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CONNECTED CUSTOMER JOURNEYS
FOR HOMEBUILDING BRANDS
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We believe that everyone has
a unique story to tell, and that
every conversation can have
lasting impact, for you and
your end users.

We exist to inform, inspire and
empower your audience to take
action - in print, online or in film.
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We connect your stories to
your chosen audience through
expert print management and
online procurement systems,
and through Bigkid, our own
creative, digital and experiential

design agency. W
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CREATIVE AND PRINT AND MARKETING PUBLICATIONS CHILDREN’S MAGAZINE
DIGITAL DESIGN PROCUREMENT PUBLICATIONS

ONLINE MARKETING PUBLICATIONS COMMERCIAL PUBLISHING
SOLUTIONS PRINTING SOFTWARE




£100m+

multi-disciplined
group-wide
capability

at your service
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75%+

clients enjoying our
online systems
efficiencies

£20m

of expert print
procurement and
online solutions

dedicated staff
delivering a standout
client experience
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600,000

sq ft of combined
secure warehousing
and fulfilment space
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50+

quality assured
expert print
service providers
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25,000+

individual client
projects managed
and delivered
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ISO standards
in daily best practice
across the business

95

top 100 fastest
growing UK
companies

great business
ready and waiting
to hear from you




Cubiquity develops the strategies and concepts, then creates the conversations that enable
big brands to engage in more relevant and rewarding relationships with their audiences.
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BRAND BRAND IDENTITY ONLINE TEMPLATE EXPERT PRINT
CREATIVE & GUIDELINES SOLUTIONS MANAGEMENT
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DIGITAL ASSET PROMOTIONAL VIDEO & CUSTOMER
CREATION MERCHANDISE ANIMATION EXPERIENCE
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RESEARCH, WAREHOUSE INTERACTIVE ONLINE
SEO & PPC & DISTRIBUTION CONTENT MARKETING PORTAL




Bigkid has been disrupting the agency proposition for years by offering a broad
spectrum of innovative solutions save time and make marketing budget go further.

One template creative. One cost. Then build and distribute as many versions as you like.

Transform those time-consuming operational tasks into smooth and simple processes,
from business card production to core marketing collateral and campaign distribution.

Reduce your time-to-market and cut down on agency and production fees with efficient
brochure artworking processes that still leave plenty of room for individual creativity.

Create new assets for campaigns more efficiently via a single, consolidated Indesign file.

The world-leading interactive design and client engagement tool, developer free,
and fully responsive. Bigkid are one of only two UK ambassadors agencies offering this
platform without the need for clients to invest in expensive annual licence fees.
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Click a tile to view examples of our work

EMPLOYEE LAND PURCHASE CONSTRUCTION DEVELOPMENT
ENGAGEMENT & COMMUNITY

AFTER CARE MARKETING

COMPLETION
AND HANDOVER

Putting clients and their
customers at the heart of
every decision we make

HOME QUALITY PERSONALISATION RESERVATION
DEMONSTRATION INSPECTION
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https://player.vimeo.com/video/330779306?autoplay=1
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STAGE 02
TAYLOR WIMPEY
JOURNEY TOOLKIT

Taylor Building our reputation action plan
Wimpey

Onvlpmen

Building our reputation
How to communicate at every stage of the
development process - Jr reputation action plan

0 and plan,;
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New phase coming soon/now on sale

®

P



Taylor
Wimpey

For further information
please call

01778 300 618

taylorwimpey.co.uk

Taylor
Wimpey

Land
Required

For enquiries
please call

01778 300 618

taylorwimpey.co.uk

Taylor
Wimpey

Land
Acquired

For further information
please call

01778 300 618

taylorwimpey.co.uk

Land
Acquired

Further information call
0116 366 0526
Visit us online at

taylorwimpey.couk

A development by

Taylor
Wimpey




OUR JOURNEY TO CREATING
THRIVING COMMUNITIES

Inspiring and enabling the connected communities of tomorrow

From the moment a site is identified,
we will work closely with the existing
community to understand local needs,
history, tradition and aspirations.
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ENCOURAGE
COLLECTIVE ACTIVITIES

The community hubs we create will be
a hive of activity, generating informal

‘meeting moments, offering a shared space

for enriching activities and events.
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DESIGN CONNECTED
COMMUNITIES
We design spaces and places with
communities in mind, that facilitate
connections and contribute positively to
the environments in which we build.

