energy efficient integrated fridge/freezer • • • •
Energy efficient integrated dishwasher •* • •
Energy efficient integrated washing machine • •**

Single bowl sink and drainer in stainless steel • •
1.5 bowl sink and drainer in stainless steel • •
Single lever chrome mixer tap • • • •
BATHROOM, EN SUITE AND CLOAKROOM

Contemporary white sanitaryware • • • •
Chrome mixer taps and shower fittings • • • •
Full height tiling around bath with shower and folding bath screen 
where there is no separate shower facility in the home •
Half height tiling around bath where a separate shower facility is 
provided in the home • • • •
Full height tiling to enclosed shower area where applicable • • • •
Half height tiling to walls where other sanitaryware is fitted in 
bathroom and en suite • • • •
Heated white towel rail to bathrooms and en suites • • • •
Tiled splashback to basin in cloakroom • • • •

*Integrated dishwasher included if there is a utility room  **Integrated washing machine included if there is no utility room. 

SPECIFICATION
From attractive styling to modern integrated appliances, you will find your 
brand new Crest Nicholson home is highly specified throughout.

3

Local Area Siteplan Housetype Specification
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4. HOUSETYPE INSERT

Dining / Family Area

Kitchen

C
Utility WC

Hall

Living Room

Study

Bedroom 4

Bedroom 3

Landing

Bedroom 2

Bedroom 1
W

En suite 

En suite 

Bathroom

AC

THE SALCOMBE
4 Bedroom Home
Total Area: 1580 sq ft

crestnicholson.com

All images are used for illustrative purposes only and are not necessarily a precise representation. Images may be of a slightly different model of home 
and may include different specifications for example in respect of brick colour and options which involve additional cost. Individual features such as 
window, brick, carpets, paint and other material colours may vary and the specification of fittings may vary. Any furnishings and furniture are not included 
in any sale. Please check with our sales representatives for details of the exact specifications available at the development for each type of home.  
STU8762/December 2020.

AC Airing Cupboard C Cupboard W Wardrobe · Max Dimension

FIRST FLOOR 

BEDROOM 1 
3.89m x 3.11m 12'9" x 10'2"-  

BEDROOM 2
3.15m x 3.13m 10'4" x 10'3"-  

BEDROOM 3   
3.42m x 3.10m 11'2" x 10'2"- 

BEDROOM 4   
3.73m x 2.96m  12'3" x 9'9"-

GROUND FLOOR 

DINING / FAMILY AREA  
6.37m x 3.09m 20'11" x 10'1"-  

KITCHEN
3.60m x 3.09m 11'9" x 10'1"-  

LIVING ROOM
4.59m x 4.17m 15'1" x 13'8"-  

STUDY
2.49m x 2.27m 8'2" x 7'5"- 

Please note, the digital illustrations may not accurately depict elevation materials, gradients, landscaping or street furniture. All stated dimensions are subject to tolerances of +/- 50mm.  
You are strongly advised, therefore, not to order any carpets, appliances or any other goods which depend on accurate dimensions before carrying out a check measure within your reserved 
plot. Kitchen layouts are again indicative only and are subject to change before completion. Whilst every reasonable effort has been made to ensure that the information contained in this 
brochure is correct, it is designed specifically as a guide only and Crest Nicholson reserves the right to amend the specification as necessary and without notice at its absolute discretion.  
This does not constitute or form any part of a contract of sale transfer or lease unless any point that you specifically want to rely on is confirmed in writing by Crest Nicholson and referred to  
in the contract. Please ask Sales Advisor for further details. Floor plans not comparative scale. Crest Nicholson reserves the right to amend the specification as necessary and without notice. 
This does not form any part of a contract of sale. CRSW01/January 2020.

For all enquiries please call

0117 4536977 
crestnicholson.com/brooklandspark

BROOKLANDS PARK
Oxleigh Way, Stoke Gifford,  
Bristol, BS34 8AQ

Bedroom 2

Bedroom 1

Bedroom 3

AC

En suite
w

Bathroom

Living/Dining Room

Kitchen

Hall WC

GROUND FLOOR

LIVING/DINING ROOM
6.22m x 5.19m 20'5" x 17'1"

KITCHEN
3.03m x 2.65m 10'0" x 8'9"

FIRST FLOOR

BEDROOM 1
3.63m x 2.92m 11'11" x 9'7"

BEDROOM 2
4.90m x 2.92m 16'1" x 9'7"

BEDROOM 3
4.13m x 2.15m 13'7" x 7'1"

* Handed plots AC Airing Cupboard W Fitted Wardrobe

Please note, the digital illustrations may not accurately depict elevation materials, gradients, landscaping or street furniture. All stated dimensions are subject to tolerances of +/- 50mm.  
You are strongly advised, therefore, not to order any carpets, appliances or any other goods which depend on accurate dimensions before carrying out a check measure within your reserved 
plot. Kitchen layouts are again indicative only and are subject to change before completion. Whilst every reasonable effort has been made to ensure that the information contained in this 
brochure is correct, it is designed specifically as a guide only and Crest Nicholson reserves the right to amend the specification as necessary and without notice at its absolute discretion.  
This does not constitute or form any part of a contract of sale transfer or lease unless any point that you specifically want to rely on is confirmed in writing by Crest Nicholson and referred to  
in the contract. Please ask Sales Advisor for further details. Floor plans not comparative scale. Crest Nicholson reserves the right to amend the specification as necessary and without notice. 
This does not form any part of a contract of sale. CRSW01/January 2020.

For all enquiries please call

0117 4536977 
crestnicholson.com/brooklandspark

BROOKLANDS PARK
Oxleigh Way, Stoke Gifford,  
Bristol, BS34 8AQ

Bedroom 2

Bedroom 1

Bedroom 3

AC

En suite
w

Bathroom

Living/Dining Room

Kitchen

Hall WC

GROUND FLOOR

LIVING/DINING ROOM
6.22m x 5.19m 20'5" x 17'1"

KITCHEN
3.03m x 2.65m 10'0" x 8'9"

FIRST FLOOR

BEDROOM 1
3.63m x 2.92m 11'11" x 9'7"

BEDROOM 2
4.90m x 2.92m 16'1" x 9'7"

BEDROOM 3
4.13m x 2.15m 13'7" x 7'1"

* Handed plots AC Airing Cupboard W Fitted Wardrobe

Please note, the digital illustrations may not accurately depict elevation materials, gradients, landscaping or street furniture. All stated dimensions are subject to tolerances of +/- 50mm.  
You are strongly advised, therefore, not to order any carpets, appliances or any other goods which depend on accurate dimensions before carrying out a check measure within your reserved 
plot. Kitchen layouts are again indicative only and are subject to change before completion. Whilst every reasonable effort has been made to ensure that the information contained in this 
brochure is correct, it is designed specifically as a guide only and Crest Nicholson reserves the right to amend the specification as necessary and without notice at its absolute discretion.  
This does not constitute or form any part of a contract of sale transfer or lease unless any point that you specifically want to rely on is confirmed in writing by Crest Nicholson and referred to  
in the contract. Please ask Sales Advisor for further details. Floor plans not comparative scale. Crest Nicholson reserves the right to amend the specification as necessary and without notice. 
This does not form any part of a contract of sale. CRSW01/January 2020.

For all enquiries please call

0117 4536977 
crestnicholson.com/brooklandspark

BROOKLANDS PARK
Oxleigh Way, Stoke Gifford,  
Bristol, BS34 8AQ

Bedroom 2

Bedroom 1

Bedroom 3

AC

En suite
w

Bathroom

Living/Dining Room

Kitchen

Hall WC

GROUND FLOOR

LIVING/DINING ROOM
6.22m x 5.19m 20'5" x 17'1"

KITCHEN
3.03m x 2.65m 10'0" x 8'9"

FIRST FLOOR

BEDROOM 1
3.63m x 2.92m 11'11" x 9'7"

BEDROOM 2
4.90m x 2.92m 16'1" x 9'7"

BEDROOM 3
4.13m x 2.15m 13'7" x 7'1"

* Handed plots AC Airing Cupboard W Fitted Wardrobe

†Outside door to Utility Room to home 17 only.

2pp Reverse

BRIEF REQUIREMENTS

• Contact Details
Development name,  
full address including  
post code, sales telephone 
number and website url.

• Floorplans
Drawn to supplied 
architects drawings  
in the new style using  
the floorplan template.

• Room dimensions
In metric and imperial 
measurements.

Dimensions and floorplan information details

13

Housetype
details

Floorplans

Dimensions

Room names should  
match the floorplans.

Metric dimensions  
should always be 
shown as metres  
not millimetres.

Disclaimer for  
any plot specific 
variations. 

Floorplan key to 
explain labels on 
floorplan.

Floorplan key Floorplan disclaimer  
(see section 10)
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7. DEVELOPMENT INSERT

Inside spread

Siteplans should  
be drawn using a supplied 
architects drawing showing 
all housetypes, rooflines, 
roads, pavements, paths, 
fences, trees, hedges etc.

The siteplan should be drawn 
to fit in the available area at 
about 100% scale. 

The plan can be rotated to 
make it as large as possible 
in the space.

A key showing the housetypes 
available and Affordable 
homes should sit in a white 
box wherever it best fits.

JOB NUMBER TITLE PG VERSION DATE Size at 100%

CR SITEPLAN INSERT 2 A4P
DESIGNER Org A/W A/W AMENDS

C:  DATE:

JOB NUMBER TITLE PG VERSION DATE Size at 100%

CR SITEPLAN INSERT 3 A4P
DESIGNER Org A/W A/W AMENDS

C:  DATE:
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BROOKLANDS PARK DEVELOPMENT PLAN

4 BEDROOM HOMES

The Salena
The Pescara

The Tanika

1 & 2 BEDROOM APARTMENTS

Apartments

3 BEDROOM HOMES

The Pliano
The Rivoli

The Amadeo

2 BEDROOM HOMES
The Anita
The Abruzzi

The Cara

5 BEDROOM HOMES

The Renzo
The Pavel

The Saveli
The Scila
The Serao
The Sassari

22

Development name

Siteplan

Siteplan key
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3. COVER IMAGES

Cover images

Our photographic style 
should evoke a ‘sense of 
place’ by using careful 
composition and attention to 
detail.

Artworker note:
These images are to be  
used only on the front  
of the Local Area insert.

Abstract green spaces

Abstract waterside

6
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5. APARTMENT 4PP INSERT

WILLOW PLACE GROUND FLOOR

PLOT 76

KITCHEN / DINING / LIVING AREA
6.58m x 3.54m · 21'7" x 11'7" ·-  

BEDROOM 1
3.42m x 2.91m 11'2" x 9'6"-  

BEDROOM 2
3.42m x 2.97m 11'2" x 11'8"-  

PLOT 74

KITCHEN / DINING / LIVING AREA
6.58m · x 3.54m ·  21'7" · x 11'7" ·-  

BEDROOM 1
3.42m x 2.91m 11'2" x 9'6"-  

BEDROOM 2
3.42m x 2.62m 11'2" x 8'7"-    

PLOT 72

KITCHEN / DINING / LIVING AREA
6.58m x 3.54m · 21'7" x 11'7" ·-  

BEDROOM 1
3.42m x 2.96m 11'2" x 9'8"-  

BEDROOM 2
3.42m x 2.92m 11'2" x 9'6"-  

PLOT 73

KITCHEN / DINING / LIVING AREA
6.58m · x 3.54m · 21'7" · x 11'7" ·-  

BEDROOM 1
3.80m x 2.60m 12'5" x 8'6"-  

BEDROOM 2
3.42m x 2.00m 11'2" x 6'6"-  

PLOT 75

KITCHEN
3.77m x 2.00m 12'4" x 6'6"-  

BEDROOM 1
5.31m x 2.73m 17'5" x 8'11"--  

LIVING / DINING AREA
3.70m x 3.39m 12'1" x 11'4"-

Kitchen / Dining 
Living Area

C

C

W

C

C

Bedroom 2 Bedroom 2

Bedroom 2

Bedroom 1 Bedroom 1 Bedroom 1

Bedroom 1

Bathroom
Bathroom Bathroom

BathroomBathroom

Bedroom 1 Bedroom 2

En suite 

En suite 
En suite 

En suite 

Hallway

Hallway Hallway

Hallway

Hallway

W

W

W W

Kitchen / Dining 
Living Area

Kitchen / Dining 
Living Area

Kitchen / Dining 
Living Area

Kitchen / Dining 
Living Area

C

72

76 75 74

73

Room Dimensions

Floor Level

Development site Name

Floor plan

4pp Inside Spread

BRIEF REQUIREMENTS

• Development Nmae
Housetype name, bedroom 
number, total sq ft area and 
website url.

• Floorplan
Drawn to supplied 
architects drawings  
in the new style using the 
floorplan template.

• Room dimensions
In metric and imperial 
measurements.

• Floor Level

19
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7. DEVELOPMENT INSERT

Back cover

BRIEF REQUIREMENTS

• Back page options
There are 4 back page 
options to choose from and  
this is dictated by the 
programs and initiatives 
that supports the 
development site (Home 
Reach and Help to Buy).

Home Building Federation 
and the Consumer code 
logo must be used at all 
times on the back page of 
the site plan insert.

Please either use the 
briefing document or speak 
directly to the Account 
Manager for select the 
appropriate back page for 
the development sites.  

25

Please note, the digital illustrations may not accurately depict elevation materials, gradients, landscaping or street furniture. Whilst every reasonable 
effort has been made to ensure that the information contained in this brochure is correct, it is designed specifically as a guide only and Crest Nicholson 
reserves the right to amend the specification and layout as necessary and without notice at its absolute discretion. This brochure does not in any way 
constitute or form any part of a contract of sale transfer or lease. Please ask Sales Executive for further details. STUXXXX/Month 2020.

FERNHAM GREEN AT KINGS WARREN
Larch Way, Red Lodge,
Bury St. Edmunds, Suffolk, IP28 8YA

For all enquires please call

01638 445 127
crestnicholson.com/fernhamgreen

Please note, the digital illustrations may not accurately depict elevation materials, gradients, landscaping or street furniture. Whilst every reasonable 
effort has been made to ensure that the information contained in this brochure is correct, it is designed specifically as a guide only and Crest Nicholson 
reserves the right to amend the specification and layout as necessary and without notice at its absolute discretion. This brochure does not in any way 
constitute or form any part of a contract of sale transfer or lease. Please ask Sales Executive for further details. STUXXXX/Month 2020.

FERNHAM GREEN AT KINGS WARREN
Larch Way, Red Lodge,
Bury St. Edmunds, Suffolk, IP28 8YA

For all enquires please call

01638 445 127
crestnicholson.com/fernhamgreen

Please note, the digital illustrations may not accurately depict elevation materials, gradients, landscaping or street furniture. Whilst every reasonable 
effort has been made to ensure that the information contained in this brochure is correct, it is designed specifically as a guide only and Crest Nicholson 
reserves the right to amend the specification and layout as necessary and without notice at its absolute discretion. This brochure does not in any way 
constitute or form any part of a contract of sale transfer or lease. Please ask Sales Executive for further details. STUXXXX/Month 2020.

FERNHAM GREEN AT KINGS WARREN
Larch Way, Red Lodge,
Bury St. Edmunds, Suffolk, IP28 8YA

For all enquires please call

01638 445 127
crestnicholson.com/fernhamgreen

Please note, the digital illustrations may not accurately depict elevation materials, gradients, landscaping or street furniture. Whilst every reasonable 
effort has been made to ensure that the information contained in this brochure is correct, it is designed specifically as a guide only and Crest Nicholson 
reserves the right to amend the specification and layout as necessary and without notice at its absolute discretion. This brochure does not in any way 
constitute or form any part of a contract of sale transfer or lease. Please ask Sales Executive for further details. STUXXXX/Month 2020.

FERNHAM GREEN AT KINGS WARREN
Larch Way, Red Lodge,
Bury St. Edmunds, Suffolk, IP28 8YA

For all enquires please call

01638 445 127
crestnicholson.com/fernhamgreen
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WELCOME TO OUR BRAND GUIDELINES

———
3.03

CORPORATE 
ADVERTISING 
Half-page Advert
285 x 190mm

 1 Hero Imagery 

Select a relevent CGI or photograph.

Headline 

Naturally exceptional 

Typeface: Teimer Light and Light Italic 

Size: 20/24pt 

Colour: Select a colour from  

the highlight colour palette

Property description and address 

Typeface: Gotham Book 

Size: 8.5/12.5pt 

Colour: White 

Typesetting: Space after 1mm

Rule 

Weight: 0.5pt 

Colour: Select the same highlight colour. 

Style: Japanese Dots

Distinctly Octagon 

Typeface: Teimer Light Italic 

Size: 10pt 

Colour: Select the same highlight colour

Logo and contact details 

Logo sizing: The size of the Octagon logo 

should be equal to 1/6 of the document’s 

shortest edge.  

Contact details 

Typeface: Gotham Book, CAPS 

Size: 9pt 

Colour: White

 2

 3

 4

 5

 6

 7

 6

£3.55m
ASHRIDGE HOUSE

15 Weybridge Park, Weybridge, Surrey KT13 8SL

SELLING AGENT Curchods: 01932 843 332

LAUNCH WEEKEND – SATURDAY 25TH & SUNDAY 26TH FEBRUARY

OPEN WEEKENDS 10AM – 4PM OR BY APPOINTMENT

Distinctly Octagon

Naturally exceptional
At Octagon, we cherish our hard-earned reputation for building 

substantial, classical homes in the most desirable locations.  
Ashridge House is a perfect example and our latest family property, 
situated within Weybridge Park, a much sought-after gated private 

estate less than half a mile from Weybridge Station.

 With spacious accommodation arranged over 3 floors, Ashridge House 
is one of two new Octagon homes offering 4/5 reception rooms,  

5/6 bedrooms and 5 bathrooms - with beautifully-landscaped south 
east facing gardens of over a quarter of an acre.