BUILD SOCIAL
NETWORKS
Our communications network will continue
to provide ongoing inspiration and
information, allowing local people to connect
with and contribute to their environment.

CREATE A SENSE
OF BELONGING
We provide environments that people
identify with, through urban design,
connectivity, communication, introductions
and events that respect local traditions.

LEAVE A
LASTING LEGACY

We will put the plans in place to ensure
our communities continue to thrive -
socially, environmentally and sustainably -
when we have completed our build.



Kilnwood
Vale

A community of 1, 2, 38§
bedroom quality new
housges and apartments

Sexlrw ryfermattion preirr upen Al

10.00am o 5.00pm

Tondoet uean
01293 227 421
Vil g yondivee it iy

taylorwin

'l AT
Taylor o pp
Bl TRIBUTARY LANE

’-\ _ ' .
7795 Th— = SRS, s,
(! ey r.'.'f'q..- 3 | 3 J 5 - I Iiw
=+ el Uit e e R




Woodgate

PEASE POTTAGE

A great place to begin a new journey.
Even better to come home to.
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THAKEHAM

Woodgate w . dmed  Woodgate

PEASE POTTAGE

Woodgate

Woodgate @




Change
your life your life

Not your W O0(|

Late

PEASE oy,

lifestyle lifestyle

45 MINUTES FROM THE CITY. COAST TO THE COAST IN 35 MINS. 7
WOODGATE IS ARRIVING SOON. WOODGATE E IS MAKING WAVES. oo \\()(

PEASE

POTTAGE

Woodgate Woodgate
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By considering every element of the brochure building journey we have now reduced
Crest Nicholson’s brochure spend by over 50% or over £500k pa.

Comprehensive interactive PDFs for marketeers to fill in quickly and consistently.

A dedicated bank of writers, all fully briefed and immersed in the Crest Nicholson TOV,
delivering to exacting word counts and local area info requirements.

Bulk agreement and SLA with CGI supply chain. Central library of house types,
floor plans and spec sheets, with minimal amends between developments.

Working directly with Crest’s planning teams to obtain the right layered PDF files for editing.

Consolidated paper purchase from source. 100% recycled solution, featuring a standard
outer folder and a range of flexible templated inserts, enabling both small quantity and fast
turnaround options, with guaranteed fixed pricing standardised across all regions.




BROCHURE
GUIDELINES

2. COVER IMAGES
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WELCOME TO OUR BRAND GUIDELINES
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THE CORE ELEMENTS THE CORE ELEMENTS
Protecting our logo Our brand pattern

OCTAGON,
OCTACOND
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RPORATE CORPORATE OCTAGON BESPOKE

ADVERTISING ADVERTISING ADVERTISING
ge Adve Full page Advert Full page Advert
OO 210 297mm 210 297mm [octRcont

OCTAGON CORPORATE MARKETING MARKETING
ADVERTISING it
Full page Advert Colour alter

0.% 260mm OCTACON
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R | | 7.2 Pre-event marketing | Email — Coming soon

homes & B jL

75 Pre-event marketing | Instagram Carousel

Stock Plot Promotional and Event Toolkit
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4.4 Half page Print Advert B | 265 x 170mm 8.8 On-site marketing | 16:9 Onscreen slides — Story
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BT O g HOMEs

Taylor
Wimpey

NEW 4 &5
BEDROOM HOMES

CLICK HERE

= | Taylor

Wimpey
6 MILES FROM

OXFORD CITY CENTRE
IN MILL GREEN

CLICK HERE

| Tyl
RE o,

SPACIOUS DUAL
ASPECT LIVING ROOM

CLICK HERE

Taylor
Wimpey

From £415,000

CLICK HERE

Find your

HOUSE
FRGUD

moment with

Wimpey BEDROOM HOMES

‘Wimpe
oo CLICK HERE

Taylor

Share your
house proud moments at

#TAYLGRWIMMPEY

irifey From £415,000
. Taylor
Wimpey

CLICK HERE
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Proud Proud
How can you use this campaign? Primary headlines — overview
Cromean e
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cup HOUSE
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moment...