020 8481 7500  |  OCTAGON.CO.UK

Computer Generated Image

———
Single image layout

———
Multi image layout

£3.55m
ASHRIDGE HOUSE

15 Weybridge Park, Weybridge, Surrey KT13 8SL

OPEN WEEKENDS 10AM – 4PM OR BY APPOINTMENT

SELLING AGENT Curchods: 01932 843 322

Distinctly Octagon

Naturally exceptional

020 8481 7500  |  OCTAGON.CO.UK

At Octagon, we cherish our hard-earned reputation for building 
substantial, classical homes in the most desirable locations.  

Ashridge House, our latest family property, is a perfect example. Situated 
within the much sought-after private estate of Weybridge Park, this 

exceptional residence lies less than half a mile from Weybridge Station, 
which offers a regular service into London Waterloo in just 30 minutes.

The property is set behind electric gates and offers spacious 
accommodation arranged over 3 floors, including 4/5 reception rooms, 

5/6 bedrooms and 5 bathrooms - with beautifully-landscaped south east 
facing gardens of over a quarter of an acre.

£3.55m
ASHRIDGE HOUSE

15 Weybridge Park, Weybridge, Surrey KT13 8SL

SELLING AGENT Curchods: 01932 843 322

LAUNCH WEEKEND – SATURDAY 25TH & SUNDAY 26TH FEBRUARY

OPEN WEEKENDS 10AM – 4PM OR BY APPOINTMENT

Distinctly Octagon

Naturally 
exceptional

At Octagon, we cherish our hard-earned reputation for building 
substantial, classical homes in the most desirable locations.  

Ashridge House is a perfect example and our latest family property, 
situated within Weybridge Park, a much sought-after gated private 

estate less than half a mile from Weybridge Station.

 With spacious accommodation arranged over 3 floors, Ashridge House 
is one of two new Octagon homes offering 4/5 reception rooms,  

5/6 bedrooms and 5 bathrooms - with beautifully-landscaped south 
east facing gardens of over a quarter of an acre.

Computer Generated Image

020 8481 7500  |  OCTAGON.CO.UK
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———
Dimensions

x

———
Guide to sizing and distance

Use the illustration below as a guide 
for the positioning of the logo and the 
distance and relationship between all 
of the elements within the advert.

Two layouts are available for half-
page adverts. Other than the single 
image layout, a multi-image layout is 
also included. This can incorporate 
internal photographs of the property 
to support the main hero image.

Use this page and the associated 
template as a guide for creating  
new adverts.

y

Caveat: Set the caveat in Gotham Book 7/13pt

 7

 6

———
3.07

OCTAGON CORPORATE 
ADVERTISING
Full-page Advert 
220 x 280mm

A single, full-bleed image layout is 
used for our Corporate advertising. 
Use this page and the associated 
template as a guide for creating 
new corporate adverts.

 1 Hero Imagery 

Select a relevent CGI or photograph.

Headline 

Naturally exceptional 

Typeface: Teimer Light and Light Italic 

Size: 25/32pt 

Colour: White

Company description  

Typeface: Gotham Book 

Size: 9/13pt 

Colour: White 

Typesetting: Space after 3mm

Distinctly Octagon 

Typeface: Teimer Light Italic 

Size: 12pt 

Colour: White

Logo and contact details 

Logo sizing: The size of the Octagon logo 

should be equal to 1/6 of the document’s 

shortest edge.  

Contact details 

Typeface: Gotham Book, CAPS 

Size: 9pt 

Colour: White

 2
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 4

 5

 6

 5

———
Dimensions

x

5y

———
Guide to sizing and distance

Use the illustration below as a guide 
for the positioning of the logo and the 
distance and relationship between all 
of the elements within the advert.

y

020 8481 7500  |  OCTAGON.CO.UK

Distinctly Octagon

At Octagon, we have over 35 years’ experience and an unrivalled  
reputation for building magnificent, classical homes in the most  

desirable locations across London and the home counties.

By using the best craftsmen, sourcing the finest fixtures and  
fittings and providing every client with an outstanding after-sales 

experience, the Octagon name has become synonymous with 
delivering the exceptional – as our residential standard.

Contact us and find out what makes Octagon so special for yourself.

Naturally exceptional 2

 3

 4

 5

 6

 1

5y

When the hero image is 
symetrical as illustrated, 
it is sensible to centre the 
description hortizonally 
and vertically within the 
available space.

20mm

The corporate block 
is flexible enough to 

accommodate varying 
amounts of text but the 

illustration here show the 
preferred 75 words.

The coloured block uses a 
85% opacity. This is more  
noticable in the example 

on the following page. 

———
1.02

———
Recommended sizes

The Octagon logo is scalable and  
suitable for use across all sizes.

The minimum size should be observed  
to ensure legibility. Illustrated below  
are the fixed dimensions of the logo  
for different formats. 

———
Exclusion Zone (X)

To ensure that no other elements 
encroach upon the corporate logo,  
an exclusion zone has been created.

This area can be easily defined by an 
area around the logo equivalent to the 
height of the ‘logo’ (X), as shown below. 
The corporate logo must never appear 
crowded or linked to other elements. 

———
Grid spacer (Y)

An additional dimension has been created 
to assist in creating the grid for adverts 
and other collatoral. ‘Y’ is one third of the 
height of the Octagon logo.

THE CORE ELEMENTS
Protecting our logo

A4 42mm

A3 59mm
X

Y

A5 30mm

A6 30mm 
(minimum size)

The success of the Octagon 
brand depends upon the clarity 
and consistency with which it is 
implemented. Ensure this guide is 
followed to reduce inconsistancies.

Our logo should always sit in a  
clear space or an ‘exclusion zone’,  
so that it is always clear and visible. ———

Preferred Sizes

———
3.04

CORPORATE 
ADVERTISING 
Full-page Advert 
210 x 297mm

Two layouts are available for half-
page adverts. Other than the single 
image layout, a multi-image layout is 
also included. This can incorporate 
internal photographs of the property 
to support the main hero image.

Use this page and the associated 
template as a guide for creating  
new adverts.

 1 Hero Imagery 

Select a relevent CGI or photograph.

Headline 

Naturally exceptional 

Typeface: Teimer Light and Light Italic 

Size: 25/32pt 

Colour: Select a colour from  

the highlight colour palette

Property description and address 

Typeface: Gotham Book 

Size: 9/13pt 

Colour: White 

Typesetting: Space after 3mm

Rule 

Weight: 0.5pt 

Colour: Select the same highlight colour. 

Style: Japanese Dots

Distinctly Octagon 

Typeface: Teimer Light Italic 

Size: 10pt 

Colour: Select the same colour used for the 

headline, from our secondary colour palette.

Logo and contact details 

Logo sizing: The size of the Octagon logo 

should be equal to 1/6 of the document’s 

shortest edge.  

Contact details 

Typeface: Gotham Book, CAPS 

Size: 9pt 

Colour: White

 2

 3

 4

 5

 6

 7

 6

———
Dimensions

x
y

———
Guide to sizing and distance

Use the illustration below as a guide 
for the positioning of the logo and the 
distance and relationship between all 
of the elements within the advert.

Distinctly Octagon

At Octagon, we are hugely proud of our reputation for building substantial, classical homes in the most desirable 
locations. From the first impression right down to the last interior detail, Earlswood House is no exception.

Set over 3 floors and featuring 5 reception rooms, 6 bedrooms and 5 bathrooms, this magnificent family home sits within 
the prestigious Wentworth Estate and includes a fully landscaped south-facing garden approaching half an acre.

The boutique shops, restaurants and railway station of Virginia Water are a short walk away, and the area offers  
a plethora of outstanding schools, first class golf courses and world famous sporting venues.

Naturally exceptional

OPEN WEEKENDS
10am – 4pm or  

by appointment

£3.75mEARLSWOOD HOUSE
27 Abbots Drive 
Wentworth Estate  
Virginia Water  
Surrey GU25 4SE 020 8481 7500  |  OCTAGON.CO.UK

Distinctly Octagon

At Octagon, we are hugely proud of our reputation for building substantial, classical homes in the most desirable 
locations. From the first impression right down to the last interior detail, Earlswood House is no exception.

Set over 3 floors and featuring 5 reception rooms, 6 bedrooms and 5 bathrooms, this magnificent family home sits within 
the prestigious Wentworth Estate and includes a fully landscaped south-facing garden approaching half an acre.

The boutique shops, restaurants and railway station of Virginia Water are a short walk away, and the area offers  
a plethora of outstanding schools, first class golf courses and world famous sporting venues.

Naturally exceptional

OPEN WEEKENDS
10am – 4pm or  

by appointment

£3.75mEARLSWOOD HOUSE
27 Abbots Drive 
Wentworth Estate  
Virginia Water  
Surrey GU25 4SE 020 8481 7500  |  OCTAGON.CO.UK

———
Single image layout

———
Multi image layout

5mm

5mm 99mm99mm 5mm

115mm

2mm

Caveat:
Set the caveat in 
Gotham Book 
7/13pt

53mm

020 8481 7500  |  OCTAGON.CO.UK

Distinctly Octagon

Naturally exceptional

SELLING AGENT
Curchods:  

01932 843 322

OPEN WEEKENDS
10am – 4pm or  

by appointment

PRICE

£3.5m
LINLEY HOUSE
15A Weybridge Park 
Weybridge 
Surrey KT13 8SL

Internal images of similar Octagon Show house

At Octagon, we cherish our reputation for building substantial, classical homes in the most 
desirable locations. Linley House is situated within the private estate of Weybridge Park, which 

is located less than 1 mile from Weybridge town and less than half a mile from Weybridge  
train station – which offers a regular service into London Waterloo in just 30 minutes.

This gated family home offers spacious accommodation over 3 floors, including 
4/5 reception rooms, 5/6 bedrooms and 5 bathrooms, with beautifully landscaped  

south east facing gardens of over a quarter of an acre.
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———
4.01

MARKETING
Introduction
Suite of collateral for  
a standard property

This page shows examples of an 
invitation/flyer, brochure and advert 
where the secondary colour can be 
used to distinguish it from another 
of our Octagon properties.

Refer to the secondary colour 
palette for other colour options.

Please note that only one 
secondary colour should be used 
with the Octagon Grey.

BROCKSTON E
KINGSWOOD |  SURREY

Your personal Invitation

BROCKSTON E
BEARS DEN, KINGSWOOD

01737 832845

GUIDE PRICE

£2.75m
BROCKSTONE

5 Bears Den, Kingswood
Surrey KT20 6PL

OPEN WEEKENDS 11AM – 4PM 

OR BY APPOINTMENT

We welcome you to view Octagon’s magnificent 
new 5/6 bedroom family home, located in the 

heart of the prestigious Kingswood Estate 
and set within south-east facing grounds 

approaching half an acre.

020 8481 7500  |  OCTAGON.CO.UK

020 8481 7500  |  OCTAGON.CO.UK

Distinctly Octagon

Naturally exceptional

SELLING AGENT
Asprey Estates:  

01737 832845

OPEN WEEKENDS
11am – 4pm or  

by appointment

PRICE

£2.75m

BROCKSTONE
5 Bears Den 
Kingswood 
Surrey KT20 6PL

Octagon has a richly deserved reputation for designing and building substantial elegant homes in sought-after 
locations. Brockstone in Kingswood is an outstanding example of our award-winning work. With its classic  

exterior and pillared entrance, this magnificent new home offers spacious accommodation arranged  
over 3 floors including 4/5 reception rooms, 5/6 bedrooms and 5 bathrooms.

Brockstone occupies a prime location in the heart of the prestigious Kingswood Estate, with its excellent local 
amenities and nearby Kingswood Station offering a regular rail service to London Bridge in just 45 minutes.  

The property has a private gated entrance and large south-east facing landscaped garden approaching half an acre.

———
12pp Standard brochure

———
A6pp Open day invitation

———
A4 Advert

———
1.08

THE CORE ELEMENTS
Our brand pattern

We have introduced a branded 
pattern which is designed to add 
visual interest to flat areas of 
colour. It should be used subtly 
and can be used with both core 
and secondary colour palettes.

Please see examples of our 
marketing communications in 
sections 4.04 and 6.01.

Pattern: Rosy brown
Opacity: 30%

Pattern: White
Opacity: 30%

Pattern: Lilac
Opacity: 30%

Pattern: White
Opacity: 30%

Pattern: Dusty blue
Opacity: 30%

Pattern: White
Opacity: 30%

Pattern: Stone
Opacity: 30%

Pattern: White
Opacity: 30%

Pattern: Avocado
Opacity: 30%

Pattern: White
Opacity: 30%

Pattern: Octagon Grey
Opacity: 30%

Pattern: White
Opacity: 30%

———
3.05

OCTAGON BESPOKE 
ADVERTISING
Full-page Advert 
210 x 297mm

Octagon Bespoke adverts use a 
single hero image. Use this page and 
the associated template as a guide 
for creating new customer adverts.

 1 Hero Imagery 

Select a relevent CGI or photograph.

Headline 

Naturally bespoke 

Typeface: Teimer Light and Light Italic 

Size: 25/32pt 

Colour: Select a colour from  

the highlight colour palette

Property description and address 

Typeface: Gotham Book 

Size: 9/13pt 

Colour: White 

Typesetting: Space after 3mm

Uniquely Octagon 

Typeface: Teimer Light Italic 

Size: 10pt 

Colour: Select the same highlight colour.

Logo 

Logo sizing: The size of the Octagon 

Bsepoke logo should be equal to 1/5  

of the document’s shortest edge.  

Contact details 

Typeface: Gotham Book, CAPS 

Size: 9pt 

Colour: White

 2

 3

 4

 5

 6

———
Dimensions

———
Guide to sizing and distance

Use the illustration below as a guide 
for the positioning of the logo and the 
distance and relationship between all 
of the elements within the advert.

 1

 2

 5

5mm

5mm 5mm

143mm

11y
(7y minimum)

17y
(10y minimum)

Please note: The ‘Octagon 
Bespoke’ spacing is different 
to the ‘Customer’ advertising 
due to using less copy. 
This means more space 
is allocated to the spaces 
between the elements.

020 8481 7500  |  OCTAGONBESPOKE.CO.UK

Uniquely Octagon

Naturally bespoke
Imagine a breathtaking new home; designed, crafted and constructed to your own unique specifications, 

right down to the very last detail in your chosen location. Now imagine no more.

At Octagon, we have over 35 years’ experience and an unrivalled reputation for building magnificent, 
one-of-a-kind residences that combine classic elegance with the finest contemporary materials.

Starting at £1.5m, our discreet, bespoke service provides expert advice, support and ingenuity  
every step of the way. So whether you have a piece of land already secured or wish to replace an existing 

property with a home of your own creation, turn to Octagon and turn your vision into reality.
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———
4.03

MARKETING
Flyer
Colour alternatives

This page shows examples of the 
2pp invitation using the secondary 
colour palette. 

———
Colour alternatives

BRO C K S T ON E
BEARS DEN, KINGSWOOD

01737 832845

GUIDE PRICE

£2.75m
BROCKSTONE

5 Bears Den, Kingswood
Surrey KT20 6PL

OPEN WEEKENDS 11AM – 4PM 

OR BY APPOINTMENT

We welcome you to view Octagon’s 
magnificent new 5/6 bedroom family home, 

located in the heart of the prestigious 
Kingswood Estate and set within south-east 
facing grounds approaching half an acre.

020 8481 7500  |  OCTAGON.CO.UK

BRO C K S T ON E
BEARS DEN, KINGSWOOD

01737 832845

GUIDE PRICE

£2.75m
BROCKSTONE

5 Bears Den, Kingswood
Surrey KT20 6PL

OPEN WEEKENDS 11AM – 4PM 

OR BY APPOINTMENT

We welcome you to view Octagon’s 
magnificent new 5/6 bedroom family home, 

located in the heart of the prestigious 
Kingswood Estate and set within south-east 
facing grounds approaching half an acre.

020 8481 7500  |  OCTAGON.CO.UK

BRO C K S T ON E
BEARS DEN, KINGSWOOD

01737 832845

GUIDE PRICE

£2.75m
BROCKSTONE

5 Bears Den, Kingswood
Surrey KT20 6PL

OPEN WEEKENDS 11AM – 4PM 

OR BY APPOINTMENT

We welcome you to view Octagon’s 
magnificent new 5/6 bedroom family home, 

located in the heart of the prestigious 
Kingswood Estate and set within south-east 
facing grounds approaching half an acre.

020 8481 7500  |  OCTAGON.CO.UK

Your personal Invitation

Your personal Invitation

Your personal Invitation

BRO C K S T ON E
BEARS DEN, KINGSWOOD

01737 832845

GUIDE PRICE

£2.75m
BROCKSTONE

5 Bears Den, Kingswood
Surrey KT20 6PL

OPEN WEEKENDS 11AM – 4PM 

OR BY APPOINTMENT

We welcome you to view Octagon’s 
magnificent new 5/6 bedroom family home, 

located in the heart of the prestigious 
Kingswood Estate and set within south-east 
facing grounds approaching half an acre.

020 8481 7500  |  OCTAGON.CO.UK

Your personal Invitation

BRO C K S T ON E
BEARS DEN, KINGSWOOD

01737 832845

GUIDE PRICE

£2.75m
BROCKSTONE

5 Bears Den, Kingswood
Surrey KT20 6PL

OPEN WEEKENDS 11AM – 4PM 

OR BY APPOINTMENT

We welcome you to view Octagon’s 
magnificent new 5/6 bedroom family home, 

located in the heart of the prestigious 
Kingswood Estate and set within south-east 
facing grounds approaching half an acre.