PROUD

mpaign
guidelines

Taylor
‘Wimpey
2.02 2.05 3.04
Proud Proud Proud
Campaign messages — We're proud to present... How to create the campaign messages Digital / email examples — Find your house proud...

‘Campaign messages

3.08 3.10 6.04
Proud Online and mobile advertising Proud
Digital / Facebook carousel Digital / GDN Banners

Flex your media spend by development
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OCTAGON,

RESERVATION AGREEMENT

PLOT NO.

ADDRESS

PURCHASER DETAILS

Name Tel. No.

Address

Mob. No. Email

Photo ID Seen Proof of Address Seen NB / Must be less than 3 months old showing name and address

PURCHASER’S SOLICITOR DETAILS

Company Name Solicitor’s Name
Address
Tel. No. Email

PROPERTY DETAILS

Reservation Date Reservation Price
Estimated Exchange Date Forecast Completion Date
Reservation Fee Amount Reservation Fee Paid?

Special Conditions

Extras

TENURE

Freehold Lease Term
Forecast Maintenance Charge Ground Rent

BUYERS’ POSITION

Details

Deposit Mortgage Broker

CCONSUMER
CODE

oc noo” [ECESERE RADINGSTANDARDS.UK

)

BROADOAKS PARK

RESERVATION FORM

PLOT NO.

ADDRESS

PURCHASER DETAILS

Name Tel. No.

Address

Mob. No. Email

Photo ID Seen Proof of Address Seen NB / Must be less than 3 months old showing name and address
Company Name Solicitor’s Name

Address

Tel. No. Email

PROPERTY DETAILS

Reservation Date Reservation Price
Estimated Exchange Date Forecast Completion Date
Reservation Fee Amount Reservation Fee Paid?

Special Conditions

Extras

TENURE

Freehold Lease Term
Forecast Maintenance Charge Ground Rent

BUYERS’ POSITION

Details

Deposit Mortgage Broker

cnoo” TRADINGSTANDARDS.UK
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CONTENTS - . HOME QUALITY INSPECTION
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CAVITY TRAYS

AIRING CUPBOARDS
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CUSTOMIER

Taylor
Wimpey

(GMMUNICATIONS

Tootkm

Creating consistent communication

Tt canbovived o riee s

Cosmetic damage after 7 days

but within
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Creaking floors

et o Tae wy OMY
NGB EARET 55060

No access when pre-arranged
appointment has been made
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response can be

No contact to agree access after
7/28 days visit has taken place

Taylor
Wimpey

Taylor
Wimpey
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of the many ways custom
Telephone

can be diffcut for both the customer and
tomers can become frustated that they are
unable o show us the issue and we are uriabie 0 gauge,
‘er things, their bodly language.

s aresponsile company Taylor Wimpey

rives to dolver cle
0 wih ahet

mmuricaton supports our aspration

bodies, Effective
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Please remember, it

‘The Cal Structure
has been designed to
assist you in handiing
customer calls and
should be followed
atall times.
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cusiomers and a times tis
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viour by customers' polcy

howto deal with these customers

Parking: Parking:
g “ ANDARD RESTONS'ES‘ Wider development Commercial vehicles or caravans -
o communication - when not check terms of freehold/leasehold,
adopted or with Managing Agent with legal, to confirm if restrictive

covenant is contained within before
sending ot

81 Shrinkage - when no action to be taken
82 Cosmetic damage after 7 days but 2years Wewrte s ot e e

Creaking floors ket g
e e T ———

Storm damage i e porg e s

CErEleor 2 Wt st e et e oy

Parking: Wider development communication
Parking: Commercial vehicles or caravans
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