020 8481 7500  |  OCTAGON.CO.UK

Your personal Invitation
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Whether you are looking for a quick commute  
up to London, open access to the beautiful Surrey 

countryside, a stroll to the local shops or a 
quick jumping off spot for international travel, 

Broadoaks Park is in the perfect location.
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Map shown is not to scale. All journey times are estimated from the centre of the Broadoaks development,  
except where stated, and taken from Google Maps or local train timetables and are correct at the time of publication.

 E F F O R T L E S S LY

C O N N E C T E D
—

COMPLIMENTING THE PRESENT 

Using carefully selected materials and  the 

sympathetic designs we can deliver stylish 

new homes with elegant exteriors that offer 

every modern convenience.

EMBRACING THE FUTURE

We are wholly committed to sustainable, 

environmentally conscious build programme  

and consistently incorporate new methods  

and technologies into our practice to ensure  

our homes both respect and protect the 

environments in which they are built. 

We carefully consider our footprint at every  

stage of our build process, from design  

methodology and the selection of materials  

to transportation and implementation.

HANDS ON 
Octagon have transformed historic 
properties into stunning, award-
winning masterpieces. Through 
meticulous hand crafted detail 
Broadoaks House will be brought 
back to former glory, piece by piece.   

BUILT ON REPUTATION 
Our superior craftsmen and their 
attention to detail has contributed 
greatly to Octagon’s enviable 
reputation as one of the country’s 
better house builders. 

STUNNING INSIDE AND OUT

Quality and attention to detail is synonymous with 

the Octagon name and Broadoaks Park is designed 

to bring the old and the new together. Octagon’s 

new home exteriors work in close harmony with 

the existing structures, that open up to modern 

energy efficient interiors featuring the latest in style, 

technology and appliances. 

PRESERVING THE PAST  

For the sensitive restoration of the Grade II listed 

Broadoaks House Octagon will be calling on the 

proven hands of our most skilled and reputable 

craftspeople; family businesses with hand carved 

traditions passed down through the generations;  

and impeccable, finishing expertise that can restore 

the essential features  of historic buildings back to 

their former glory.  

OCTAGON
16:9 MASTER BROCHURE 
DESIGN

OCTAGON
BROADOAKS PARK 
DESTINATION BRAND
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30    |    Readymade homes toolkit

6.6 Introduction   |   Master images

YOUR 
EYES 
ONLY

— FOR —

Readymade for your eyes only
This is a generic master image.

It can be used both for personalised 
content or to portray the feeling of being  
on the outside, looking in. 

Almost as if she were a nosy neighbour  
our model is so intrigued by what’s on  
offer, she is determined to sneak a peak 
through the window.

Great for outdoor banners, emails and 
digital advertising.32    |    Readymade homes toolkit

Readymade for new arrivals
This is an audience specific image.

It is aimed at new families and can also be 
used to convey messages of urgency.

“Need more space. In a hurry? We’ve a 
brand new home Readymade and waiting 
for your new arrival.” 

6.8 Introduction   |   Persona images

NEW 
ARRIVALS

— FOR —

31    |    Readymade homes toolkit

Readymade for big dreams
This is an audience specific image.

It is aimed at growing families in need  
of more space. 

Select an image and supporting message 
that best meets the emotional needs of  
the audiences you most want to talk to.  

6.7 Introduction   |   Persona images

YOU
— FOR —

BIG 
DREAMS

— FOR —

27    |    Readymade homes toolkit

YOU
— FOR —

GROWING
FAMILIES

— FOR —

6.3 Introduction   |   The Headline lock-up

Single line version. Two line version: Set solid*

62pt
type

24pt
type

24pt
leading

24pt
leading

24pt
leading

62pt
type

Optical kerning set to +50Optical kerning set to +50

62pt 
leading

62pt 
leading

* Set solid describes type set with leading equal to the point size 
(i.e., 12/12, 10/10, etc.) or, in other words, without any additional 
space between successive lines. It is specifically valuable when 
setting type in CAPS, as the absence of any descenders makes 
the gap between lines appear deeper than they actually are.

How to use it
The examples shown here are not fixed in size, but are 
set in the desired proportion. Scale your headline lock-up 
accordingly to your chosen media and the level of visual  
impact you wish to achieve. Headline text is always optically 
kerned to +50.

34    |    Readymade homes toolkit

Readymade for duvet days
This is an audience specific image.

It is aimed at growing families.

DUVET 
DAYS

— FOR —

6.10 Introduction   |   Persona images
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Readymade
homes

Stock Plot Promotional and Event Toolkit

JULY 2019 -  V3

16    |    Readymade homes toolkit

If you want a new home but
don’t want to wait, Readymade

homes are perfect for you.

With beautiful kitchens and 
bathrooms expertly chosen by our 
Interior Designers, you could save 

money and be in your new home in 
just a matter of weeks.

No planning, no hassle, just the 
home you want without the wait.

Discover Readymade homes and 
book your appointment today.

For more information contact:

0800 800 8000
— 

redrow.co.uk/readymade

Development Name
Address

—
XX bedroom homes from

£XXX,XXX
—

Details correct at time of going to press, terms and conditions apply, visit www.redrow.co.uk for full details. Image is indicative only.

MORE
ME TIME

— FOR —

—

4.4 Half page Print Advert B    |   265 x 170mm
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YOU
— FOR —

GROWING
FAMILIES

— FOR —

6.3 Introduction   |   The Headline lock-up

Single line version. Two line version: Set solid*

62pt
type

24pt
type

24pt
leading

24pt
leading

24pt
leading

62pt
type

Optical kerning set to +50Optical kerning set to +50

62pt 
leading

62pt 
leading

* Set solid describes type set with leading equal to the point size 
(i.e., 12/12, 10/10, etc.) or, in other words, without any additional 
space between successive lines. It is specifically valuable when 
setting type in CAPS, as the absence of any descenders makes 
the gap between lines appear deeper than they actually are.

How to use it
The examples shown here are not fixed in size, but are 
set in the desired proportion. Scale your headline lock-up 
accordingly to your chosen media and the level of visual  
impact you wish to achieve. Headline text is always optically 
kerned to +50.
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Readymade – The Event. 
17th-18th August at Caddington Mills. 

Get ready to get moving.
We understand that playing the long game is not for everyone. 

Readymade homes make it easy to move into your new home – 
simply, smoothly and with effortless style – in as little as a month.

Designed by us. Readymade for you.
Readymade homes are already built and feature quality finishes 

from our team of interior design experts. Just add your own furniture 
and soft furnishings, and you’re ready to start living life your way.

Readymade and waiting.
No planning, no hassle, just the home you want without the wait.  

Come and find out for yourself at Readymade – The Event.

Readymade – The Event.
Now all that’s needed is you.

View this Readymade home

PLOT 3

The Harrogate

4 Bedroom home
£750,995

VIEW HOME >

BOOK AN APPOINTMENT

FIRST 
TIMERS

— FOR —

Get ready to get moving  
at Readymade – The Event.

At Caddington Mills on the 17th-18th August
Discover just how easy to move into your new Redrow home – 

simply, smoothly and with effortless style – in as little as a month.

Designed by us. Readymade for you.
Readymade homes are already built and feature quality finishes 

from our team of interior design experts. Just add your own furniture 
and soft furnishings, and you’re ready to start living life your way.

Readymade and waiting.
No planning, no hassle, just the home you want without the wait.  

Come and find out for yourself at Readymade – The Event.

View our Readymade home

Readymade – The Event.
Now all that’s needed is you.

PLOT 3

The Harrogate

4 Bedroom home
£750,995

VIEW HOME >

BOOK AN APPOINTMENT

WAITING 
FOR YOU

— AND —

Readymade – The Event. 
Readymade for you. 

At Caddington Mills on the 17th-18th August
Discover just how easy to move into your new Redrow home – 

simply, smoothly and with effortless style – in as little as a month.

Designed by us. Readymade for you.
Readymade homes are already built and feature quality finishes 

from our team of interior design experts. Just add your own furniture 
and soft furnishings, and you’re ready to start living life your way.

Readymade and waiting.
No planning, no hassle, just the home you want without the wait.  

Come and find out for yourself at Readymade – The Event.

Readymade – The Event.
Now all that’s needed is you.

View our Readymade home

PLOT 3

The Harrogate

4 Bedroom home
£750,995

VIEW HOME >

BOOK AN APPOINTMENT

EASY 
MOVERS

— FOR —

7.2 Pre-event marketing   |   Email – Coming soon  
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LOOKING 
TO GET MOVING 

QUICKLY?
—

LOOKING
FOR EFFORTLESS 

STYLE? 
 —

AND ALL THE  
BENEFITS OF BUYING 

WITH REDROW?
—

— HOMES —

— AND —

TO MOVE 
INTO

AVAILABLE 
NOW

Ask your Sales Consultant about 
moving into your Readymade home

DUVET  
DAYS

— FOR —

MORE 
ME TIME

— FOR —

LITTLE 
LUXURIES

— FOR —

DINERS
BIG 

DREAMS

— FOR —

NEW  
ARRIVALS

— FOR —

8.8 On-site marketing   |   16:9 Onscreen slides – Story

EVENT
— THE —
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4.2 Digital banner advert   |   Online only

Readymade 
homes feature 
hand picked 
kitchen and 
bathroom 

designs from
our experts.

Your new home 
is Readymade 
and waiting at 
Caddington 

Woods
Chaul End 
LU1 4AX

YOU
— FOR —

CRAFTED  
FOR YOU 

— AND —

So you can move, 
hassle free, to 

the home you want 
without the wait.

Prices from 
£XXX,XXX

FIND YOUR HOME

AVAILABLE 
NOW 

— AND —
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7.5 Pre-event marketing   |   Instagram Carousel

Redrow
Caddington Woods

Redrow
Caddington Woods

Redrow
Caddington Woods

Redrow
Caddington Woods

Redrow
The Lemington 3 bedroom home is 
Readymade and waiting for you this 
weekend at Caddington Woods.

Redrow
This weekend at Caddington Woods. 
Book your viewing today.

Redrow
This weekend at Caddington Woods. 
Book your viewing today.
_ _ _

The Lemington 3 bedroom home is

Redrow
This weekend at Caddington Woods. 
Book your viewing today.
_ _ _

The Lemington 3 bedroom home is

Redrow
This weekend at Caddington Woods. 
Book your viewing today.
_ _ _

The Lemington 3 bedroom home is

Redrow
With open plan living and stunning 
interiors designed exclusively by our 
team of experts.

Redrow
It’s Readymade for you to enjoy 
from the moment you step through 
the door. 

EVENT
— THE —
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4.7 Full page advert   |   Print

Details correct at time of going to press, terms and conditions apply, visit www.redrow.co.uk for full details. Image is indicative only.

If you want a new home but don’t want to wait,  
Readymade homes are perfect for you. 

With beautiful kitchens and bathrooms expertly chosen by our Interior 
Designers and a range of incentives included, you could save money  
and be in your new home in just a matter of weeks.

No planning, no hassle, just the home you want without the wait.  
Discover Readymade homes and book your appointment today.

Caddington Woods
Chaul End LU1 4AX

3 & 4 bedroom homes from

£XXX,XXX
For more information contact:

0800 800 8000
or visit:

redrow.co.uk

YOU
— FOR —

—

Details correct at time of going to press, terms and conditions apply, visit www.redrow.co.uk for full details. Image is indicative only.

FIRST PLACE 
TOGETHER

— FOR OUR —

—

If you want a new home but don’t want to wait,  
Readymade homes are perfect for you. 

With beautiful kitchens and bathrooms expertly chosen by our Interior 
Designers and a range of incentives included, you could save money  
and be in your new home in just a matter of weeks.

No planning, no hassle, just the home you want without the wait.  
Discover Readymade homes and book your appointment today.

Caddington Woods
Chaul End LU1 4AX

3 & 4 bedroom homes from

£XXX,XXX
or visit:

redrow.co.uk
For more information contact:

0800 800 8000

Thanks again Bigkid for one  
of the best attended nationwide 
events we've ever run at Redrow.

–
Head of Marketing, Redrow
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STAGE 05 
TAYLOR WIMPEY 
DISPLAY ADVERTISING

CLICK HERE

NEW 4 & 5 
BEDROOM HOMESPROUD

We’re

to present THE HAWTHORN

PROUD
HOUSE

Find your

moment with

HELP TO BUY
NEW 4 & 5 
BEDROOM HOMES

CLICK HERE

From £415,000

CLICK HERE

Share your  
house proud moments at 

# TAYLORWIMPEY

6 MILES FROM  
OXFORD CIT Y CENTRE 

IN MILL GREEN

CLICK HERE

SPACIOUS DUAL  
ASPECT LIVING ROOM

CLICK HERE

From £415,000

CLICK HERE
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PROUD
Campaign 
guidelines

August 2018

2.02
Proud
Campaign messages – We're proud to present… 

Campaign messages

Here are some 'Proud' campaign messages, 
conveyed from a brand perspective, and incorporating 
the development, offers and events. 

PROUD
We’re

to present

THE HAWTHORN Use this area to create your 
supporting message:

We're Proud to…

–  present MILL GREEN 
(development names)

–  present THE HAWTHORN 
(house types)

–  present this  
4 BEDROOM HOME

– present EASYMOVER
– present HELP TO BUY
– present PART EXCHANGE
–  present this home for just 

5% DEPOSIT
–  present this home for 

FIRST TIME BUYER
–  present this home for 

FAMILY AND FRIENDS
–  present this home for 

INVESTORS
–  present this home for 

GROWING FAMILIES

PROUD
We’re

to present

THE HAWTHORN

Standard face version

Colours for Proud campaign

Different Face Standard Face

TW redTW purple

Image area 
Use this area to suit your 
requirements. You can 
select either an exterior 
or internal image.

Headline graphic  
Use either
–  We're proud to… 

or 
–  Find your house proud moment…

! These are editable templates.
Please see the blue annotations for 
inspiration on how you can adapt them  
to suit different situations.

3.08
Proud
Digital / Facebook carousel

Facebook / Instagram carousel advert

Facebook carousel, slideshow and video 
adverts can be great for building our brand, 
promoting our product and engaging with 
local communities.

To make the best use of this marketing tool,  
please adopt the following best practise.

•  Images used should be pleasing to the eye and  
of good quality.

• Always start with an exterior house type image.

•  Internal images should follow, with a maximum of 
three. Make sure the kitchen and living space is 
included within your selection.

•   Lifestyle images should be used within the 'Proud' 
campaign slide.

•   Always include location and pricing information to 
create strong leads.

Status post text (90 characters max)

Campaign slide

House proud end slide

Always start the carousel with 
an exterior image

Do not use the campaign slide 
at the start of the carousel

Carousel images 
1024 x1024 

3,577 Likes • 251 Comments • 259 Shares

Taylor Wimpey
Sponsored

15k Comment Share

We're proud to present The Hawthorn at  
Mill Green with Help to Buy …See more

WWW. TAYLORWIMPEY.CO.UK

The Walton – 4 bedroom home

WWW. TAYLORWIMPEY.CO.UK

Spacious Kitchen

WWW. TAYLORWIMPEY.CO.UK

Luxurious master bedroom

WWW. TAYLORWIMPEY.CO.UK

Book a viewing today!! Remember you can also make a slide show 
or video rather than the carousel using the 
same components.

PROUD
We’re

to present

THE SHELDON

PROUD
HOUSE

Find your

moment with

HELP TO BUY

! Rember do not use the campaign slide at 
the start of the carousel.

! A/B test the CTA. We found that 'Find yours 
now!' produced a much lower cost per goal 
compared to 'Book a viewing today!'

1.03
Proud
How can you use this campaign?

Create an integrated campaign
To create an integrated campaign, try to 
make sure that you include it on as many 
marketing channels as possible shown 
in this marketing funnel. Speak to your 
agency about the options available to you. 

Messaging

It is important that you use the 'Proud' message 
across all forms of marketing to strengthen and 
reinforce the campaign. 

To give you some flexibility around your tactical 
marketing, you can make 'proud' a secondary 
message where absolutely necessary – for example 
the second module of an email rather than the first.

. 

.

.

.

REPUTATION
Corporate communication | Crisis comms

DATABASE NURTURING
Targeted emails | SMS | Direct mail

AWARENESS
Signage | National/local PR | Community engagement | Broadcast media (radio, press)

WEBSITE VISIT
Content | Availability | Photography | Copy

FAMILIARITY, ADVOCACY, LOYALTY
Social PR | Content marketing | Video | User generated content

CONVERSATION
Call | Appointment booking | Brochure download | Register updates

LEAD GENERATION
Social lead generation | Community engagement

SALES AREA
Literature | Training & Process | Data capture

TARGETED ADVERTISING
Social advertising | GDN/Display | Re-targeting | Direct mail

SALE

SEARCH
Organic search | Paid search – PPC

ADVOCACY
Recommend a friend | UGC | Social reviews
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2.05
Proud
How to create the campaign messages

A collection of brand images have 
been created for the campaign. 
These brand images have been 
carefully created with accent colours 
in the images used to balance and 
support the graphic.

You can use these images on your 
development marketing because they are 
representative of Taylor Wimpey homes.

Guidance for agencies

If you have high quality photography that works 
well with the campaign graphic and colours,  
you can create your own brand images using 
this step by step guide.

Templates for all ‘Proud’ blocks are available.

Step 1 Step 2

Step 4Step 3

Choose image  
This should be an interior 
image for 'We're proud to 
present' and 'Find your house 
proud moment' graphics, and a 
community image for 'a proud 
community story'.

Select a colour and assign  
20-30% Luminosity 
Select from the Proud colour palette 
and assign a 20-30% luminosity effect 
depending on the contrast of the image 
(as shown above). This will colourise  
your image with the selected colour.

Coloured Proud campaign block 
Apply the Proud campaign message 
in the same colour as selected for 
the image. (e,g TW Grape as shown 
in this illustration).

Product/Audience/Message 
Add the targeted message beneath 
the Proud block to complete the 
campaign message. Finally, centre 
the whole message block within the 
image area.

Colours for Proud campaign

Community stories

TW blue

PROUD
We’re

to present

THE SHELDON

PROUD
We’re

to present

PROUD
HOUSE

Find your

moment with

HELP TO BUY

PROUD
HOUSE

Find your

moment with

PROUD
We’re

to support the

LOCAL COMMUNITY

PROUD
We’re

to support the

Different Face Standard Face

TW redTW purple

Google Display Network

Image ads capture people’s attention 
across the Google Display Network’s 
2 million websites and apps. AdWords 
gives you several ways to create 
image ads.

This link provides more information on  
GDN ads: support.google.com/adwords

Templates will be supplied to your agencies  
so the time to create this banner will be  
minimal, and shouldn't take longer than  
1 hour maximum.  

3.10
Online and mobile advertising
Digital / GDN Banners

Development specific – square small
200 × 200px

PROUD
We’re

to present

THE HAWTHORN

PROUD
HOUSE

Find your

moment with

HELP TO BUY

NEW 4 & 5 
BEDROOM HOMES

CLICK HERE

NEW 4 & 5 
BEDROOM HOMES

CLICK HERE

CLICK HERE

SPACIOUS DUAL  
ASPECT LIVING ROOM

From £415,000

CLICK HERE

! Please note these banners rotate, so it 
is ok to start with a graphic rather than a 
product image.

! Animated HTML 5 banners have also 
been created but requires your agency 
to have the capability to either edit html 
code or have experience in using Hype 
Professional, Adobe Animate or Google 
Web Designer.

2.01
Proud
Primary headlines – overview

HOUSE 
PROUD

Find your

moment…

PROUD
We’re

to present…
PROUD

We’re

to support…

Supporting line examples:
– MILL GREEN, Oxfordshire 
– THE HAWTHORN 
– This 4 BEDROOM HOME

See section 2.03  
for more information

See section 2.02  
for more information

See section 2.01 
for more information

Proud to 
present

House proud 
moments

Proud to 
support

Supporting line examples:
– with HELP TO BUY (product) 
– THIS WEEKEND (events)

Supporting line examples:
– LOCAL COMMUNITIES across the UK 
– SCHOOLS

Campaign messages

Here are some 'Proud' campaign 
messages which incorporate brand, 
the development, offers and events  
at the weekend.

The proud message has been split into 
three focus headline areas. You can use 
these independently, or together to create a 
consistent message.

We're Proud 
This message talks all about us. Proud tells the 
story of our people and the pride they take in 
building and selling houses. We are proud of 
what we do and the huge impact we are able 
to have on people’s lives. We work hard and 
are proud to create thousands of house proud 
customers across the country. 

House proud 
Internally we know that we create thousands 
of house proud happy customers across the 
country each year. However we don't tend to 
share this message externally. This message is 
to show prospective customers that we have 
many happy customers and that they too will 
become house proud if they purchase a  
Taylor Wimpey house.

We're proud to support 
Using this message during the campaign will 
show that we are not just a house builder. 
We want to show that we build communities, 
not just houses, by communicating our 
contributions and community events. We 
want to show prospective customers how we 
consider the original communities when building 
in a new area and how we work hard to create 
new communities with appropriate facilities.

3.04
Proud
Digital / email examples – Find your house proud…

Email

A 'Proud' email should follow the standard 
Taylor Wimpey email format introduced in 
September 2017. 

Different face version

Week

Purchase with Help to Buy

£17,500
Deposit (5%)

£69,999
Equity loan (20%)

£262,496 
Mortgage (75%)

*Normal Taylor Wimpey terms and conditions apply. Prices correct at time of send. Images used for illustrative purposes only and include optional 

upgrades at additional cost. Speak to your sales executive for further information. Eligible applicants will offered an equity loan of up to a maximum 

of 20% of the purchase price (based on the open market value) Applicants are required to fund at least 80% of the purchase price by means of a 

conventional mortgage, savings and any deposit where required. For the fi rst fi ve years there is no fee charged on the equity loan component. At 

the start of year six a fee of 1.75% is payable on the equity loan, which rises annually by RPI infl ation plus 1%. The equity loan is provided by the 

HCA and held as a second charge. Terms and conditions apply and full details will be provided on request. This offer is subject and only available on 

selected developments and properties in England only. It is not offered with any other promotion. YOUR HOME MAY BE REPOSSESSED IF YOU 

DO NOT KEEP UP REPAYMENTS ON YOUR MORTGAGE. Full details are available at www.taylorwimpey.co.uk/terms-of-use.

You are receiving this email because you subscribed via our website, or at one of our developments. 

Unsubscribe here

Home of the week

Ideal for families Open plan Spacious lounge

Worcester Road, Hartlebury, Worcestershire, DY11 7TU

01299 660 448

Available now £349,995 >

Find out more about The Haddenham

Click here >

Bowbrook, Hartlebury
3, 4 & 5 bedroom homes from £170,996
Find your dream home >

Week

Purchase with Help to Buy

£17,500
Deposit (5%)

£69,999
Equity loan (20%)

£262,496 
Mortgage (75%)

*Normal Taylor Wimpey terms and conditions apply. Prices correct at time of send. Images used for illustrative purposes only and include optional 

upgrades at additional cost. Speak to your sales executive for further information. Eligible applicants will offered an equity loan of up to a maximum 

of 20% of the purchase price (based on the open market value) Applicants are required to fund at least 80% of the purchase price by means of a 

conventional mortgage, savings and any deposit where required. For the fi rst fi ve years there is no fee charged on the equity loan component. At 

the start of year six a fee of 1.75% is payable on the equity loan, which rises annually by RPI infl ation plus 1%. The equity loan is provided by the 

HCA and held as a second charge. Terms and conditions apply and full details will be provided on request. This offer is subject and only available on 

selected developments and properties in England only. It is not offered with any other promotion. YOUR HOME MAY BE REPOSSESSED IF YOU 

DO NOT KEEP UP REPAYMENTS ON YOUR MORTGAGE. Full details are available at www.taylorwimpey.co.uk/terms-of-use.

You are receiving this email because you subscribed via our website, or at one of our developments. 

Unsubscribe here

Home of the week

Ideal for families Open plan Spacious lounge

Worcester Road, Hartlebury, Worcestershire, DY11 7TU

01299 660 448

Available now £349,995 >

Find out more about The Haddenham

Click here >

Bowbrook, Hartlebury
3, 4 & 5 bedroom homes from £170,996
Find your dream home >

The Haddenham
We’re proud to present

Featuring a spacious dual aspect lounge, a modern kitchen, two good sized double 
bedrooms and a bathroom, the Hawthorn is as great for entertaining as it is for time to 
yourself. All available through Help to Buy, so you could move in with just 5% deposit.

Week

Purchase with Help to Buy

£17,500
Deposit (5%)

£69,999
Equity loan (20%)

£262,496 
Mortgage (75%)

*Normal Taylor Wimpey terms and conditions apply. Prices correct at time of send. Images used for illustrative purposes only and include optional 

upgrades at additional cost. Speak to your sales executive for further information. Eligible applicants will offered an equity loan of up to a maximum 

of 20% of the purchase price (based on the open market value) Applicants are required to fund at least 80% of the purchase price by means of a 

conventional mortgage, savings and any deposit where required. For the fi rst fi ve years there is no fee charged on the equity loan component. At 

the start of year six a fee of 1.75% is payable on the equity loan, which rises annually by RPI infl ation plus 1%. The equity loan is provided by the 

HCA and held as a second charge. Terms and conditions apply and full details will be provided on request. This offer is subject and only available on 

selected developments and properties in England only. It is not offered with any other promotion. YOUR HOME MAY BE REPOSSESSED IF YOU 

DO NOT KEEP UP REPAYMENTS ON YOUR MORTGAGE. Full details are available at www.taylorwimpey.co.uk/terms-of-use.

You are receiving this email because you subscribed via our website, or at one of our developments. 

Unsubscribe here

Home of the week

Ideal for families Open plan Spacious lounge

Worcester Road, Hartlebury, Worcestershire, DY11 7TU

01299 660 448

Available now £349,995 >

Find out more about The Haddenham

Click here >

Bowbrook, Hartlebury
3, 4 & 5 bedroom homes from £170,996
Find your dream home >

PROUD
HOUSE

Find your

moment with

HELP TO BUY

story by Taylor Wimpey

A PROUD COMMUNITY

Week

Purchase with Help to Buy

£17,500
Deposit (5%)

£69,999
Equity loan (20%)

£262,496 
Mortgage (75%)

*Normal Taylor Wimpey terms and conditions apply. Prices correct at time of send. Images used for illustrative purposes only and include optional 

upgrades at additional cost. Speak to your sales executive for further information. Eligible applicants will offered an equity loan of up to a maximum 

of 20% of the purchase price (based on the open market value) Applicants are required to fund at least 80% of the purchase price by means of a 

conventional mortgage, savings and any deposit where required. For the fi rst fi ve years there is no fee charged on the equity loan component. At 

the start of year six a fee of 1.75% is payable on the equity loan, which rises annually by RPI infl ation plus 1%. The equity loan is provided by the 

HCA and held as a second charge. Terms and conditions apply and full details will be provided on request. This offer is subject and only available on 

selected developments and properties in England only. It is not offered with any other promotion. YOUR HOME MAY BE REPOSSESSED IF YOU 

DO NOT KEEP UP REPAYMENTS ON YOUR MORTGAGE. Full details are available at www.taylorwimpey.co.uk/terms-of-use.

You are receiving this email because you subscribed via our website, or at one of our developments. 

Unsubscribe here

Home of the week

Ideal for families Open plan Spacious lounge

Worcester Road, Hartlebury, Worcestershire, DY11 7TU

01299 660 448

Available now £349,995 >

Find out more about The Haddenham

Click here >

Bowbrook, Hartlebury
3, 4 & 5 bedroom homes from £170,996
Find your dream home >

Week

Purchase with Help to Buy

£17,500
Deposit (5%)

£69,999
Equity loan (20%)

£262,496 
Mortgage (75%)

*Normal Taylor Wimpey terms and conditions apply. Prices correct at time of send. Images used for illustrative purposes only and include optional 

upgrades at additional cost. Speak to your sales executive for further information. Eligible applicants will offered an equity loan of up to a maximum 

of 20% of the purchase price (based on the open market value) Applicants are required to fund at least 80% of the purchase price by means of a 

conventional mortgage, savings and any deposit where required. For the fi rst fi ve years there is no fee charged on the equity loan component. At 

the start of year six a fee of 1.75% is payable on the equity loan, which rises annually by RPI infl ation plus 1%. The equity loan is provided by the 

HCA and held as a second charge. Terms and conditions apply and full details will be provided on request. This offer is subject and only available on 

selected developments and properties in England only. It is not offered with any other promotion. YOUR HOME MAY BE REPOSSESSED IF YOU 

DO NOT KEEP UP REPAYMENTS ON YOUR MORTGAGE. Full details are available at www.taylorwimpey.co.uk/terms-of-use.

You are receiving this email because you subscribed via our website, or at one of our developments. 

Unsubscribe here

Home of the week

Ideal for families Open plan Spacious lounge

Worcester Road, Hartlebury, Worcestershire, DY11 7TU

01299 660 448

Available now £349,995 >

Find out more about The Haddenham

Click here >

Bowbrook, Hartlebury
3, 4 & 5 bedroom homes from £170,996
Find your dream home >

The Haddenham
We’re proud to present

Featuring a spacious dual aspect lounge, a modern kitchen, two good sized double 
bedrooms and a bathroom, the Hawthorn is as great for entertaining as it is for time to 
yourself. All available through Help to Buy, so you could move in with just 5% deposit.

Week

Purchase with Help to Buy

£17,500
Deposit (5%)

£69,999
Equity loan (20%)

£262,496 
Mortgage (75%)

*Normal Taylor Wimpey terms and conditions apply. Prices correct at time of send. Images used for illustrative purposes only and include optional 

upgrades at additional cost. Speak to your sales executive for further information. Eligible applicants will offered an equity loan of up to a maximum 

of 20% of the purchase price (based on the open market value) Applicants are required to fund at least 80% of the purchase price by means of a 

conventional mortgage, savings and any deposit where required. For the fi rst fi ve years there is no fee charged on the equity loan component. At 

the start of year six a fee of 1.75% is payable on the equity loan, which rises annually by RPI infl ation plus 1%. The equity loan is provided by the 

HCA and held as a second charge. Terms and conditions apply and full details will be provided on request. This offer is subject and only available on 

selected developments and properties in England only. It is not offered with any other promotion. YOUR HOME MAY BE REPOSSESSED IF YOU 

DO NOT KEEP UP REPAYMENTS ON YOUR MORTGAGE. Full details are available at www.taylorwimpey.co.uk/terms-of-use.

You are receiving this email because you subscribed via our website, or at one of our developments. 

Unsubscribe here

Home of the week

Ideal for families Open plan Spacious lounge

Worcester Road, Hartlebury, Worcestershire, DY11 7TU

01299 660 448

Available now £349,995 >

Find out more about The Haddenham

Click here >

Bowbrook, Hartlebury
3, 4 & 5 bedroom homes from £170,996
Find your dream home >

PROUD
HOUSE

Find your

moment with

HELP TO BUY

story by Taylor Wimpey

A PROUD COMMUNITY

Header 
Brand and 
development name

Offer information 
Help to Buy shown

Secondary images 
Include 'A proud community' 
story by Taylor Wimpey tile here

Main message 
Banner, property 
description and selling 
points. Please relate to the 
campaign in the text used

Lead campaign image  
and message block 
546px x 410px

Message  
Please see  
sections 2.02 – 2.03  
for the full list of  
messaging options

! Carry out A/B testing to see which subject 
lines work best for you and to see whether 
the use of [video] included in the subject line 
increases open rate and whether the use of 
emojis can improve your CTR. 

6.04
Proud
Flex your media spend by development

Not every development has 
the same requirements so you 
may need to flex your media 
spend split and total spend 
amounts dependent on the local 
requirement. 

COMING SOON

LARGE DATABASE, STRONG SALES

SMALL DATABASE

LARGE DATABASE, POOR SALES 

AIM: GENERATE LEADS

Build a stronger database by 
putting a large proportion of 
spend into PPC. 

Remarket to people who have 
already interacted with us on 
social media.

Nurture your database by sending 
them at least three emails per 
month, plus SMS updates 
where relevant, with a mixture of 
brand, strategic and special offer 
messages.

AIM: GENERATE 
AWARENESS

To build awareness and start 
growing your database, focus 
on social advertising. 

Reach people browsing their 
feeds or capture leads with events 
and lead generation ads.

Use more display and online 
advertising that usual to increase 
awareness. Start capturing 
searches with PPc. Email 
your Community engagement 
database to keep them engaged.

Offline

Offline

OfflineFB 
lookalike

Offline
FB 
lead 
gen

PPC

PPC
PPC

PPC

Display

Display Display

DisplayFacebook

FB re-
marketing

Facebook

FB 
news 
feed

AIM: NURTURE  
EXISTING LEADS

Do you need to spend  
money on this site? 

Focus on nurturing your existing 
database with sales executive 
calls, emails and SMS.

Re-target people who we know 
are interested in our homes and 
have either interacted on our 
website or are on our database. 
Make use of lookalike audiences 
on Facebook.

AIM: RE-ENGAGE  
OR REFRESH

What prevents sales? 

Introduce a message to combat 
the issue. Cleanse your database 
and remove cold leads or 
reinvigorate them.

What was the quality of the 
conversion? An appointment 
booking us a better quality 
conversion that a brochure 
download.

20%

20%
10%

10%

5%
10%

20%

40%
40%

40%

20%

10% 10%

10%
40%

20%

40%

35%

! Remember to monitor and 
measure success by looking 
at website conversions.   

! For more details:
speak to your Space & Time 
account manager.

STAGE 05 
TAYLOR WIMPEY 
MARKETING FUNNEL GUIDE



STAGE 06 
SALES 
PLATFORM

Rip Tab Kraft Mailing packet 
100% recycled with easy open tab

Welcome folder 
Generic 12pp folder with pocket

Personalised Cover Letter 
Variable fields

Housetype inserts – A4

* Plot specific windows. The floor plans depict a typical layout of this house type. For exact plot specification, 
details of external and internal finishes, dimensions and floor plan differences consult your sales executive. 
All dimensions are + or – 50mm and floor plans are not shown to scale. <Job Number> / <Date>

Ground floor First floor

Want to view one of our gorgeous new show homes?
Find a development and book an online appointment at: 

taylorwimpey.co.uk

 
Plots: 12, 14, 74, 117, 119, 131, 136, 137 & 140

Kitchen 3.58m x 2.86m 11'9'' x 9'5''

Dining area 3.22m x 2.77m  10'7" x 9'1" 

Living room 6.02m x 3.45m 19'9'' x 11'4''

Utility room 2.01m x 1.42m 6'7" x 5'0" 

Master bedroom 3.51m x 3.40m 11'7'' x 11'2''

Bedroom 2 3.64m x 2.98m 11'11'' x 9'10''

Bedroom 3 3.05m x 2.95m 10'0'' x 9'8''

Bedroom 4 3.09m x 2.53m 10'2" x 8'4" 

THE KENTDALE

A 5 bedroom detached home with a large kitchen/dining room spanning the entire width of the property. A separate living room 

and study provide the perfect place to concentrate away from the hustle and bustle of family life. The first floor landing leads to 

a large en suite master bedroom, two double bedrooms and a family bathroom. Two additional double bedrooms, one of which 

could be used as a living room for older children, a games room or a media room, occupy the top floor along with a shower room.

TOTAL 0.00 sq. m. / 00' 0" sq. ft

THE KENTDALE
4 bedroom home

Images may include optional upgrades at additional cost. This image is from an imaginary viewpoint within an open space area. Its purpose is to give a feel for the development, not an accurate description of each property. The illustration shows a typical Taylor Wimpey home  
of this type, but there are, however, variances from site to site. External materials, finishes, landscaping and the position of garages, (where provided) may vary throughout the development. Properties may also be built handed (mirror image). Please ask ask for further details.

Specification and price sheets – A4 Easymover/Help to buy/Part exchange – A4

General 2/3 4+

Double glazed PVC-u windows with  
multi-point locking

  

Double glazed PVC-u multi-point locking double 
doors (plot specific. Please ask for details)

  

IG Weatherbeater front doors   

PVCu fascia and soffit   

White emulsion to walls   

Door bell   

Front outdoor light   

Double electric sockets throughout   

Chrome door furniture   

White internal doors   

Ground floor concrete finish (no latex or screed)   

Combination / condensing gas boiler  
and heating system to radiators

  

Family room/study 1 2/3 4+

TV socket and telecom point 

Kitchen

‘Symphony’ kitchen with a selection of doors, 
worktops and upstands choices from our 
‘Standard Range’

  

1.5 bowl stainless steel insert sink  
c/w mixer taps 

  

Zanussi ‘A Rated’ built under single stainless 
steel oven

  

Integrated stainless steel chimney with filter   

Zanussi 4 burner stainless steel gas hob   

Zanussi 5 burner stainless steel gas hob 

Stainless steel splashback   

Zanussi integrated washing machine,  
dishwasher and 70/30 fridge freezer 



Under cupboard lights to kitchen   

Utility with ‘Symphony’ base unit and worktop  
choices from our ‘Standard Range’ and  
plumbing for appliances (plot specific)



Bathroom

Twyfords white ‘E100’ bathroom suite   

Twyfords Alto chrome taps   

2 rows of tiles to bath and splashback to basin   

Bath shower mixer with Embrace inward folding 
shower screen and full-height tiling around the 
bath (only in properties without en suite)

 

En suite and shower room (plot specific)

Twyfords white ‘E100’ bathroom suite   

Twyfords Mono chrome taps   

Full-height tiling to shower enclosure  
and splashback to basin

  

Shower tray and ‘Roman’ chrome finish  
glass shower cubicle

  

Aqualisa 10.5Kw electric shower (combination 
boiler) / thermostatic shower (condensing boiler)

  

External features

Riven buff scape slabs 1.2m x 1.2m  

Riven buff scape slabs 1.8m x 1.8m 

150mm topsoil rotavated to rear garden   

Power to garage within the boundary of 
the property



Outside tap to the rear of the property  
(excluding coach houses and apartments)

  

Close board fencing to garden 

Other features

NHBC warranty against structural defects
for a ten year period following the date of
build completion

  

A range of optional upgrades are available
subject to build stage

  

Bedroom

TV socket to master bedroom   

Living room

TV socket and telecom point   

1

STANDARD 
SPECIFICATIONS

To discover more about options and 
choices, visit your Touchpoint account or 

speak to your sales executive.

DEVELOPMENT NAME
Nutts Lane, Hinckley, Leicestershire LE10 3EG

TELEPHONE 
01455 240 988

OPEN TIMES 

7 days a week, 10:30am–5:30pm
Please check our website before you visit

Standard specifications are correct at time of going to print, but are subject to  
change without notice. Please contact the sales executive for further information.

AVAILABILITY
& PRICING

Prices and completion windows are correct at time of issue and the developer reserves 
the rights to amend these prices and dates without prior notice. Taylor Wimpey in their 

efforts to develop and improve designs reserve the right to alter floor plans, elevations and 
specification without notice. Please speak to your sales executive for further details.

House type Property  
description

Plot Price Sq. ft Estimated build  
completion

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

DEVELOPMENT NAME

Nutts Lane, Hinckley, Leicestershire LE10 3EG

TELEPHONE: 

01455 240 988

OPEN TIMES: 

7 days a week, 10:30am–5:30pm

 

Save time and money by letting us help 
manage the sale of your existing home... 

We’ll even pay the estate agent fees.

EASYMOVER

We’ll help you 
sell your 

existing home
With Help to Buy, you’ll get an equity loan 
worth up to 20% of your new home, so you 

only need a 5% deposit and a 75% mortgage.

Buy your new home 
with just 5% deposit

HELP TO BUY

PART EXCHANGE

Avoid the stress  
of selling your home

With Part Exchange, you could 
move to a new home without 

having to sell your old one first… 
making your move hassle free!
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AVONBRIDGE WALKAVONBRIDGE WALK
P R E S E N T E D  T O  M R  A N D  M R S  R O W L A N D

A personalised tour of

Taylor Wimpey UK Ltd
Gate House
Turnpike Road
High Wycombe
Buckinghamshire
HP12 3NR

T: 01494 558323
F: 01494 885663

taylorwimpey.co.uk

Taylor Wimpey UK Limited
Registered Number:  
1392762 England and Wales.
Registered Office:  
Gate House, Turnpike Road 
High Wycombe, Buckinghamshire 
HP12 3NR

Mrs Angie Rowland
1 Acacia Avenue
Anywhere
Essex
AB1 1AA

Dear Louise,

It was lovely to meet you at Avonbridge Walk Evello et labo. Ut maximinit, sunt ene dolupta tibus, 
sunt lam, volorro veni ut audam labor ariatiunt, cum eniae incto maio dolupis aut facerro mi, tent, 
offic tem dolorersped molore aut dellaces acculli gnimusae etur, oditemp orepro quiscitae. 

Tore veliquo cus cor apicilliciam siminci litius none plicium facerum lam, consed et fugias dolore 
net, endem. Itasinvellic tem. Et hitist hit expellendunt debit, ad ma nihic totatemped mosa simus.
Ullest, sit officium erum aut faces sed que soloreptae velessum est es volum veratiis si ut 
voluptinci ad molum repeliquas doluptibus audipsam fugitem quostii scipsun tinihit qui doluptiae 
vollitias anditas pelent eum haruntem et lab iliqui optatios reperum cum, voluptat aut dis quodi 
doluptatis preium et laccus dolore cusciet ipsunt ut atem. Bis dia consequi doluptatur, ut erum 
ilitamet iunt, exernatus, simus apit dolore, vitem et aruptatur atem rescim exernamus arum 
reius ilit es etus, optat aci il iducita nimporerum aliquo voluptati rem. Nequatur, omniminus sitiis 
ipissum expliquam, untis et eatia nis minvendae voluptas cus dolesequunt quissitatem ut aliti 
blabo. Xerferum rest et omnimpe rchillautem in prat.

Udae voluptatet, con corum que consenia aspiti impellitae vendento ea cuptas nonsequid et 
iscitat ecullupta qui volorepudit, cor rero excesequi bla nonseque nullaccae net, et idem volupta 
et et que volo id magni ut exersperisin eum quatis ipsum re di beratque dolupta perum rerori 
derio estrum quae re, temolen delenist, officimenim rehendaeri opti iumquis a delibus ellandi 
psandi offic tent quidessit aut lacerum faces del mo quia venda et etum harit alis eatur, tent 
volupta taquam re dolupta sperum qui test voluptam inveris non poreped escienihil iliquostem 
rerio. Itaturi ad undit eat.

Please let me know if would like to arrange another viewing.

Yours sincerely,

Anita Other
Sales Executive

Personalised letter 

Taylor Wimpey UK Ltd
Gate House
Turnpike Road
High Wycombe
Buckinghamshire
HP12 3NR

T: 01494 558323
F: 01494 885663

taylorwimpey.co.uk

Taylor Wimpey UK Limited
Registered Number:  
1392762 England and Wales.
Registered Office:  
Gate House, Turnpike Road 
High Wycombe, Buckinghamshire 
HP12 3NR

Mrs Angie Rowland
1 Acacia Avenue
Anywhere
Essex
AB1 1AA

Dear Louise,

It was lovely to meet you at Avonbridge Walk Evello et labo. Ut maximinit, sunt ene dolupta tibus, 
sunt lam, volorro veni ut audam labor ariatiunt, cum eniae incto maio dolupis aut facerro mi, tent, 
offic tem dolorersped molore aut dellaces acculli gnimusae etur, oditemp orepro quiscitae. 

Tore veliquo cus cor apicilliciam siminci litius none plicium facerum lam, consed et fugias dolore 
net, endem. Itasinvellic tem. Et hitist hit expellendunt debit, ad ma nihic totatemped mosa simus.
Ullest, sit officium erum aut faces sed que soloreptae velessum est es volum veratiis si ut 
voluptinci ad molum repeliquas doluptibus audipsam fugitem quostii scipsun tinihit qui doluptiae 
vollitias anditas pelent eum haruntem et lab iliqui optatios reperum cum, voluptat aut dis quodi 
doluptatis preium et laccus dolore cusciet ipsunt ut atem. Bis dia consequi doluptatur, ut erum 
ilitamet iunt, exernatus, simus apit dolore, vitem et aruptatur atem rescim exernamus arum 
reius ilit es etus, optat aci il iducita nimporerum aliquo voluptati rem. Nequatur, omniminus sitiis 
ipissum expliquam, untis et eatia nis minvendae voluptas cus dolesequunt quissitatem ut aliti 
blabo. Xerferum rest et omnimpe rchillautem in prat.

Udae voluptatet, con corum que consenia aspiti impellitae vendento ea cuptas nonsequid et 
iscitat ecullupta qui volorepudit, cor rero excesequi bla nonseque nullaccae net, et idem volupta 
et et que volo id magni ut exersperisin eum quatis ipsum re di beratque dolupta perum rerori 
derio estrum quae re, temolen delenist, officimenim rehendaeri opti iumquis a delibus ellandi 
psandi offic tent quidessit aut lacerum faces del mo quia venda et etum harit alis eatur, tent 
volupta taquam re dolupta sperum qui test voluptam inveris non poreped escienihil iliquostem 
rerio. Itaturi ad undit eat.

Please let me know if would like to arrange another viewing.

Yours sincerely,

Anita Other
Sales Executive

NAME 
AND 
ADDRESS

THIS COVER LETTER 
ALSO TRANSLATES 
TO THE BODY OF THE 
EMAIL, TYPICALLY IN 
A SHORTER FORMAT.

DEVELOPMENT 
SPECIFIC

SALES ADVISOR 
CONTACT DETAILS

PRODUCTS 
AND GUIDE 
PRICING

FREE TYPE

Welcome folder 
Generic 4pp folder with pocket

B A R F O R D   |   W A R W I C K S H I R E

AVONBRIDGE WALKAVONBRIDGE WALK
P R E S E N T E D  T O  M R  A N D  M R S  R O W L A N D

A personalised tour of

FORMAL 
SALUTATION

42 3

6 875

1

FROM LOOKING ROUND TO MOVING IN…

YOUR HOME DEMONSTRATION

How exciting! It’s time to see your 
new home before completion. 

Your customer relations manager 
will take you around and show 

you how everything works.

TIME TO MOVE IN

Moving day. All the 
paperwork has been done, 

the money transferred 
and it’s all yours.  
Get the kettle on…

QUALITY ASSURANCE

There’ll be a thorough check  
of your new home. Once it’s 

ready for you, you can  
move to completion.

AFTER YOU’RE IN

Our care doesn’t end after you move in. 
Our customer relations managers will 

always be there to help as you settle into 
your new home, and take care of any 

outstanding issues.

MEET THE SITE MANAGER

Talk to your site manager 
and find out how your 

home will be built. 

PERSONALISE YOUR HOME

Choose from our fabulous 
range of kitchen, bathroom  

and flooring options and make 
your new home your own.

MAKE YOUR RESERVATION

Visit your sales executive, discuss 
the finer details and secure your 
new home. Keep up to date with 

progress on Touchpoint.

EXCHANGE CONTRACTS

We exchange contracts/
missives and your 

conveyancer transfers 
your deposit.
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Ashby Road

Come in
and take 

a look 
around

Get to know

AVONBRIDGE
WALK

B A R F O R D  |  W A R W I C K S H I R E

Avonbridge Walk is an exciting collection
of one, two, three and four-bedroom homes
situated on the south-western edge of the

handsome Warwickshire village of Barford.

4 bedroom homes

Housetype Name 
4 bedroom home 
Plots: 54, 61 & 63

Housetype Name 
4 bedroom home 
Plots: 17, 53 & 55

Housetype Name 
4 bedroom home 
Plots: 16 & 30

Housetype Name 
4 bedroom home 
Plot: 62

4 bedroom home* 
Plots: 46 & 47

3 bedroom homes

Housetype Name 
3 bedroom home 
Plots: 1 & 27

Housetype Name 
3 bedroom home 
Plots: 2, 3, 6, 7, 31 & 32

Housetype Name 
3 bedroom home 
Plots: 23 & 60

Housetype Name 
3 bedroom home 
Plots: 8, 9, 39, 40 & 48-50

3 bedroom home* 
Plots: 12-15, 37, 38, 58 & 59

1 bedroom homes

Housetype Name 
1 bedroom home 
Plots: 28 & 29

Housetype Name* 
1 bedroom home 
Plots: 33-36

2 bedroom homes

Housetype 2 bedroom home 
Plots: 4, 5, 18, 19, 25, 26, 
41, 42, 51 & 52

2 bedroom home* 
Plots: 10, 11, 21, 22, 
43-45, 56 & 57

2 bedroom bungalow* 
Plots: 20 & 24

The Development Layout does not show details of gradients of land, 
boundary treatments, local authority street lighting or landscaping. It 
is our intention to build in accordance with this layout. However, there 
may be occasions when the house designs, boundaries, landscaping 
and positions of roads and footpaths change as the development 
proceeds. Please check the details of your chosen property with your 
sales executive prior to reservation. <Job Number> / <Date>.

*ah/r = Rental homes
*ah/so = Shared ownership
BCP = Bin collection point
POS = Public open space

Images include optional upgrades at additional cost.
This image shows a typical Taylor Wimpey home and 
may include optional upgrades at an additional cost.

From the first time you open the front door, you know this is 
somewhere you can call home.

Bright, open rooms, finished to the highest possible standard…
and ever so thoughtfully laid out. It’s energy efficient too, of course 

– and up to all modern building standards. Naturally, your new 
home also comes complete with the very latest fixtures and fittings.

We’ve even decorated in neutral colours so you can stamp your 
personality on it from Day 1.

So, come on in… and make yourself at home.

MAKE YOURSELF 
AT HOME

WHY BUY 
NEW?

Live in a high 
specification home 

built to suit  
modern lifestyles

Become part of a 
new and growing 

community

Save money on 
your household 
bills from Day 1

Enjoy real peace 
of mind, with 
our two-year 

warranty

Start with a blank 
canvas and create 

your home your way

No buying chain 
means less stress 

and hassle

Of course, home life is only part of the story. You’ll want stress free links  
to other parts of the country too. So it’s good to know Avonbridge Walk has 

fantastic road links – the M40 is just a mile-and-a-half away, so a trip  
to Oxford or Birmingham couldn’t be easier. Meanwhile, Warwick railway 

station can whisk you to Birmingham New Street in just 36 minutes.  
And Birmingham Airport is a short 19 miles away.

THE PERFECT 
PLACE TO BE

The Bullring in  
Birmingham is perfect 
for some retail therapy.

Radcliffe Science 
Library, Oxford 
University.

Take a trip to Royal 
Leamington Spa and 
stroll along the streets.

5  M I N S

1 0  M I N S

2 0  M I N S

3 0  M I N S

4 0  M I N S 
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S H O P P I N G 
C E N T R E

B A N B U RY

S T R AT F O R D 
U P O N  AV O N

R E S TA U R A N T

R E S TA U R A N T

R E S TA U R A N T

V I L L A G E 
S TO R E

L E I S U R E

P L A C E S  O F  
I N T E R E S T

P L A C E S  O F  
I N T E R E S T

P L A C E S  O F  
I N T E R E S T

C O V E N T RY

W O R C E S T E R

TRAVELLING 
BY CAR

B I R M I N G H A M

Maps shown are not to scale. Times, distances and directions 
are approximate only and are taken from google.co.uk/maps. 

If you love the rural charm of village life yet still need great 
connections for work, Avonbridge Walk is right up your street. 
The village offers all the sense of community you could ask for, 

yet the nearest town – Warwick – is four short miles away.

A charming, historic town on the banks of the River Avon, 
Warwick is the home of the world famous Warwick Castle.  

Yet it’s also packed with boutique shops, bars, restaurants and 
pubs, as well as a handy selection of supermarkets… everything 

you need, in fact, for modern living.

LIVE AND LOVE 
VILLAGE LIFE

Grade II listed  
Barford Bridge dates  
back to the 18th century.

The Granville is one of  
a number of delightful  
bistro pubs in town.

The thriving town centre is 
host to a wide range of annual 
festivals and arts events. 

AVONBRIDGE WALK. 
A VERY SPECIAL PLACE TO BE

Dear Kevin and Angie

A warm welcome to Avonbridge Walk.

Here you’ll find a charming choice of one, two,  
three and four-bedroom homes waiting for you just 

off Bremridge Close, on the south-western edge of the 
handsome village of Barford in Warwickshire.

It’s a special place to live, work and enjoy life.

This computer generated image is for illustrative 
purposes only. Its purpose is to give a feel for the 
development, not an accurate description of each 
property. Please enquire for further details.

Development brochure / Personalisation 

HIGHEST VALUE HOME BEING 
CONSIDERED BY PROSPECT

FIRST NAME 
SALUTATION

SPECIFIED HOUSE 
TYPE INTERIORS

SPECIFIED HOUSE TYPE 
INTERIOR FEATURE

COULD BE HTB / PE / EM / EARLY BIRD OR INCENTIVE. 
BUT WHAT IF SEVERAL ARE RELEVANT?

RELEVANT RANGE OF 
HOMES BY BEDROOM

If you like what you see, why not visit us and find out more?
We’d love to make your dream of a new home a reality. 

Easymover/Help to Buy/Part exchange – A4

 

Save time and money by letting us help 
manage the sale of your existing home... 

We’ll even pay the estate agent fees.

EASYMOVER

We’ll help you 
sell your 

existing home

With Help to Buy, you’ll get an equity loan 
worth up to 20% of your new home, so you 

only need a 5% deposit and a 75% mortgage.

Buy your new home 
with just 5% deposit

HELP TO BUY

PART EXCHANGE

Avoid the stress  
of selling your home

With Part Exchange, you could 
move to a new home without 

having to sell your old one first… 
making your move hassle free!

B A R F O R D   |   W A R W I C K S H I R E

AVONBRIDGE WALK

AVONBRIDGE WALK
Bremridge Close
Barford
Warwickshire
CV34 8DE

C O N TA C T  U S  O N

01926 354 643
S AT N AV

CV34 8DE

FROM M40:

• Take junction 15
•  At the roundabout take the A429  
exit and continue for 0.8 miles

• Turn left onto Bridge Street
•  At the roundabout, go straight  
onto Wellesbourne Road

• Turn right onto Bremridge Close
•  The development will be at the  
end of the road

FROM STRATFORD-UPON-AVON:

•  From the town centre, take the A439
•  At the roundabout, turn right onto the A46
•  At the roundabout, take the third exit
•  Then take the A429 at the next roundabout 
and continue for 0.8 miles

• Turn left onto Bridge Street
•  At the roundabout, go straight onto 
Wellesbourne Road

• Turn right onto Bremridge Close
•  The development will be at the end of the road

If you like what you see, why not visit us and find out more?
We’d love to make your dream of a new home a reality. 
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taylorwimpey.co.uk

#taylorwimpey

@TaylorWimpey

taylorwimpey

Taylor Wimpey in their efforts to improve designs reserve the right to alter siteplans, floorplans, elevations and specifications without notice.  
All lifestyle and location imagery used within this brochure is indicative only. Maps shown are not to scale. Distances are taken from google.
co.uk/maps. Taylor Wimpey houses are sold freehold and apartments are sold leasehold. Information is correct at the time of going to print. 
Please see the development page on our website for further details. Help to Buy: Equity Loan – Terms and conditions apply. Applicants should 
seek independent financial advice, and get information and guidance on applying for a Help to Buy: Equity Loan at www.helptobuy.gov.uk.  
For terms and conditions on our schemes and incentives including Part Exchange or easymover, go to www.taylorwimpey.co.uk/terms. 
Information is correct at the time of going to print. Please speak to your sales executive for further details. <Job Number> / <Date>.

SALES ADVISOR NAME 
CONTACT NUMBER AND 
EMAIL ADDRESS

Specification and price sheets

General 2/3 4+

Double glazed PVC-u windows with  
multi-point locking

  

Double glazed PVC-u multi-point locking double 
doors (plot specific. Please ask for details)

  

IG Weatherbeater front doors   

PVCu fascia and soffit   

White emulsion to walls   

Door bell   

Front outdoor light   

Double electric sockets throughout   

Chrome door furniture   

White internal doors   

Ground floor concrete finish (no latex or screed)   

Combination / condensing gas boiler  
and heating system to radiators

  

Family room/study 1 2/3 4+

TV socket and telecom point 

Kitchen

‘Symphony’ kitchen with a selection of doors, 
worktops and upstands choices from our 
‘Standard Range’

  

1.5 bowl stainless steel insert sink  
c/w mixer taps 

  

Zanussi ‘A Rated’ built under single stainless 
steel oven

  

Integrated stainless steel chimney with filter   

Zanussi 4 burner stainless steel gas hob   

Zanussi 5 burner stainless steel gas hob 

Stainless steel splashback   

Zanussi integrated washing machine,  
dishwasher and 70/30 fridge freezer 



Under cupboard lights to kitchen   

Utility with ‘Symphony’ base unit and worktop  
choices from our ‘Standard Range’ and  
plumbing for appliances (plot specific)



Bathroom

Twyfords white ‘E100’ bathroom suite   

Twyfords Alto chrome taps   

2 rows of tiles to bath and splashback to basin   

Bath shower mixer with Embrace inward folding 
shower screen and full-height tiling around the 
bath (only in properties without en suite)

 

En suite and shower room (plot specific)

Twyfords white ‘E100’ bathroom suite   

Twyfords Mono chrome taps   

Full-height tiling to shower enclosure  
and splashback to basin

  

Shower tray and ‘Roman’ chrome finish  
glass shower cubicle

  

Aqualisa 10.5Kw electric shower (combination 
boiler) / thermostatic shower (condensing boiler)

  

External features

Riven buff scape slabs 1.2m x 1.2m  

Riven buff scape slabs 1.8m x 1.8m 

150mm topsoil rotavated to rear garden   

Power to garage within the boundary of 
the property



Outside tap to the rear of the property  
(excluding coach houses and apartments)

  

Close board fencing to garden 

Other features

NHBC warranty against structural defects
for a ten year period following the date of
build completion

  

A range of optional upgrades are available
subject to build stage

  

Bedroom

TV socket to master bedroom   

Living room

TV socket and telecom point   

1

STANDARD 
SPECIFICATIONS

To discover more about options and 
choices, visit your Touchpoint account or 

speak to your sales executive.

DEVELOPMENT NAME
Nutts Lane, Hinckley, Leicestershire LE10 3EG

TELEPHONE 
01455 240 988

OPEN TIMES 

7 days a week, 10:30am–5:30pm
Please check our website before you visit

Standard specifications are correct at time of going to print, but are subject to  
change without notice. Please contact the sales executive for further information.

AVAILABILITY
& PRICING

Prices and completion windows are correct at time of issue and the developer reserves 
the rights to amend these prices and dates without prior notice. Taylor Wimpey in their 

efforts to develop and improve designs reserve the right to alter floor plans, elevations and 
specification without notice. Please speak to your sales executive for further details.

House type Property  
description

Plot Price Sq. ft Estimated build  
completion

House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018
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House type  
Name

Ventior poreper eruntio mod mintemquo quaspis sim fugiae 
int eos restrum rem sum quam sum ilia dem elibusdae 
porecustrum receptatur. Quibus aut

74 £XXX,XXX 1132 July / August 2018

DEVELOPMENT NAME

Nutts Lane, Hinckley, Leicestershire LE10 3EG

TELEPHONE: 

01455 240 988

OPEN TIMES: 

7 days a week, 10:30am–5:30pm

Images may include optional upgrades at additional cost. This image is from an imaginary viewpoint within an open space area. Its purpose is to give a feel for the development, not an accurate description of each property. The illustration shows a typical Taylor Wimpey home  
of this type, but there are, however, variances from site to site. External materials, finishes, landscaping and the position of garages, (where provided) may vary throughout the development. Properties may also be built handed (mirror image). Please ask ask for further details.

THE NIGHTINGALE
APARTMENTS

4 bedroom home

Want to view one of our gorgeous new show homes?
Find a development and book an online appointment at: 

taylorwimpey.co.uk

THE KENTDALE
A 5 bedroom detached home with a large kitchen/ dining room spanning the entire width of the property. A separate living room 

and study provide the perfect place to concentrate away from the hustle and bustle of family life. The first floor landing leads to 

a large en suite master bedroom, two double bedrooms and a family bathroom. Two additional double bedrooms, one of which 

could be used as a lounge for older children, a games room or a media room, occupy the top floor along with a shower room.

Kitchen 3.58m × 2.86m 11'9" × 9'5"

Dining Area 3.22m × 2.77m  10'7" × 9'1" 

Living Room 6.02m × 3.45m 19'9" × 11'4"

Utility Room 2.01m × 1.42m 6'7" × 5'0" 

Master Bedroom 3.51m × 3.40m 11'7" × 11'2"

Bedroom 2 3.64m × 2.98m 11'11" × 9'10"

Bedroom 3 3.05m × 2.95m 10'0" × 9'8"

Bedroom 4 3.09m × 2.53m 10'2" × 8'4" 

Ground Floor First Floor

Plots: 12, 14, 74, 117, 119, 131, 136, 137 & 140

TOTAL 0.00 sq. m. / 00' 0" sq. ft.

* Plot specific windows. The floor plans depict a typical layout of this house type. For exact plot specification, details of external and 
internal finishes, dimensions and floor plan differences consult your sales executive. All dimensions are + or – 50mm and floor plans are 
not shown to scale. The kitchen layout and furniture positions are for indicative purposes only. <Job Number> / <Date>.

Images may include optional upgrades at additional cost. This image is from an imaginary viewpoint within an open space area. Its purpose is to give a feel for the development, not an accurate description of each property. The illustration shows a typical Taylor Wimpey home  
of this type, but there are, however, variances from site to site. External materials, finishes, landscaping and the position of garages, (where provided) may vary throughout the development. Properties may also be built handed (mirror image). Please ask ask for further details.

THE KENTDALE
4 bedroom home

Housetype inserts

AVONBRIDGE WALK
P R E S E N T E D  T O  M R  A N D  M R S  R O W L A N D

A personalised tour of

Images include optional upgrades at additional cost.
This image shows a typical Taylor Wimpey home and 
may include optional upgrades at an additional cost.
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FROM LOOKING ROUND TO MOVING IN…

YOUR HOME DEMONSTRATION

How exciting! It’s time to see your 
new home before completion. 

Your customer relations manager 
will take you around and show 

you how everything works.

TIME TO MOVE IN

Moving day. All the 
paperwork has been done, 

the money transferred 
and it’s all yours.  
Get the kettle on…

QUALITY ASSURANCE

There’ll be a thorough check  
of your new home. Once it’s 

ready for you, you can  
move to completion.

AFTER YOU’RE IN

Our care doesn’t end after you move in. 
Our customer relations managers will 

always be there to help as you settle into 
your new home, and take care of any 

outstanding issues.

MEET THE SITE MANAGER

Talk to your site manager 
and find out how your 

home will be built. 

PERSONALISE YOUR HOME

Choose from our fabulous 
range of kitchen, bathroom  

and flooring options and make 
your new home your own.

MAKE YOUR RESERVATION

Visit your sales executive, discuss 
the finer details and secure your 
new home. Keep up to date with 

progress on Touchpoint.

EXCHANGE CONTRACTS

We exchange contracts/
missives and your 

conveyancer transfers 
your deposit.

General 2/3 4+

Double glazed PVC-u windows with  
multi-point locking

  

Double glazed PVC-u multi-point locking double 
doors (plot specific. Please ask for details)

  

IG Weatherbeater front doors   

PVCu fascia and soffit   

White emulsion to walls   

Door bell   

Front outdoor light   

Double electric sockets throughout   

Chrome door furniture   

White internal doors   

Ground floor concrete finish (no latex or screed)   

Combination / condensing gas boiler  
and heating system to radiators

  

Family room/study 1 2/3 4+

TV socket and telecom point 

Kitchen

‘Symphony’ kitchen with a selection of doors, 
worktops and upstands choices from our 
‘Standard Range’

  

1.5 bowl stainless steel insert sink  
c/w mixer taps 

  

Zanussi ‘A Rated’ built under single stainless 
steel oven

  

Integrated stainless steel chimney with filter   

Zanussi 4 burner stainless steel gas hob   

Zanussi 5 burner stainless steel gas hob 

Stainless steel splashback   

Zanussi integrated washing machine,  
dishwasher and 70/30 fridge freezer 



Under cupboard lights to kitchen   

Utility with ‘Symphony’ base unit and worktop  
choices from our ‘Standard Range’ and  
plumbing for appliances (plot specific)



Bathroom

Twyfords white ‘E100’ bathroom suite   

Twyfords Alto chrome taps   

2 rows of tiles to bath and splashback to basin   

Bath shower mixer with Embrace inward folding 
shower screen and full-height tiling around the 
bath (only in properties without en suite)

 

En suite and shower room (plot specific)

Twyfords white ‘E100’ bathroom suite   

Twyfords Mono chrome taps   

Full-height tiling to shower enclosure  
and splashback to basin

  

Shower tray and ‘Roman’ chrome finish  
glass shower cubicle

  

Aqualisa 10.5Kw electric shower (combination 
boiler) / thermostatic shower (condensing boiler)

  

External features

Riven buff scape slabs 1.2m x 1.2m  

Riven buff scape slabs 1.8m x 1.8m 

150mm topsoil rotavated to rear garden   

Power to garage within the boundary of 
the property



Outside tap to the rear of the property  
(excluding coach houses and apartments)

  

Close board fencing to garden 

Other features

NHBC warranty against structural defects
for a ten year period following the date of
build completion

  

A range of optional upgrades are available
subject to build stage

  

Bedroom

TV socket to master bedroom   

Living room

TV socket and telecom point   

1

STANDARD 
SPECIFICATIONS

To discover more about options and 
choices, visit your Touchpoint account or 

speak to your sales executive.

DEVELOPMENT NAME
Nutts Lane, Hinckley, Leicestershire LE10 3EG

TELEPHONE 
01455 240 988

OPEN TIMES 

7 days a week, 10:30am–5:30pm
Please check our website before you visit

Standard specifications are correct at time of going to print, but are subject to  
change without notice. Please contact the sales executive for further information.

If you love the rural charm of village life yet still need great 
connections for work, Avonbridge Walk is right up your street. 
The village offers all the sense of community you could ask for, 

yet the nearest town – Warwick – is four short miles away.

A charming, historic town on the banks of the River Avon, 
Warwick is the home of the world famous Warwick Castle.  

Yet it’s also packed with boutique shops, bars, restaurants and 
pubs, as well as a handy selection of supermarkets… everything 

you need, in fact, for modern living.

LIVE AND LOVE 
VILLAGE LIFE

Grade II listed  
Barford Bridge dates  
back to the 18th century.

The Granville is one of  
a number of delightful  
bistro pubs in town.

The thriving town centre is 
host to a wide range of annual 
festivals and arts events. 

Images may include optional upgrades at additional cost. This image is from an imaginary viewpoint within an open space area. Its purpose is to give a feel for the development, not an accurate description of each property. The illustration shows a typical Taylor Wimpey home  
of this type, but there are, however, variances from site to site. External materials, finishes, landscaping and the position of garages, (where provided) may vary throughout the development. Properties may also be built handed (mirror image). Please ask ask for further details.

THE KENTDALE
4 bedroom home

AVAILABILITY
& PRICING

Prices and completion windows are correct at time of issue and the developer reserves 
the rights to amend these prices and dates without prior notice. Taylor Wimpey in their 

efforts to develop and improve designs reserve the right to alter floor plans, elevations and 
specification without notice. Please speak to your sales executive for further details.
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DEVELOPMENT NAME

Nutts Lane, Hinckley, Leicestershire LE10 3EG

TELEPHONE: 

01455 240 988

OPEN TIMES: 

7 days a week, 10:30am–5:30pm

AVONBRIDGE WALK. 
A VERY SPECIAL PLACE TO BE

Dear Kevin and Angie

A warm welcome to Avonbridge Walk.

Here you’ll find a charming choice of one, two, three  
and four-bedroom homes waiting for you just off 
Bremridge Close, on the south-western edge of the 

handsome village of Barford in Warwickshire.

It’s a special place to live, work and enjoy life.

Of course, home life is only part of the story. You’ll want stress free 
 links to other parts of the country too. So it’s good to know Avonbridge Walk 
has fantastic road links – the M40 is just a mile-and-a-half away, so a quick 

trip to Oxford or Birmingham couldn’t be easier. Meanwhile, Warwick  
railway station can whisk you to Birmingham New Street in just 36 minutes.  

And Birmingham Airport is a short 19 miles away.

THE PERFECT 
PLACE TO BE

The Bullring in  
Birmingham is perfect 
for some retail therapy.

Radcliffe Science 
Library, Oxford 
University.

Take a trip to Royal 
Leamington Spa and 
stroll along the streets.

5  M I N S

1 0  M I N S

2 0  M I N S

3 0  M I N S

4 0  M I N S 

R O YA L L E A M I N G TO N  S PA

WA RW I C K

S C H O O L

C H O I C E  O F 
S U P E R M A R K E T S

S H O P P I N G 
C E N T R E

B A N B U RY

S T R AT F O R D 
U P O N  AV O N

R E S TA U R A N T

R E S TA U R A N T

R E S TA U R A N T

V I L L A G E 
S TO R E

L E I S U R E

P L A C E S  O F  
I N T E R E S T

P L A C E S  O F  
I N T E R E S T

P L A C E S  O F  
I N T E R E S T

C O V E N T RY

W O R C E S T E R

TRAVELLING 
BY CAR

B I R M I N G H A M

Maps shown are not to scale. Times, distances and directions 
are approximate only and are taken from google.co.uk/maps. 

Want to view one of our gorgeous new show homes?
Find a development and book an online appointment at: 

taylorwimpey.co.uk

THE KENTDALE
A 5 bedroom detached home with a large kitchen/ dining room spanning the entire width of the property. A separate living room 

and study provide the perfect place to concentrate away from the hustle and bustle of family life. The first floor landing leads to 

a large en suite master bedroom, two double bedrooms and a family bathroom. Two additional double bedrooms, one of which 

could be used as a lounge for older children, a games room or a media room, occupy the top floor along with a shower room.

Kitchen 3.58m × 2.86m 11'9" × 9'5"

Dining Area 3.22m × 2.77m  10'7" × 9'1" 

Living Room 6.02m × 3.45m 19'9" × 11'4"

Utility Room 2.01m × 1.42m 6'7" × 5'0" 

Master Bedroom 3.51m × 3.40m 11'7" × 11'2"

Bedroom 2 3.64m × 2.98m 11'11" × 9'10"

Bedroom 3 3.05m × 2.95m 10'0" × 9'8"

Bedroom 4 3.09m × 2.53m 10'2" × 8'4" 

Ground Floor First Floor

Plots: 12, 14, 74, 117, 119, 131, 136, 137 & 140

TOTAL 0.00 sq. m. / 00' 0" sq. ft.

* Plot specific windows. The floor plans depict a typical layout of this house type. For exact plot specification, details of external and 
internal finishes, dimensions and floor plan differences consult your sales executive. All dimensions are + or – 50mm and floor plans are 
not shown to scale. The kitchen layout and furniture positions are for indicative purposes only. <Job Number> / <Date>.

PART EXCHANGE

Avoid the stress  
of selling your home

With Part Exchange, you could 
move to a new home without 

having to sell your old one first… 
making your move hassle free!

From the first time you open the front door, you know this is 
somewhere you can call home.

Bright, open rooms, finished to the highest possible standard…
and ever so thoughtfully laid out. It’s energy efficient too, of course 

– and up to all modern building standards. Naturally, your new 
home also comes complete with the very latest fixtures and fittings.

We’ve even decorated in neutral colours so you can stamp your 
personality on it from Day 1.

So, come on in… and make yourself at home.

MAKE YOURSELF 
AT HOME

WHY BUY 
NEW?

Live in a high 
specification home 

built to suit  
modern lifestyles

Become part of a 
new and growing 

community

Save money on 
your household 
bills from Day 1

Enjoy real peace 
of mind, with 
our two-year 

warranty

Start with a blank 
canvas and create 

your home your way

No buying chain 
means less stress 

and hassle
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Come in
and take 

a look 
around

Get to know

AVONBRIDGE
WALK

B A R F O R D  |  W A R W I C K S H I R E

Avonbridge Walk is an exciting collection
of one, two, three and four-bedroom homes
situated on the south-western edge of the

handsome Warwickshire village of Barford.

4 bedroom homes

Housetype Name 
4 bedroom home 
Plots: 54, 61 & 63

Housetype Name 
4 bedroom home 
Plots: 17, 53 & 55

Housetype Name 
4 bedroom home 
Plots: 16 & 30

Housetype Name 
4 bedroom home 
Plot: 62

4 bedroom home* 
Plots: 46 & 47

3 bedroom homes

Housetype Name 
3 bedroom home 
Plots: 1 & 27

Housetype Name 
3 bedroom home 
Plots: 2, 3, 6, 7, 31 & 32

Housetype Name 
3 bedroom home 
Plots: 23 & 60

Housetype Name 
3 bedroom home 
Plots: 8, 9, 39, 40 & 48-50

3 bedroom home* 
Plots: 12-15, 37, 38, 58 & 59

1 bedroom homes

Housetype Name 
1 bedroom home 
Plots: 28 & 29

Housetype Name* 
1 bedroom home 
Plots: 33-36

2 bedroom homes

Housetype 2 bedroom home 
Plots: 4, 5, 18, 19, 25, 26, 
41, 42, 51 & 52

2 bedroom home* 
Plots: 10, 11, 21, 22, 
43-45, 56 & 57

2 bedroom bungalow* 
Plots: 20 & 24

The Development Layout does not show details of gradients of land, 
boundary treatments, local authority street lighting or landscaping. It 
is our intention to build in accordance with this layout. However, there 
may be occasions when the house designs, boundaries, landscaping 
and positions of roads and footpaths change as the development 
proceeds. Please check the details of your chosen property with your 
sales executive prior to reservation. <Job Number> / <Date>.

*ah/r = Rental homes
*ah/so = Shared ownership
BCP = Bin collection point
POS = Public open space

AVONBRIDGE WALK
Bremridge Close
Barford
Warwickshire
CV34 8DE

C O N TA C T  U S  O N

01926 354 643
S AT N AV

CV34 8DE

FROM M40:

• Take junction 15
•  At the roundabout take the A429  
exit and continue for 0.8 miles

• Turn left onto Bridge Street
•  At the roundabout, go straight  
onto Wellesbourne Road

• Turn right onto Bremridge Close
•  The development will be at the  
end of the road

FROM STRATFORD-UPON-AVON:

•  From the town centre, take the A439
•  At the roundabout, turn right onto the A46
•  At the roundabout, take the third exit
•  Then take the A429 at the next roundabout 
and continue for 0.8 miles

• Turn left onto Bridge Street
•  At the roundabout, go straight onto 
Wellesbourne Road

• Turn right onto Bremridge Close
•  The development will be at the end of the road
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taylorwimpey.co.uk

#taylorwimpey

@TaylorWimpey

taylorwimpey

Taylor Wimpey in their efforts to improve designs reserve the right to alter siteplans, floorplans, elevations and specifications without notice.  
All lifestyle and location imagery used within this brochure is indicative only. Maps shown are not to scale. Distances are taken from google.
co.uk/maps. Taylor Wimpey houses are sold freehold and apartments are sold leasehold. Information is correct at the time of going to print. 
Please see the development page on our website for further details. Help to Buy: Equity Loan – Terms and conditions apply. Applicants should 
seek independent financial advice, and get information and guidance on applying for a Help to Buy: Equity Loan at www.helptobuy.gov.uk.  
For terms and conditions on our schemes and incentives including Part Exchange or easymover, go to www.taylorwimpey.co.uk/terms. 
Information is correct at the time of going to print. Please speak to your sales executive for further details. <Job Number> / <Date>.



STAGE 07 
TAYLOR WIMPEY 
RESERVATION MANUAL



STAGE 07 
INTERACTIVE RESERVATION FORMS 
WITH TIME-STAMPED SIGNATURES

PLOT NO. 

ADDRESS 

 PURCHASER DETAILS

Name   
Tel. No.  

Address  

Mob. No.   
Email   

Photo ID Seen     Proof of Address Seen     NB / Must be less than 3 months old showing name and address

 PURCHASER’S SOLICITOR DETAILS

Company Name   
Solicitor’s Name  

Address  

Tel. No.   
Email   

 PROPERTY DETAILS

Reservation Date  
 

Reservation Price   

Estimated Exchange Date  
 

Forecast Completion Date  
 

Reservation Fee Amount     Reservation Fee Paid?     

Special Conditions   

Extras   

 TENURE

Freehold     
Lease Term   

Forecast Maintenance Charge   
Ground Rent   

 BUYERS’ POSITION

Details   

Deposit   
Mortgage Broker   

RESERVATION AGREEMENT RESERVATION AGREEMENT
R E S E R VAT I O N  F O R M

PLOT NO. 

ADDRESS 

 PURCHASER DETAILS

Name   
Tel. No.  

Address  

Mob. No.   
Email   

Photo ID Seen     Proof of Address Seen     NB / Must be less than 3 months old showing name and address

 PURCHASER’S SOLICITOR DETAILS

Company Name   
Solicitor’s Name  

Address  

Tel. No.   
Email   

 PROPERTY DETAILS

Reservation Date  
 

Reservation Price   

Estimated Exchange Date  
 

Forecast Completion Date  
 

Reservation Fee Amount     Reservation Fee Paid?     

Special Conditions   

Extras   

 TENURE

Freehold     
Lease Term   

Forecast Maintenance Charge   
Ground Rent   

 BUYERS’ POSITION

Details   

Deposit   
Mortgage Broker   



STAGE 08 
TOUCHPOINT 
OPTIONS AND CHOICES



STAGE 09 
TAYLOR WIMPEY 
CQA INSPECTION CHECKS
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WELCOME TO OUR 

CONSISTENT QUALITY
APPROACH GUIDE

The objective of this guide is to communicate 

the standard expected during the construction 

process, to ensure consistency on every home 

we build and to ensure that our customers  

are at the heart of what we do.

This guide must be communicated to suppliers, subcontractors and direct 
trades and used by everyone in the business to ensure that our standards  
are communicated and understood prior, during and after construction.  

We are committed to being transparent and delivering a high quality  
standard for our customers every time.

We have used NHBC’s Standard Approach to Finishes as a minimum 
standard. In some cases we have set our aspirations higher than these 

standards for our customers and because it is the right thing to do.  
The standards we set are practical and achievable.

Street Scene

Home Warranty Box

General

Hard Floor Finishes

Ceramic Floor Tiling

Soft Floor Finishes

Flooring

DPC & Ground Level

Driveway & Paths

Guarding & Steps

Access

Gardens

Drainage

Fencing

External Works 

Externals

Fairfaced Masonry

Render

Cavity Trays

Curtain Walling  
and Cladding

Roof

Garages

External Walls & Finishes 

Painting & Decoration

Timber Finishes

Shrinkage

Cupboards, Wardrobes / 
Fitted Furniture 

Airing Cupboards

Ceramic Tiling

Mastic & Sealing

Drainage

Bathroom Fittings

Kitchen Fittings

Electrical Finishes

Loft 

Apartments

Internal Finishes

Walls & Ceilings 

Wall & Ceiling Finishes

Window Reveals

Micro Cracking

Glazing

Windows

Doors External

Doors Internal

Windows & Doors

 

14 15

 

Version 2.0 / July 2020 Version 2.0 / July 2020

HOME QUALITY INSPECTION  
PROCESS FLOW

Site consider home to be 
‘HQI Ready’ and confirm 

this by completing the BQC. 
The home is ready for the 
CRM to carry out the HQI.

HOME IS CUSTOMER READY

If / once there are no ‘Not Ready’ items, CRM 
will mark the home as ‘Ready’ using the electronic 

inspection application, which triggers notice to serve 

CRM issues HQI Customer Ready to Legal,  
SE, SiteM, SM and PM

CRM contacts customer to arrange Home Demonstration

CRM carries out Home Demonstration

SE completes home move-in

SE completes home move-in

CRM undertakes the home aftercare process

CRM confirms with SiteM that items can be  
resolved within 3 days, sets status on HQI as  

‘Nearing Occupancy’, list of items is sent to SiteM  
via mCare and email copy is also produced

CRM confirms with SiteM that items cannot be 
resolved within 3 days and discusses remediation 
plan, sets status on HQI as ‘Occupancy Delayed’,  

list of items is sent to Site Representative via  
mCare and email copy is also produced

CRM updates SE that occupancy is delayed so  
that SE can contact customer

SE contacts customer to advise their home has  
not met the standards of our Quality Assurance 

process therefore, their home is Not Ready and the 
move in date is not expected. Updates on  

remediation plan and expected date of resolution

SE notifies the customer and Legal serve notice  
to complete (a shorter completion date can be 

accommodated if mutually agreeable)

SE completes 24 hour check of home prior to legal  
completion to ensure the home is presentable for  

our customer and the warranty box is in place

SE contacts customer to advise final inspection 
has been completed, finishing touches are being 
finalised, expected date of serving notice and that 

moving date is as expected

SiteM resolves all items, closes the item on mCare 
and signs-off to confirm home is ‘Customer Ready’ 

SiteM advises CRM that the home is  
‘Customer Ready’

HOME IS NOT READY

NEARING OCCUPANCY OCCUPANCY DELAYED

If customer requests to complete before home is ready, MD Dispensation  
must be sought and passed to Legal. This must only be considered if the  

home meets our warranty provider’s standards for customer driven reasons

CRM re-inspection if site 
has been identified as a 

focus site

CRM carries out the HQI on the electronic inspection 
application using CQA to determine if correct finishing 
standards have been achieved, markingeach item as 
‘Ready’ or ‘Not Ready’ and discussing HQI outcome  

with SiteM if necessary. Any ‘Not Ready’ items  
means the HQI outcome is ‘Not Ready’.
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HQI GUIDANCE

OUR STANDARD
We have used NHBC’s Standard Approach to Finishes as a minimum standard. In some cases, 
we have set our aspirations higher than these standards for our customers.

INTERNAL WALLS & CEILINGS

INSPECTION ITEM TW

True vertical alignment wall finish (over 3.0m) 8mm

Level of Ceiling (deviation in 1m) 3mm

Wall Corner (deviation of square in 500mm) 8mm

Ceiling Corner (deviation in 500mm) 8mm

Painting & Decoration inspection distance 1.5m

3

4

5

2

1

Must be inspected 
in daylight and from a minimum distance of 8m

EXTERNAL WALLS

INSPECTION ITEM TW

Fairfaced Masonry Inspection Distance 8m    6
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HOME WARRANTY BOX

24

Version 2.0 / July 2020

CML / local authority  
build control

Sales options  
check complete

EPC certificate

Electrical certificate

Air tightness certificate

Ventilation / fan certificate

Sustainability certificate

Copy of appliance  
serial number(s)

All keys except one  
front door

Communal entry keys / 
fobs and management 
company info*

All appliances warranties

Boiler and cylinder 
instructions (inc sign off)*

Shower and shower  
screen instruction(s)  
and warranties

Electrolux info –  
cleaning stainless steel*

Condensation in  
homes info

Gas and electric box key

Toilet seat tightener(s)

Window keys

Any commissioning 
(Heating, boilers etc)*

Smoke / heat detector and 
CO monitor instructions

Garage – keys /  
warranties / instructions*

Amtico flooring / granite 
worktop instructions  
and cleaner*

Any other information / 
important notices

1

3

4

5

6

7

8
15

14

13

12

11

10

9 16

17

18

19

20

21

22

23

2

EACH HOME WILL HAVE A HOME WARRANTY BOX.  

INSIDE THIS BOX WILL BE THE FOLLOWING ITEMS

* if applicable

ENSURE IT IS A COMPLETE WARRANTY BOX  

AND APPROPRIATE FOR THE SPECIFIC HOME. 

GEN: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 12, 13, 14, 15, 16, 17, 18, 19, 20, 21, 22, 23, 24, 25

Have you checked… 

Copy taken  
for both

Taken away  
from the plot file

Left in plot  
for the customer
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DAMP PROOF COURSE (DPC)  
& GROUND LEVEL

DRIVEWAY & PATHS

EXT: 63

Have you checked… Have you checked… 

DRI: 65, 67

Air bricks are for 
ventilating voids 
underneath floors. 

These must be damage 
free and placed in 
between brick spacing. 

Must be placed in 
accordance with design 
to the bonding of the 
brick and must be placed 
to avoid conflict with level 
access points.

Finished ground levels 
must taper away from 
level access to 150mm 
below DPC as quickly  
as possible. 

Weep holes maximum 
450mm apart and 
present either side and 
above the air brick. 

1 3 4

5

2

at least two weep holes  
per opening, not  
more than 450mm

combined lintel projects  
at least 25mm beyond the 
outer face of cavity closure 

stop end

concrete cavity fill

DPC level

ground
level

DPC laps DPM

150mm
min.

Drives, paths, decks, 
terraces and balconies 
must be designed  
and constructed to 
minimise the potential  
for standing water.

Cambers and falls into 
localised gulleys / 
channels are acceptable. 
Drives, paths, decks, 
terraces and balconies 
should be constructed in 
accordance with design.

One hour after rain has 
stopped, areas of 
temporary standing 
water must not be 
deeper than 5mm or 
exceed 1m². Temporary 
standing water is not 
permitted adjacent to 
entrance doors.

Private roads, shared 
private drives and private 
drives must have 
appropriate rainwater 
drainage and disposal.

Paved areas must have 
surfaces with adequate 
falls, cross-falls and 
drainage to ensure  
that surface water is 
suitably drained.

Paved areas must drain 
away from the home  
(and garage), or drain  
to a channel or other 
suitable means of 
collection and disposal 
adjacent to the home.

Where paving slabs are 
laid abutting drainage 
channels and gully 
grates, etc. the upper 
surface of the paving  
slab must be set 
approximately 5mm 
above the grating.

Within a maximum 
±10mm deviation 
measured using a  
2m straight edge with 
equal offsets; however, 
localised falls into  
gulleys and channels 
are acceptable.

1

2

4

6

3

5

7

8
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CAVITY TRAYS

2

LEAD WORK

Stepped flashings must 
be parallel with the roof 
line, as per below detail.

Lead work must be 
coated with patination  
oil, which is a surface 
treatment that prevents 
lead carbonate from 
forming on the surface  
of Lead Sheet and 
ultimately helps  
prevent staining to 
adjacent materials. 

The bottom cavity tray 
must always have a 
weep hole, as this is the 
main catchment tray.

All flashing and lead 
work must be finished 
neatly and to a 
consistent standard 
throughout the home. 

1 3

4

CAVITY TRAYS

Have you checked… Have you checked… 

EXT: 75 EXT: 77

1 2

WEEP HOLES

Did you know? 
Weep Holes have 2 key purposes: 

1. Allow moisture to escape to the external leaf.
2. In partial fill cavities to allow an air flow.

Weep holes above 
windows and doors to 
be at every second  
brick / 450mm centres.

Weep holes may be 
required for every fourth 
brick / 900mm centres 
for base level. Check  
site specific details.

Weep holes should be 
installed at the bottom  
of the stepped trays

3

clip free edge of
flashing; method
depends on
exposure

lead flashing
wedged into joint
below wall DPC  min.

 75mm min. 150mm

underlay turned 
up behind flashing

preformed
step trays

65mm min.

clip free edge of
flashing; method
depends on
exposure

lead flashing
wedged into joint
below wall DPC  min.

 75mm min. 150mm

underlay turned 
up behind flashing

preformed
step trays

65mm min.

DPC turned up at 
back and ends of sills

If you have a two piece artstone cill,
look out for a weep hole. 

at least two weep holes  
per opening, not  
more than 450mm

combined lintel projects  
at least 25mm beyond the 
outer face of cavity closure 

stop end

concrete cavity fill

DPC level

ground
level

DPC laps DPM

150mm
min.
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Have you checked… 

ELEC: 94

WALL & CEILING FINISHES WALL & CEILING FINISHES

Setting out of corners, duct casing, access 
covers and any associated framing must be 
square, neat and tidy, and provided with an 
appropriate decorative finish. 

1

Must be inspected 
in daylight and from a minimum distance of 
1.5m not by shining light on the surface.

Walls and ceilings 
surfaces must be 
reasonably uniform, 
although there may  
be minor textural 
differences around  
lights and other fittings.

Flatness of wall ±3mm 
deviation from  
a 2m straight edge..

There must be no visible 
gaps between fittings 
and the surface (e.g. 
around switch plates).

Jointing tape must be 
fully covered and 
unobtrusive in the 
finished surface.

Deviation in the level of 
ceiling finishes should  
be a maximum of 3mm 
per metre.

Any paint splashes  
must be removed from 
light switches, sockets 
and fans.

For ceilings with a span  
of greater than 6m, 
maximum tolerance  
of 20mm out of level.

1

2

3

4

5

6

7

max. 3mm 
deviation in 2m

±5mm maximum deviation using
2m straightedge with equal offsets

flatness of ceilinglevel of ceiling

2m 2m

 

 

flatness of wall finish:
max. ± 3mm deviation 
from a 2m straight edge 
with equal offsets 
(applies in all directions)

plumb of wall finish:
max. 8mm out of plumb 
in a storey height of
up to 3m

max. 12mm out of plumb 
in a continuous wall height 
greater than 3m

max. 3mm 
deviation in 2m

±5mm maximum deviation using
2m straightedge with equal offsets

flatness of ceilinglevel of ceiling

2m 2m

 

 

flatness of wall finish:
max. ± 3mm deviation 
from a 2m straight edge 
with equal offsets 
(applies in all directions)

plumb of wall finish:
max. 8mm out of plumb 
in a storey height of
up to 3m

max. 12mm out of plumb 
in a continuous wall height 
greater than 3m

max. 3mm 
deviation in 2m

±5mm maximum deviation using
2m straightedge with equal offsets

flatness of ceilinglevel of ceiling

2m 2m

 

 

flatness of wall finish:
max. ± 3mm deviation 
from a 2m straight edge 
with equal offsets 
(applies in all directions)

plumb of wall finish:
max. 8mm out of plumb 
in a storey height of
up to 3m

max. 12mm out of plumb 
in a continuous wall height 
greater than 3m

max. 3mm 
deviation in 2m

±5mm maximum deviation using
2m straightedge with equal offsets

flatness of ceilinglevel of ceiling

2m 2m

 

 

flatness of wall finish:
max. ± 3mm deviation 
from a 2m straight edge 
with equal offsets 
(applies in all directions)

plumb of wall finish:
max. 8mm out of plumb 
in a storey height of
up to 3m

max. 12mm out of plumb 
in a continuous wall height 
greater than 3m ±5mm maximum 

deviation in 250mm

±5mm maximum 
deviation in 250mm

±8mm deviation in 500mm 

max. ±8mmmax. ±8mm

±8mm deviation of square in 500mm 

±5mm maximum 
deviation in 250mm

±5mm maximum 
deviation in 250mm

±8mm deviation in 500mm 

max. ±8mmmax. ±8mm

±8mm deviation of square in 500mm 

±5mm maximum 
deviation in 250mm

±5mm maximum 
deviation in 250mm

±8mm deviation in 500mm 

max. ±8mmmax. ±8mm

±8mm deviation of square in 500mm 
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SOFT FLOOR FINISHES

GEN: 129-133, 145-148

Have you checked… 

The rise and going shall 
remain uniform after 
application of the staircase 
finish, including at the top 
and bottom of the flight.

Treads and risers shall  
be fixed with any nails 
removed and there shall be 
no movement or noises 
coming from the stairs as 
you apply pressure. 

For communal stairs  
(e.g. in escape routes  
in blocks of flats),  
non-slip nosings or 
inserts shall be provided 
where specified.

Carpets shall  
only be glued or  
screwed to stairs.

STAIRCASE FINISHES

Carpets, if applicable, 
shall be free from defects, 
fault lines, bobbles and 
sit neatly into corners.

1

CARPET FINISHES

1

2

3 4

Warning labels must be displayed as shown. Labelling must be 
spray painted on a minimum of each alternate tread.
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AIRING CUPBOARDS

Boiler must be  
fully labelled. 

All pipes must be neat 
and insulated.

Boiler must be fitted and 
signed by the installer. 

1 2 3

RE-PRESSURISING A COMBI BOILER

Airing cupboards must 
be separated from  
other storage.

Shelves must be fitted,  
if applicable, into airing 
cupboards and be a min 
of 0.5m2 as shown in 
diagram below.

Flooring must be 
complete and tidy.

2

3

1

The pressure for the 
cylinder must be between 
1 and 2 bar, as displayed 
on the pressure gauge. If 
the pressure drops below 
1 bar, then the system will 
need to be re-pressurised. 

To do this, locate the 
‘filling loop’. This is the 
silver coloured flexi-pipe 
located at the front of the 
water cylinder. 

At either side of the  
filling loop, there is  
either a black tap or an 
isolator valve. 

Open up both black 
taps / isolator valves by 
turning them 90 degrees. 

Once both black taps / 
isolator valves are open, 
the pressure gauge 
should start to increase. 
Both taps can be closed 
once the system reaches 
1.5 bar. The system is 
now re-pressurised.

Please check 
manufacturer’s detail  
as cylinder type may 
differ slightly. 

RE-PRESSURISING CYLINDER SYSTEM

2

5

6

3

4

1

AIRING CUPBOARDS

Have you checked… Have you checked… 

VARIOUS: 178-195 GEN: 14, 194 PLU: 561

1 The pressure for a combi boiler must 
be between 1 and 2 bar, as displayed 
on the pressure gauge. If the pressure 
drops below 1 bar then the pressure is 
too low and must be re-pressurised. 

To do this, there is a blue tap located 
underneath the boiler. Open a tap by 
turning it 90 degrees. 

The dial on the pressure gauge will 
start to increase. Both taps can be 
closed once the dial reaches 1.5 bar 
as the system is now re-pressurised.

2

3

total area of shelving
min. 0.5m2 using 
full width and depth  
of airing cupboard

top shelf  
1.5m max.
above finished
floor level

min. 300mm 
spacing
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STAGE 10
TAYLOR WIMPEY 
WARRANTY BOXES



STAGE 11
VARIOUS CLIENTS 
WELCOME GIFT SETS



STAGE 12 
CUSTOMER 
CARE

CUSTOMER 
COMMUNICATIONS 
TOOLKIT

Verbal Written
Digital

Creating consistent communication
NEXT

4.   UNACCEPTABLE 
BEHAVIOUR  
BY CUSTOMERS

NEXTPREV NEXT

First things first
This guide can be viewed as an online interactive 
aid, a copy is available to download here.

7.9  No access when pre-arranged 
appointment has been made    

Taylor Wimpey UK Ltd
Gate House
Turnpike Road
High Wycombe
Buckinghamshire
HP12 3NR

T: 01494 558323
F: 01494 885663

taylorwimpey.co.uk

Taylor Wimpey UK Limited
Registered Number:  
1392762 England and Wales.
Registered Office:  
Gate House, Turnpike Road 
High Wycombe, Buckinghamshire 
HP12 3NR

A. N. Other
Partner Company
Anytown N12 345

Dear Name

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque elit tellus, vulputate a 
dapibus eu, suscipit ut velit. Duis suscipit cursus pellentesque. Etiam convallis sit amet velit 
a porttitor. Sed nunc risus, viverra et nibh quis, varius placerat lorem. Nunc lobortis tristique 
hendrerit. Quisque ornare tincidunt risus, sed porttitor nulla consectetur id. Praesent rhoncus 
dolor sit amet enim fermentum venenatis. Sed in vestibulum metus, eget porta nibh. Morbi 
varius vulputate lacinia. Curabitur sagittis euismod dui, a tempus turpis porta non. Etiam ut 
eros neque. Quisque sagittis eleifend nunc. Donec dapibus convallis suscipit.

Curabitur nec semper turpis, quis porttitor nulla. Nulla ultrices sagittis elit, non commodo ligula 
semper nec. Sed diam nibh, posuere non felis vel, tincidunt pulvinar nisl. Donec imperdiet 
neque et sapien vestibulum pellentesque vel sit amet velit. Nunc non posuere augue, quis 
tempus diam. Curabitur bibendum feugiat elit commodo 

Aliquam sit amet convallis metus, in mollis nisl. Maecenas molestie quam in odio aliquet 
vehicula. Phasellus cursus ipsum et volutpat euismod. Morbi bibendum commodo neque 
sit amet sodales. Etiam viverra faucibus accumsan. In erat metus, blandit et purus sit amet, 
vehicula hendrerit tellus. Maecenas a dolor fringilla, aliquet tellus nec, pretium est. Sed eget 
sollicitudin nulla. Phasellus tempor eget ligula ut dictum.

Kind regards

A. N. Other
Communications Manager

11 July 2014

Dear [INSERT NAME]

We had a pre-arranged appointment with you to carry out [INSERT REMEDIAL WORK] on 
[INSERT DATE] at [INSERT TIME]. 

Unfortunately, we could not gain access to carry out the work as there was no one at home.

Could you please get in touch with us at your earliest convenience to rearrange the 
appointment by phoning us on [INSERT BU TEL NO] or emailing us on [INSERT BU EMAIL 
ADDRESS].

We look forward to hearing from you.

Kind regards

Customer Relations Manager

7.10  No contact to agree access after  
7/28 days visit has taken place   

Taylor Wimpey UK Ltd
Gate House
Turnpike Road
High Wycombe
Buckinghamshire
HP12 3NR

T: 01494 558323
F: 01494 885663

taylorwimpey.co.uk

Taylor Wimpey UK Limited
Registered Number:  
1392762 England and Wales.
Registered Office:  
Gate House, Turnpike Road 
High Wycombe, Buckinghamshire 
HP12 3NR

A. N. Other
Partner Company
Anytown N12 345

Dear Name

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque elit tellus, vulputate a 
dapibus eu, suscipit ut velit. Duis suscipit cursus pellentesque. Etiam convallis sit amet velit 
a porttitor. Sed nunc risus, viverra et nibh quis, varius placerat lorem. Nunc lobortis tristique 
hendrerit. Quisque ornare tincidunt risus, sed porttitor nulla consectetur id. Praesent rhoncus 
dolor sit amet enim fermentum venenatis. Sed in vestibulum metus, eget porta nibh. Morbi 
varius vulputate lacinia. Curabitur sagittis euismod dui, a tempus turpis porta non. Etiam ut 
eros neque. Quisque sagittis eleifend nunc. Donec dapibus convallis suscipit.

Curabitur nec semper turpis, quis porttitor nulla. Nulla ultrices sagittis elit, non commodo ligula 
semper nec. Sed diam nibh, posuere non felis vel, tincidunt pulvinar nisl. Donec imperdiet 
neque et sapien vestibulum pellentesque vel sit amet velit. Nunc non posuere augue, quis 
tempus diam. Curabitur bibendum feugiat elit commodo 

Aliquam sit amet convallis metus, in mollis nisl. Maecenas molestie quam in odio aliquet 
vehicula. Phasellus cursus ipsum et volutpat euismod. Morbi bibendum commodo neque 
sit amet sodales. Etiam viverra faucibus accumsan. In erat metus, blandit et purus sit amet, 
vehicula hendrerit tellus. Maecenas a dolor fringilla, aliquet tellus nec, pretium est. Sed eget 
sollicitudin nulla. Phasellus tempor eget ligula ut dictum.

Kind regards

A. N. Other
Communications Manager

11 July 2014

Dear [INSERT NAME]

I hope you are settling in well to your new home.  

I have tried to contact you by phone and email to arrange to an appointment to book in your 
remedial work, following my visit on [INSERT DATE].  

Can you please get in touch with me on [TELEPHONE NUMBER, EMAIL] to arrange a 
convenient date and time for this appointment?

Kind regards

Customer Relations Manager

[INSERT DATE][INSERT DATE]

This template is available as a Word File,  
a copy is available to download here.

This template is available as a Word File,  
a copy is available to download here.

NEXTPREV

As a responsible company Taylor Wimpey strives to deliver clear, open 
and accurate two-way communication with all of our stakeholder groups; 
from customers, shareholders and local authorities to media and regulatory 
bodies. Effective communication supports our aspiration to become the 
UK’s first truly customer-centric homebuilder. How we communicate with 
customers varies and this can be in the form of email, letters, telephone, 
face to face and social media. 

First things first

When communicating with customers, you need to consider what will bring 
the swiftest resolution for both us and the customer. Ask the customer how 
they prefer to be communicated with such as email or phone. 

Consider picking up the phone in the first instance, even just to 
acknowledge receipt of an email; when booking in remedial work, a phone 
call could be used to check availability. These two examples will enable you 
to gain the answer you want instantly as opposed to waiting for an email. 

Any form of contact must be recorded in Coins as appropriate and always 
remember GDPR. A customer may request to see what information you have 
recorded about them, so, all records should be factual and relevant and must 
not cause offence. You must not record personal information or your personal 
opinions about a customer that is not relevant. 

Contained within the sections of this document you will find written templated 
responses which provide guidance and suggested wording in order to help you 
respond to customer enquiries.   

If you feel you require any training relating to communication please 
discuss this with your line manager.

First 
things 
first

1. Introduction All Taylor Wimpey 
customer service staff 

and the agencies we work 
with should adhere to 

procedures outlined within 
this document. Following 
these procedures will help 

ensure accurate, consistent 
and effectively managed 

communication. 

This guide can be viewed as an online interactive 
aid, a copy is available to download here.

This icon 
indicates that 
the action is 
mandatory. 

NEXTPREV

Purchasing a home is an emotive subject for most of our 
customers and at times this can mean that conversations 
may be difficult to manage. Taylor Wimpey has a zero-
tolerance approach to behaviour that is considered 
unacceptable to employees and this may include customers 
being aggressive or abusive. 

The ‘Unacceptable behaviour by customers’ policy 
covers how to identify when a customer is acting in an 
unacceptable manner and it provides you with guidance on 
how to deal with these customers and situations. 

Please refer to your line manager for details of the 
policy.  

First things first

4. Unacceptable behaviour 
by customers 

Please refer to  
the intranet for 
more details  
of the policy.  

This guide can be viewed as an online interactive 
aid, a copy is available to download here.

NEXTPREV

8.   STANDARD RESPONSES 
8.1 Shrinkage – when no action to be taken  

8.2 Cosmetic damage after 7 days but within 2 years 

8.3 Creaking floors  

8.4 Closing out after inspection of creaking floors   

8.5  Storm damage   

8.6  Parking: Development 

8.7  Parking: Wider development communication  

8.8  Parking: Commercial vehicles or caravans 
NEXTPREV

Telephone calls are just one of the many ways customers 
can choose to communicate with us. Telephone 
conversations can be difficult for both the customer and 
for us, as customers can become frustrated that they are 
unable to show us the issue and we are unable to gauge, 
amongst other things, their body language. 

First things first

First 
things 
first

PREV

3. Telephone communication We must therefore 
always be mindful 

of what we are 
saying and how we 

are saying it.  

This guide can be viewed as an online interactive 
aid, a copy is available to download here.

The Call Structure 
has been designed to 
assist you in handling 

customer calls and 
should be followed  

at all times.  

Please remember, it 
is important that you 
keep accurate notes 
of any calls that you 
have handled and 

add to Coins.  

“Hello”
Answer

Questions
Recap

Close

Greeting

NEXTPREV

First things first
This guide can be viewed as an online interactive 
aid, a copy is available to download here.

8.2  Cosmetic damage after 7 days  
but within 2 years     

The Taylor Wimpey warranty provides cover for the first two 
years from the date of legal completion. During that period, 
we guarantee items supplied as part of your new home, 
covering issues caused by faulty workmanship or materials. 

As part of your warranty with us, cosmetic issues such as 
scratches, chips or marks must be reported to us within 
seven days from legal completion. This includes decoration, 
flooring, tiles, glass, kitchen units and other similar items.  
It may be difficult to prove how the damage was caused to 
items reported after this time.

Full details of the warranty are on our website https://
www.taylorwimpey.co.uk/customer-service/enjoying-your-
home/your-warranty-explained. I also include a copy of our 
warranty leaflet, which explains your warranty in full. [ONLY 
INCLUDE IF LEAFLETS ARE ISSUED]

I have checked our records and cannot see that you notified 
us of this cosmetic issue within the first seven days from 
legal completion. I am therefore sorry I am unable help you 
any further with this. 

8.3 Creaking floors     

Timber floors and staircases are made of materials which 
naturally shrink as they dry. As this drying occurs, it may 
result in squeaking of components as they move against 
each other. This is natural and to be expected and whilst 
timber floors should not squeak excessively, it is not possible 
to eliminate squeaking entirely.  

I can arrange for an inspection to be carried out, where we 
can listen to the noise and discuss your concerns further.  
Please let me know if this is something you would like us to 
arrange. 

Always ask for 
photographs to determine 
whether further inspection 
is required or the following 
standard response can be 

provided.

Click here  
to get template.

Click here  
to get template. NEXTPREV

First things first

First 
things 
first

This guide can be viewed as an online interactive 
aid, a copy is available to download here.

8.7  Parking:  
Wider development 
communication – when not 
adopted or with Managing Agent     

We write to advise you that we have recently received 
complaints relating to car parking on this phase of the 
development.

We would like to remind all residents that cars should be 
parked in the allocated parking spaces provided, on your 
private drive or within visitor parking spaces. Your title deeds 
will be clear as to the parking available to you, and with 
regards to the restrictive covenants that you are bound by.  

Whilst the roads remain under the ownership of Taylor 
Wimpey, we would request that all residents and their 
visitors park in a considerate manner and in accordance with 
the above.    

Thank you for your co-operation.

8.8  Parking: 
Commercial vehicles or caravans – 
check terms of freehold/leasehold, 
with legal, to confirm if restrictive 
covenant is contained within before 
sending out      

ALL RESIDENT COMMUNICATION

Taylor Wimpey is aware that some residents are parking 
commercial vehicles on the development. We would like to 
remind all residents that within your freehold/leasehold it 
states that no commercial vehicles, caravans or trailers can 
be parked on your property.

These restricted vehicles must be parked in an alternative 
location. Such terms are included in your freehold/leasehold 
documentation to in order to promote fair and good estate 
management.

We thank you for your co-operation.

Click here  
to get template.

Click here  
to get template.
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